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MEMORIES OF THE STRUGGLE, AUSTRALIANS AGAINST APARTHEID

EXHIBITION - CURATOR: ANGUS LEENDERTZ - CUSTOMS HOUSE - SYDNEY

An international archival photographic
exhibition focusing on Australia’s
involvement in the anti-apartheid
movement from 1969 to 1994 and
celebrating twenty years of democracy

in South Africa. The exhibition opened on
11 September 21014 at Customs House,
Sydney and in Johannesburg, South Africa
on 15 October 2014 before moving to Cape
Town and various other cities.

THEME
Clean, strong & informative

CONCEPT / DESIGN / CLIENT LIAISON /
EXHIBITION INSTALL
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MEMORIES OF THE STRUGGLE, AUSTRALIANS AGAINST APARTHEID

EXHIBITION - CURATOR: ANGUS LEENDERTZ - CUSTOMS HOUSE - SYDNEY
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MEMORIES OF THE STRUGGLE, AUSTRALIANS AGAINST APARTHEID

EXHIBITION - CURATOR: ANGUS LEENDERTZ - CUSTOMS HOUSE - SYDNEY

Memories of the Struggle opening at the University of Pretoria in mid October 2014. Memories of the Struggle at Celebrate African-Australians at NSW Parliament, 7 Novermber 2014.
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MERRY MAKERS AUSTRALIA GALA CONCERT

CELEBRATE WITH THE MERRY MAKERS 2011 § 2014 - SYDNEY OPERA HOUSE

A special gala performance of the fabulous
Merry Makers, one of the most incredible
celebrations of the resilience of the human
spirit, the joy of achieverment and the power
of music.

THEME
Making merry at the house

CONCEPT / DESIGN / CLIENT LIAISON

Images courtesy of Nat Bromhead Pittwater Photography, Merry Makers Gala Concert 2014,
The Joan Sutherland Theatre, Sydney Opera House.
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MERRY MAKERS AUSTRALIA ¥

(Gala Concert
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MERRY MAKERS",
AUSTRALIA .

GALA CONCERT

Opera Theatre x Sydney Opera I
OVEMBER 2011 + 7PM

SUNDAY 4 MAY 2014 + 7pm = SYDNEY OPERA HOUSE

Hosted by Julia Morris, this year’s gala performance will see the
internationally-acclaimed Merry Makers sharing centre stage with
some of Australia’s leading entertainers...

+ John Paul Young * Brian Cadd * Felicity Urquhart *
« Stiff Gins * James Valentine * Hannah Greenshields *
* Rina Nemoto and Richard House from The Australian Ballet *

* The Royal Australian Navy Admiral’s Own Show Band °
- Producer: Jacqui Culliton . Musical Director: Jamie Rigg -

This will be an evening of spectacular entertainment and £, i
an incredibly uplifting, celebratory experience! = =

Celebrate with the Merry Makers!
Hosted by Jean Kittson, the evening of spectacular entertainment
will be an incredibly uplifting, celebratory experience.

Guest Artists: John Paul Young, Katie Noonan, Dragon, Mark Williams, Julia Morris,
Felicity Urquhart, The Stiff Gins, Daniel Belle, Hannah Greenshields,
Jessica Fyfe and Jack Hersee from The Australian Ballet,
Royal Australian Navy Admiral’s Own Show Band
Producer: Jacqui Culliton Musical Director: Jamie Rigg

“For participants and spectators alike, the Merry Makers, dancing with precision,
are contagious in their pure exuberance...”
VARIETY, NEW YORK

BOOK NOW sydneyoperahouse.com 9250 7777

Event Sponsor

financial service$ partners

BOOK NOW + sydneyoperahouse.com + 9250 7777
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ANNUAL NGA FOUNDATION FUNDRAISING GALA DINNER WEEKEND 2014

INVITATION PACK - NATIONAL GALLERY OF AUSTRALIA FOUNDATION - CANBERRA

THEME

‘Gift of giving’ - an embellished box
containing invitation and featured
exhibition gift cards with envelopes

CONCEPT / DESIGN / CLIENT LIAISON /
PRINT MANAGEMENT
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OPERA AUSTRALIA SEASON CAMPAIGN 2011

SUBSCRIPTION BROCHURE - SEASON OPENING INVITATION

Australia’s national opera company.

