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BAUER DELIVERS AUSTRALIA’S BEST READ  
MULTI-PLATFORM MAGAZINE BRANDS 

 
 
Comment on the March 2014 Enhanced Media Metrics Australia (emmaTM) survey 
 

 

 Bauer titles post strong growth in readership.  
 

 The Australian Women’s Weekly posts a strong readership growth of 5.5% with 
2.417 million readers, 23% more people than the average episode of the television 
series, The Voice.  
 

 Woman’s Day retains the No.1 weekly magazine status with readership flat YOY at 
an impressive 2.111 million.  
 

 The readership growth in TV Week (+5%), OK (+2.4%) and Take 5 (+2.3%) are equally 
impressive with the combined reach of Bauer’s weekly titles connecting with over 
5.985 million Australians. That’s more than the average episode of My Kitchen Rules, 
The Block and Masterchef combined.  

 

 Homemaker titles continue their strong growth in readership with House & Garden 
(+4.9%), Belle (+7.2%) and Real Living (+8.9%).  
 

 Across multiple platforms, The Australian Women’s Weekly reaches nearly 3 million 
people (2.878 million) every month while Australia’s No. 1 weekly magazine brand, 
Woman’s Day, reaches almost 4 million people (3.623 million) each month.  

 

 Bauer titles are read by almost 11 million people and 76 per cent of Australian 
women each month. 

 

 Total market readership grows 4.2 per cent since inaugural emmaTM survey (June 
2013); Bauer readership rises 3.4 per cent in the 9-month period. 

 

 Bauer Media maintains overall market leadership with 40.5% readership share. 
 

 
Matthew Stanton, CEO of Bauer Media, said: “Nine months of Enhanced Media Metrics 
Australia (emmaTM) data shows Australian magazine readership is growing across all 
platforms. 
 
“The total market is up 4.2 per cent since June 2013, with Bauer posting similarly impressive 
growth as our magazine brands tap into the passions that move Australian consumers – 
particularly women. 
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“Each year Bauer titles reach 93 per cent of Australian women, delivering a unique audience 
of 8.2 million women across print and digital, further amplified by millions of social media 
interactions. 
 
“That means we are now much more than a magazine business: our vibrant multi-platform 
brands allow advertisers to connect their own brands with the things Australians care most 
about, are most involved in, and the things they wish they could spend more time pursuing: 
their passions. 
  
“That deep engagement can be seen in The Australian Women’s Weekly and Woman’s 
Day, which attract more women readers than any other titles in the country. 
 
“It’s evident in the consistently strong performances of our Homemaker titles Australian 
House & Garden, Belle and Real Living; our diverse food titles Australian Gourmet 
Traveller and Recipes+; and our health titles Good Health, Women’s Fitness and Weight 
Watchers. 
 
“To demonstrate how Bauer brands inspire, influence and motivate we invest in market-
leading research, including independent emmaTM and AMAA metrics and our own bespoke 
insights such as Bauer’s Inside Female Friendship study, which we are now presenting to 
clients. 
 
“This wealth of data underscores our continued investment in the Australian market, with 
new titles ELLE and Yours, and further launches to come this year. 
 
“It’s also why we are creating a digital women’s network with the aim of it becoming the  
No. 1 online destination for women in Australia. 
 
“Across the Bauer portfolio we are focused on getting into consumers’ lives, becoming an 
indispensible part of the things they care most about, and bringing our advertisers into those 
conversations.” 
 
Source: emma

TM
 conducted by Ipsos MediaCT, 12 months ending March 2014. Nielsen Online 

Ratings March 2014, People 14+. 
# 
Net platform reach includes print, tablet, mobile and website across one-month period. 

TV series comparison based on 2014 episode average, 5 cap city, total people, Oz Tam consolidated 
data – 01/01 – 29/04, live + as live 30/04 – 07/05. 

 
 
KEY POINTS: MARCH 2014 emmaTM SURVEY 

 

 Bauer Media has most-read titles in 6 categories: 
 

o Major Weeklies – Woman’s Day, New Idea 
o Youth – Dolly, Girlfriend 
o Motoring – Top Gear, Wheels, Unique Cars, Just Cars, Street Machine, Motor, Hot 

4s and Performance Cars, Fast Fours & Rotaries, Auto Action 
o In-flight – Qantas The Australian Way, Voyeur, Jetstar 
o Parenting – Mother & Baby, Practical Parenting  
o TV – TV Week, Foxtel 

 

