
 

 

 

PRESS RELEASE 

CLEO BACHELOR ATTRACTS RENAULT AS SPONSOR FOR 2014 
 
MONDAY 10 JUNE, 2014 

 
Bauer Media is pleased to announce that this year’s CLEO Bachelor of the Year campaign 
will be supported by Major Sponsor Renault Australia.  
 
Returning for its 28th year, 2014 will mark a new era for CLEO Bachelor as the search to find 
the nation’s most eligible men is broadened to include ‘real’ Australians; placing the boy next 
door in the spot light alongside notable male identities.  
 
CLEO Editor, Lucy Cousins said, “This years’ CLEO Bachelor of the Year is set to be one of 
the most exciting yet, with some fantastic new initiatives in place that will see our search to 
find Australia’s most eligible men come to life in-magazine, online, and across social media.  
 
“The new ‘real-guy’ twist will give readers the opportunity to put forward their friends, 
brothers, and colleagues, making it more accessible than ever before; and who knows we 
may even uncover Australia’s next big superstar.”  
 
On the partnership, Renault Australia Marketing Director, David Henderson, said, “Renault 

Australia is proud to be partnering with the 2014 Cleo Bachelor of the Year campaign.  Our 

seriously stylish Renault Clio is the perfect vehicle to accompany this campaign and this 

provides us a unique opportunity to demonstrate the Clio’s youthful personality to a new 

audience.  The Renault Clio has already won several awards, including Australia’s Best Light 

Car of 2013, so it is the perfect companion for this annual event.”   

Throughout July, CLEO will be hosting a series of scouting nights across major capital cities 
encouraging people to come along and enter the line-up. The winner of the 2014 CLEO 
Bachelor of the Year Awards will be announced at a major event in Sydney in September.  
 
Since launching in 1986, CLEO Bachelor is one of the most notable and recognisable 
magazine events, propelling some of Australia’s biggest stars into the spotlight, including 
Jaimie Durie, Andy Lee, and Russell Crowe. 
 
CLEO is one of Australia’s most iconic magazine brands for young women, reaching over 
283,000 readers per month in-magazine, 300,000+ monthly unique users online and 
connecting with more than 220,000+ fans and followers across social media outlets.  
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For more information please contact:  
 
Lucy Cousins  
Editor – Dolly / CLEO  
E: LCousins@bauer-media.com.au   
P: 02 9282 8415 
 
Deborah Thomas  
Director – Media, Public Affairs and Brand Development 
E: dthomas@bauer-media.com.au  

P: 0411 850074 

 

 
About Bauer Media: Australia’s leading multi-platform magazine publisher 

Bauer Media publishes 60 plus magazines in Australia, with 40 audited titles selling over 65 million copies each 
year. They include some of the longest-running and most successful mastheads such as the country’s biggest-
selling monthly magazine, The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s 
Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo 
Weekly, Top Gear Australia and Wheels. Integral to the company’s success are vibrant, information-packed 

reader websites, mobile apps and social media platforms. Bauer Media currently produces digital editions for 47 
of its Australian titles. Bauer Custom Media leads the way in creating branded editorial content for major clients 
including Coles, Telstra, Qantas and Myer. For more information visit http://bauer-media.com.au 

 
About Renault 

The Renault group has been making cars since 1898. Today it is an international multi-brand group, selling more 
than 2.6 million vehicles in 128 countries in 2013, with 37 manufacturing sites, and employing nearly 122,000 
people. To meet the major technological challenges of the future and continue its strategy of profitable growth, 
the Group is harnessing its international development and the complementary fit of its three brands, Renault, 
Dacia and Renault Samsung Motors, together with electric vehicles, the Alliance with Nissan, and its partnerships 
with AVTOVAZ, Daimler and Mitsubishi. With 12 world championship titles in 36 years, Renault’s expertise in 
Formula 1 is equally remarkable, as a vector of innovation, image and awareness. 
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