THEME
‘Meet the new Bohemians’ magagine style

CONCEPT / DESIGN / PRINT & ONLINE - e
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ARCHAEOLOGICAL AND HERITAGE MANAGEMENT SOLUTIONS (AHMS)

IDENTITY - COMPANY COLLATERAL - WEBSITE (www.ahms.com.au)

THEME
Australiana, excavation & earth sediment

CONCEPT / DESIGN /
CLIENT & WEB DEVELOPER LIAISON

ARCHAEOLOGICAL ~ ABN45088058388 SYDNEY MELBOURNE PERTH

& HERITAGE ACN 088 058 388 2/729 Elizabeth St 2/35 Hope St 13/336 Churchill Ave
MANAGEMENT h Waterloo NSW 2017 Brunswick VIC 3056 Subiaco WA 6008
SOLUTIONS e P0295554000 P 0393880622 P 0893815206

F 0295557005

Archaeological and Heritage Management Solutions (AHMS] is

Fenella Atkinson an Australian cultural heritage management consultancy.

SENIOR HERITAGE CONSULTANT

0415 941 628
fatkinson@ahms.com.au

We are based in Perth, Sydney and Melbourne. We deliver
our services to clients in all Australian states and territories,
in addition to Papua New Guinea and East Timor.

We are specialists in Aboriginal and historical archaeology. Our fields of
expertise include:
¢ Desktop Heritage Studies and Archaeological Assessments;

ARCHAEOLOGICAL & HERITAGE e Work Program Clearance, Work Area Clearance, Site Avoidance and Site

SYDNEY

2/729 Elizabeth St
Waterloo NSW 2017
P 02 9555 4000
www.ahms.com.au

MANAGEMENT SOLUTIONS Identification Aboriginal Archaeological Surveys;
 Historical Archaeological Surveys;
M * Excavations;
MELBOURNE ¢ Heritage Assessments and Heritage Management Plans;
e Strategic Heritage Advice; and
PERTH . o
* Section 18 Applications.
SYDNEY MELBOURNE PERTH ) . )
2/729 Elizabeth St 2/35 Hope St 13/336 Churchill Ave PERTH AHMS offers unparalleled skills and experience to development projects
Waterloo NSW 2017 Brunswick VIC3056  Subiaco WA 6008 13/336 Churchill Ave needing quality and security for their heritage management budgets, delivery
P02 9555 4000 P 039388 0622 P08 93815206 . time-Llines and compliance with statutory heritage requirements
F 02 9555 7005 www.ahms.com.au Subiaco WA 6008 P y gereq ’
P 08 9381 5206 Our work ranges from small-scale development impact assessments to large
construction and infrastructure projects such as the National Broadband
www.ahms.com.au Network and Chevron’s construction of the Wheatstone LNG plant in the Pilbara.
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RUBY AMBER STATIONERY RANGE

IDENTITY - STATIONERY RANGE - WEBSITE (www.rubyamber.com.au) - RUBY AMBER - SYDNEY

Promoting paper craft - hand made feel,
sustainable production, Australian made.