 Bauer has highest reaching monthly title on a net platform# basis: The Australian 
Women’s Weekly (2.878 million)   
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 Bauer has 5 of the top 10 and 9 of the top 20 (most-read) titles  
 

 Bauer titles take largest aggregate readership share in 10 categories: Major 
Weeklies, Women’s Lifestyle, Fashion, Youth, Motoring, Men’s Lifestyle, Men’s Interest, 
Airline, Parenting, TV 
 

 Bauer holds 40.5% readership share with Pacific Magazines’ share at 23.8% and 
NewsLifeMedia’s at 12.1% 

 

INDIVIDUAL TITLE AND CATEGORY HIGHLIGHTS  
 
Australian women’s favourite: The Australian Women’s Weekly 

 The Australian Women’s Weekly is Australia’s highest-reaching monthly magazine on a 
net platform basis: 2.417 million readers; 2.878 million net platform reach# 

 The Australian Women’s Weekly, attracts more female readers than any other title with 
1.992 million 

 The Australian Women’s Weekly’s readership has grown 5.5% since the first emmaTM 
survey (June, 2013) 

 The Australian Women’s Weekly is one of four Australian mastheads that reach  
2 million+ readers every issue  

 
 
Australia’s No.1 weekly magazine: Woman’s Day 

 Woman’s Day remains Australia’s most-read weekly title, reaching 2.111 million readers 
each issue 

 Woman’s Day maintains its leading share in the Major Weeklies category, now at 51.2% 

 Across multiple platforms Woman’s Day reaches 3.623 million each month  
 

 
Readers at home with Bauer Homemaker titles 

 Together, Bauer’s Homemaker titles deliver an average net readership of 1.341 million 
each month and 21.0% category share 

 Australian House & Garden has 985,000 readers 

 With circulation of 113,730 (AMAA, December 2013) House & Garden boasts an 
impressive 8.7 readers/copy sold 

 Design leader Belle has 148,000 readers 

 Real Living now reaches 208,000 readers 

 All three Bauer Homemaker titles deliver growth since the inaugural emmaTM survey, with 
House & Garden’s readership rising 4.9%, Belle growing 7.2% and Real Living up 8.9% 
in the 9-month period 

 
 

Bauer Entertaining & Food titles cater to cooks of all tastes and budgets 

 Between them, Recipes+, Australian Gourmet Traveller and Gourmet Traveller Wine 
deliver an unduplicated readership of 1.174 million food lovers each month  

 670,000 readers turn to Recipes+ each month for creative, budget-friendly menus  

 Recipes+ has grown its readership by 0.9% since the first emmaTM survey (June 2013) 

 Australian Gourmet Traveller reaches 441,000 readers each issue and 661,000 on a net 
platform# basis. It remains Australia's only super-premium food title 

 Underscoring its relevance to a highly discerning and engaged audience, Gourmet 
Traveller has grown its readership by 4% since June 2013 
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 Australian Gourmet Traveller Wine reaches 158,000 
 

Bauer Health titles in great health 

 All three Bauer Health titles have posted strong emmaTM results 

 Good Health attracts 318,000 readers, a gain of 12% since the first emmaTM survey 

 The recently-launched Women’s Fitness wins 167,000 readers  

 Weight Watchers – since early 2013 part of the Bauer Custom Media portfolio – reaches 
236,000 readers, 10.8% more than the June 2013 emmaTM survey 

 

Australia’s No. 1 In-flight Magazine: Qantas The Australian Way 

 Qantas The Australian Way soars in its category with 755,000 readers for its best-ever 
emmaTM result, up 11.7% since June 2013 

 Qantas The Australian Way leads its nearest rival by 270,000  

 Qantas The Australian Way now accounts for 49.5% of the In-flight category  

 Qantas magazine is read by more people, and more Social Grade A and B readers, than 
any business/financial magazine   

 
 
Bauer leads Women’s Lifestyle category 

 Bauer titles continue to win over young and professional women, taking a 45.5% share of 
the Women’s Lifestyle category 

 Cosmopolitan attracts 469,000 readers each month and has a net print and website 
reach of 602,000#, the highest combined reach in the Women’s Lifestyle category 

 Cleo now reaches 283,000 readers with a net platform reach of 393,000#  
 
 

Dolly leads Youth category 

 Dolly leads the Youth category with a 53.5% readership share, reaching 261,000 readers 
each month 

 
 
Bauer Fashion titles set the trend 

 Harper’s BAZAAR reaches 205,000 readers each issue, 3.5% higher than in the 
inaugural emmaTM survey 

