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INTRODUCING
A TWIST AT EVERY TURN
A Twist at Every Turn is Visit Victoria’s new
interstate destination marketing campaign.
The campaign is designed to stimulate interstate
travel by highlighting not just Melbourne’s
sophisticated and authentic experiences but the depth
and diversity of them; on offer 24 hours a day, 7 days a week.
A Twist at Every Turn showcases the diversity a trip to Melbourne
can have by bringing to life a range of experiences across Melbourne’s
sporting and cultural events, culinary experiences, fashion and retail
precincts and its unparalleled live music scene.

WHO ARE WE
TALKING TO?
This campaign targets the Lifestyle Leaders
consumer segment.
Lifestyle Leaders
• Represent 30 – 40 % of the
Australian population
• Are progressive and aware of trends
• Seek cultural experiences
• Are socially connected
• Influence peers’ opinions
Lifestyle Leaders are the foundation of all
Visit Victoria consumer segments.
Sydney and Brisbane are the key geographic
markets for this campaign, with secondary
audiences in New Zealand, Adelaide and Perth.

WHY THIS
CAMPAIGN?
Destination and tourism advertising has become
increasingly homogenous, with competitor
destinations replicating what Melbourne has
and how it communicates.
With many of the local experiences that Melbourne
offers now expected within any urban environment,
travellers may think Melbourne has nothing new
to offer.
This, coupled with an absence from the interstate
market, has seen Melbourne slip from the hearts
and minds of potential travellers who are aggressively
being targeted by competitor destinations.

WHAT IS
OUR TASK?
• Demonstrate to potential visitors that there is
always something new to experience in Melbourne
• Reassert Melbourne’s distinctiveness
• Drive visitation and frequency amongst a broad
set of short-break visitors
• Increase spend per visitor
• Acquire a deeper understanding of
our consumers through data

WHAT ARE
WE SAYING?
1. Melbourne’s appeal isn’t just our authentic, local
experiences - it’s the depth and diversity of them and
the sophistication through which they’re delivered.
2. There’s more to Melbourne than meets the eye.
3. No matter who you travel with, or how often you
come, a Melbourne experience offers you something
new and exciting each and every time.

CREATIVE
PLATFORM

WHAT ARE
WE PRODUCING?

A Twist at Every Turn takes inspiration from iconic
film genres, the characters moving through the city in
a sequence of movie moments, twisting and turning
through the streets looking for their destination,
and happening upon unexpected moments. Scenes
transform from romantic to artistic, from sporty to
playful. These transformations reflect how visitors to
Melbourne experience the many sides and personas
of the city.

A Twist at Every Turn is a fully integrated,
multi-channel campaign implemented across
television, cinema, digital, outdoor and
social media channels. Supported by the
development of a bespoke interactive video
allowing consumers to explore the depth and
diversity of Melbourne’s offering, in addition to
consumer activations and public relations activities.

Creative Insight: There are many sides to Melbourne.
It’s serious, playful, quiet, dramatic, cultural and it loves
its sporting heroics. As you travel through the city,
these changes come to life. The type of thing you’re
doing switches in the blink of an eye. You never truly
know what’s next or where the city will take you. The
place is full of surprises and will give you experiences
and moments you can’t plan for. During a trip to
Melbourne there really is a twist at every turn.
Tagline: Melbourne. A Twist at Every Turn.

Underpinning this are a series of commercial
partnerships designed to get more interstate
travellers here, more often.

HOW CAN THE
INDUSTRY BE INVOLVED?
Opportunities to leverage the campaign include:
• Sharing the campaign via your own social media
channels
• Supporting the campaign’s public relations activities
including famils and content requests.
See mediahub.visitvictoria.com
• Listing your business and events on our consumer
website, which receives 9.2 million visitors annually.
Contact onlinecomments@visitvictoria.com.au

FURTHER INFORMATION

VISIT VICTORIA SOCIAL CHANNELS

Campaign URL
visitmelbourne.com/twist

facebook.com/visitmelbourne

Campaign Hashtag
#melbournetwist

@melbourne

@visitmelbourne