THEME " SHOWROOM NOW OPEN

Clean & modern

STATIONERY THEME

Mimicry: mimicking nature - the stationery
series is based on South American

butterflies. One of the designs presented . S — . ' - Ruby Amber is happy to announce the extension of it’s opening

features Methona confusa, or Giant hours to Saturday from 10am till 4pm.
Glasswing, while two are mimic butterflies

{RUBY AMBER}

and one, a mimic moth. ko We have attached a map to show you exactly where we are nestled

................................................................................... amongst the Ch]ppenda|e Creative Precinct.
CONCEPT / DESIGN / SUPPLIERS LIAISON /

PRINT MANAGEMENT / SHOWROOM DISPLAY .
We hope you Enjoy.

www.rubyamber.com.au
Showroom: 3 Blackfriars Street Chippendale NSW 2008

{RU‘BY AMBER} @ MOP PROJECTS - 2/39 Abercrombie Street
® WHITE RABBIT GALLERY - 30 Balfour Street

® NG ART GALLERY - 3 Little Queen Street
® PELOTON -19 & 25 Meagher Street

3 Blackfriars Street
CHIPPENDALE

Ruby Amber is a {RUBY AMBER)
reaction to a moment in time. y |
) o Olivia Schmid
A time to reflect our creativity and FOUNDER / SALES
refine our craftsmanship with an
emotional and aesthetic response e ohva@rubyamber.com ay

to Mother Nature.
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RUBY AMBER STATIONERY RANGE

IDENTITY - STATIONERY RANGE - WEBSITE (www.rubyamber.com.au) - RUBY AMBER - SYDNEY
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AUSTRALIAN MUSIC CENTRE (AMC)

IDENTITY - COMPANY COLLATERAL

The AMC is a national service organisation
that facilitates the performance,
awareness and appreciation of Australion
art music. The AMC makes a unique
contribution to the Australian music

and sound landscape. It houses the
biggest collection of Australian music
internationally and makes it available

to diverse audiences around the world.

THEME
Map of Australia, music and soundscape,
and eclectic energy

CONCEPT / DESIGN / CLIENT LIAISON

VISION

To engage Australians and to inspire
the world with the Australian music
and sound landscape.

VALUES

Trusted national service organisation
for composers, performers, sound
artists, educators, researchers,
students and the general public.

Experts in the Australian music and
sound landscape, preserving its
history and disseminating ongoing
Australian music and sound.

1/BRAND IDENTITY

1.2 THE LOGO

The logo is made up of two elements:
~ the logotype
~ the symbol

The logo must appear in its entirety and in the
proportions shown.

Music Centre

Logotype

The logo captures the AMC's eclectic energy
symbolising the essence of the Australian music
and sound landscape with youthful tones that
reflect contemporary Australia.

The logo when enlarged emphasises multifaceted
energy, and when reduced, this energy is transformed
into a fusion of pro-activity.

To preserve the integrity and strength of our logo,

it is important to:

« use it only in the forms specified in this guide

« use only master digital files provided by the AMC
Marketing and Art department .

AMC IN TEXT FORM

In text form, Australian Music Centre should
appear in Title case. Abbreviated AMC may be
expressed in all CAPITALS.

Australian Music Centre and AMC should always
be written in regular type within body text.
Typical ways of highlighting a brand name such
as converting it to bold or italics are best avoided.
They often confound readability and create visual
clutter, especially when the brand name occurs
more than once in a series of lines or sentences.

AUSTRALIAN MUSIC CENTRE STYLE GUIDE JUNE 2009

1.2 THE LOGO

dna creative ©2009

2/STATIONERY

1

2.1 BUSINESS CARDS

Stationery is often the first means of person-to-person
encounter with the AMC, and therfore plays a vital role
in creating a pleasant and positive image,

Please refer to artwork supplied for typographic
dimensions and specifications.