 New category entrant ELLE achieves 180,000 readers 

 SHOP Til You Drop, which changed format from monthly to fortnightly in October 2013, 
now reaches 139,000 readers each issue 

 Bauer holds a 45.1% share of print readership in the competitive Fashion category  
 
 
Readers kick back with Take 5 

 Take 5 has 896,000 readers, and a 47.1% share of the Real Life Weeklies category 

 Take 5 has grown its readership by 2.3% since the first emmaTM survey (June 2013) 
 
 
Bauer Celebrity Weeklies have all the goss 

 Bauer has a 44.1% share of the highly competitive Celebrity Weeklies category 

 OK! and NW  now reach 548,000 and 452,000 readers, respectively 

 OK!’s readership is up 2.4% since June 2013 
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Bauer leads TV magazine category 

 Bauer titles continue to lead the TV category with a 100% share, connecting with 2.369 
million readers each month 

 TV Week is Australia’s No. 1 TV magazine, reaching 927,000 readers  

 Foxtel magazine, the second most-read TV title, reaches 888,000 readers each month 

 TV Week and Foxtel magazine have grown their readership by 5.0% and 17.6%, 
respectively, since the first emmaTM survey 

 
 
 
Bauer drives Motoring category 

 Top Gear is consistently Australia's No.1 Motoring title, now with 656,000 readers 

 Top Gear has grown its readership by 1.5% since the first emmaTM survey in June 2013 

 Wheels – Australia’s second-most read Motoring title – reaches 363,000 each issue 

 Unique Cars is the No.3 Motoring title and reaches 359,000 readers  

 Street Machine reaches 355,000 

 Motor reaches 145,000  

 4X4 Australia reaches 298,000, up 3.1% since June 2013 

 Auto Action reaches 80,000 

 Bauer Motoring titles (including truck and 4WD titles) garner 74% of all motoring readers 
(gross) in the country, connecting with 2.1 million readers each month 

 
 
Bauer has Australia’s No.1 weekly Men’s title and leads Men’s Interest 

 Zoo Weekly is Australia’s most-read weekly Men’s title: 473,000 readers each issue 

 Zoo’s reach across one month is 782,000 making it by far Australia’s No.1 Men’s 
magazine (reaches 232,000 more than the next biggest) 

 Men’s Style now reaches 96,000 readers each issue 

 Bauer leads the Men’s Lifestyle category with a 31.3% share 

 Bauer’s Picture and People lead the Men’s Interest category with 263,000 and 238,000 
readers, respectively  

 Picture and People have grown readership by 7.8% and 7.2%, respectively, since the 
June 2013 emmaTM survey 

 
 
Readers love Bauer Specialty titles 

 Mother & Baby is Australia’s most-read Parenting title: 124,000 readers each issue, up 
8.8% since the first emmaTM survey (June 2013) 

 Empire – Australia's favourite movie magazine –- reaches 167,000 readers, growing 
readership by 4.4% since June 2013 

 Australian Geographic has 759,000 readers 

 Money magazine attracts 176,000 readers, growing its readership by 2.9% since the 
inaugural emmaTM survey 

 235,000 footy fans turn to Rugby League Week each issue  
 
 

Source: emma
TM

 conducted by Ipsos MediaCT, 12 months ending March 2014. Nielsen Online 
Ratings March 2014, People 14+. 
#
Net platform reach includes print, tablet, mobile and website across one-month period. 

 
 
 
 



Page 6 of 6 

 
   
 

 

For more information please contact: 
 
Tony Kendall, Director of Sales 
(T) 9263 9760 (E) tkendall@bauer-media.com.au 
 
Deborah Thomas, Director – Media, Public Affairs and Brand Development, Bauer Media 
(M) 0411 85 00 74   (E) dthomas@bauer-media.com.au 
 
About Bauer Media: Australia’s leading multi-platform magazine publisher 
Bauer Media publishes 60-plus magazines in Australia, with 40 audited titles selling over 65 million 
copies each year. They include some of the longest-running and most successful mastheads such as 
the country’s biggest-selling monthly magazine, The Australian Women’s Weekly, Australia’s number 
one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet 
Traveller, Australian House & Garden, Zoo Weekly, Top Gear Australia and Wheels. Integral to the 
company’s success are vibrant, information-packed reader websites, mobile apps and social media 
platforms. Bauer Media currently produces digital editions for 50 of its Australian titles. Bauer Custom 
Media leads the way in creating branded editorial content for major clients including Coles, Telstra, 
Qantas and Myer. For more information visit http://bauer-media.com.au 
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