BUSINESS CARD

Printed in 4 colour process both sides

Size: 90mm width X 55mm height with
5mm rounded comers

Treatment: Matt cello-glazing on Back
Stock: Dalton Paper, Revive Creative 300gsm

i

John Davis Australian
o Music Centre
Level The arsExchange

10 ickson Road THE ROCKS NSW 2000 AUSTRAUIA

70 Box 630 GROSVENOR PLACE NSW 1220 AUSTRALIA

746129247 4677 F. 46125241 2873

Jdnis@ausalanmusccenre comau
Wwww.australianmusiccentre.com.au

Australian «

John Davi
o oE Music Centre

Level 4 The Ars Exchange
10 Hickson load THE ROCKS NSW 2000 AUSTRALIA

PO Box NG90 GROSVENOR PLACE NSW 1220 AUSTRALIA
46129247 4677 F. 461292412873
jdavs@ausiralanmusicentre.com au
Wwwaustralianmusiccentre.com.au

AUSTRALIAN MUSIC CENTRE STYLE GUIDE JUNE 2009

2.1 BUSINESS CARDS

dna creative ©2009

5/INHOUSE PRODUCTION COLLATERAL

5.4 LITERATURE OVERVIEW

The following examples demonstrate the hierarchy
of information utilising essential design features with
emphasis on good use of white space.

" FAQs - ‘The Back End"
it st st f byl oy
b ile eyl
e b e A s,
i s ot e b
o —
ikt

7% Australian
Music Centre

Sound it out with us

e st s Cnne oo 5n sy
T e G o e
e e e

AUSTRALIAN MUSIC CENTRE STYLE GUIDE JUNE 2009

62

5.4 LITERATURE OVERVIEW

dna creative ©2009
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ARTHUR McINTYRE: BAD BLOOD 1960 - 2000

EXHIBITION CATALOGUE - CURATOR: DR. DANIEL MUDIE CUNNINGHAM - HAZELHURST REGIONAL GALLERY & ARTS CENTRE

BAD BLOOD
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BENT WESTERN

EXHIBITION POSTER - CATALOGUE - SIGNAGE - CURATOR: DR. DANIEL MUDIE CUNNINGHAM - BLACKTOWN ARTS CENTRE

e ap*yd

BLACKTOWN ARTS CENTRE
BLACKTOWN ARTS CENTRE 8 Fepruary - 12 April 2008

8 February - 12 April 2008

A survey of artwork by queer Australian artists who have forged connections to
Western Sydney over the last 30 years.

Ron Adams, Lionel Bawden, Liam Benson, Drew Bickford, Michael Butler, Karen Coull,
Jose Da Silva, Christopher Dean, Tim Hilton, Marius Jastkowiak, Erna Lilje, Arthur Mcintyre,
Jessica Olivieri, Kurt Schranzer, George Tillianakis, Anastasia Zaravinos.

Curated by Daniel Mudie Cunningham

An official event of the 30th Sydney Gay and Lesbian Mardi Gras Festival 2008

(@\ BLACKTOWN ARTS CENTRE W

78 Flushcombe Road

Blacktown NSW 2148 ?/\D/;El)l

© Tuesday - Saturday 100m - 5pm %0 o“g

T. 02 9839 6558

E: arfscentre@blacktown.nsw.gov.au m t | @ -
www.blackfown.nsw.gov.au BlacktownCity| ar S nSW gaydar.comau

bent
e

earn
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WOW PHILIPPINES

CAMPAIGN - PHILIPPINES DEPARTMENT OF TOURISM - IMAGO COMMUNICATION

_ time to discover a new paradise

the philippine islands

www.wowphilippines.com.ph

Wow PUILIPRINES

e |

time to discover
B - . - 2

time to discover a new paradise

the philippine islands

www.wawphilippines.com.ph

discover a new paradise

7,107 philippine islands

P 7.5 hours away
7,107 philippine islands www.philippinetourism.com.au

5 hours away info@philippinetourism.com.au
etou (02) 9283 0711

Wow PHILIPRINES Wow PHILIPRINES Wou PHILIPRINES

13
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THE FIRST MAN

POSTER - MA THESIS

HONG KONG INTERNATIONAL POSTER
TRIENNIAL 2007

Finalist

Category: Ideology

Publication: Beyond the surface - Hong
Kong International Poster Triennial 2007,
Hong Kong: Hong Kong Heritage Museum

CONCEPT / TEXT / DESIGN / TYPOGRAPHY

ONEMAN 1S KILLED

ANOTHER'MAN

GOES TO KILL-THE
MAN-WHO KILLED

THE FIRST"MAN

THEN-ANOTHER-MAN

GOLESTOKILL-THE
MAN"WHO-WENTTO
KILLTHE-MAN-WHO

KILLED ' THE'FIRST"MAN

THEN-ANOTHER-MAN-GOELS

TO'KILLTHEEMAN-WHO"WEN'T
TO'KILLTHEEMAN-WHO"WENTTO
KILLTHEEMAN-WHO-KILLED-THE

FIRSTMAN-AND- SO TT-GOES

ON"AND-ON

apractitioner of design. However, 1was searching for casy steps
toward achieving “how to” rather than thinking about how
Imight approach this problem.

Whilst working as a designer, I could not fully engage in
the type of designer/client relationship 1 believed should
be possible. 1 was mainly servicing the clients’ needs (see
Garland 1998). Later, 1 started to implement little elements
by slowly communicating ideas about the importance of
design solutions to my clients, and encouraging them to con-

sider the position of the audience. This is not an extraordinary

effort, and most designers will testify that it is a part of all
design practice. I came to understand that most clients really.
appreciated forming a professional relationship. This s how
I came to engage in responsible acts by taking small measures.
Attendance at an Ieograda conference held in Sydney, Australia
in 1999 inspired me to discover what I might do to engage in
the practice of design by defining my role as a designer and

actingina responsible manner

The introduction of the FTF 2000 changed my perception

of design and its practice in a much wider context than any.

THE SIX MANIFESTOS' MORAL DIMENSIONS OF DESIGN

DESIGN AS

REPRESENTATION OF MEANING

CONSTRUCTION OF SHIFTING REALITY

MANIPULATOR OF TECHNOLOGIES

PROCESS OF DESIGN: RESPONSIBILITY OF DESIGN

HYPOTHESES OF MORAL DIMENSIONS OF DESIGN

et o et s e

PUBLIC DISCOURSE: DESIGNER AS AGENT

Dasign Responso - Socia and poiical at srving socioty

S0 may be I exaggerate, but a the time the thought was pretty

scary’ (excerpt
p.138). Th

‘mane treatment

‘meaning can be interpreted in a multi-dimensional form,

(e figus

Figure 17 - Centre of attention
1AMTHE CENTRE OF ATTENTION
LAMTHE MIDDLE
1AM THE FOCUS
1AM FROM THE MIDDLE OF VIOLENCE
1AMTHE CENTRE OF HUMANITY

TAMTHE FOCUS OF INJUSTICE AND JUSTICE
All set in capitals in Univers 67 bold condenscd placed in

form of th typeace reflects the essenceof the humaniste
‘message of the poster

Figure 18 — Reflection: a Western thought o the self ~ Tam
Tam duality
Lam the representation of
Tam the represented

Lam the framed
Lam the vietim
Tam the
Tam
The text is scratched to represent synthesis of graffic effect
and the psyche of a Western thought in self-reflection. Again
the shape of the hooded iconic image is dravwn subily

Figure 19 — Repetition: violence and revenge - The first man
aniskilled
i goes to killthe man who killed the first man
Kill the man who went to kill the
led the first man

Then another man goes to kill the man who went o kil the

ent to kill the man who killed the first man

ajan to make th
inscriptions and to identify the permanence of repetitive vio-
lence and revenge.

(Toy Piay)

on my chosen social commentary. The information and context

for these posters were drawn from the United Nations and

‘misiead the viewer. In the ‘Toy#Play’ p

ts, once the images
are taken away or pecled away, the message is revealed, unfold
ing its content to the context. The ‘Weapons of war’ poster/

DESIGN BRIEF
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