
 

 

 

 

 

PRESS RELEASE 

BAUER MEDIA LAUNCHES homes+ 

AFFORDABLE, ALL-AUSSIE STYLE, EVERY MONTH  
 
2 JULY, 2014 

 
Bauer Media today announced the launch of homes+, a new monthly home and lifestyle 
magazine brand that will celebrate the way Australians live.  
 
The launch comes after extensive consumer research into the Australian homemaker that 
allowed deep product testing and refinement and the result is a fresh, new magazine that 
places the home decorator and renovator at the heart of every issue. homes+ will launch into 
a large gap in the market; complementing Bauer Media’s existing homes titles, belle, 
Australian House & Garden and real living, which have inspired Australian homemakers for 
over 65 years. 
 
“Bauer is excited to produce this new title. Australian consumers have high expectations of 
their magazines – they expect a product that has a true Australian voice and speaks to the 
heart of their Australian-ness. There is a very large appetite for homes content and the 
launch of homes+ presents a great opportunity to fulfil that need in print and across all digital 
channels. homes+ will resonate with house-proud Australians looking for practical, 
affordable and doable solutions – it’s a magazine with the right proposition at the right time.” 
said Brendon Hill, Publisher, Bauer Media Specialist Division.  
 
Deborah Bibby, homes+ Editor-in-Chief said, “Style is for everyone and your home is about 
making you happy. homes+ will celebrate real down-to-earth Aussie style. It will engage the 
reader by helping organise their lives with accessible, practical, fun and easy ideas on 
decorating, renovating, cooking, gardening and other topics. homes+ will brighten our 
reader’s month and be their go-to guide for everything in the home.  
 
“Australians’ passion for home decorating and renovation shows no sign of slowing down, 
with our research indicating that three out of five plan to decorate or renovate their home in 
the next 12 months*; homes+ provides a great starting point to help Australians style their 
homes for less.” Bibby said. 
 
homes+ will be supported by a multi-million-dollar marketing campaign spanning magazines, 
free-to-air television, digital and in-store activations, and will launch in August. 
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Source: *Homes+ Quantitative Survey 2014. Women 30-64. N= 341 

 
 
 
 
 
 



 

For more information please contact:  
 
Deborah Bibby – Homes+ Editor-in-Chief 
(E) dbibby@bauer-media.com.au  
(T) +61 8275 6414 
 

Luke Robinson - Trade Marketing Manager  
(E) lrobinson@bauer-media.com.au  
(T) +61 2 9282 8943 
(M) +61 417 548 688 
 

 
About Bauer Media: Australia’s leading multi-platform magazine publisher 

Bauer Media publishes 60 plus magazines in Australia, with 40 audited titles selling over 65 million copies each 
year. They include some of the longest-running and most successful mastheads such as the country’s biggest-
selling monthly magazine, The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s 
Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo 
Weekly, Top Gear Australia and Wheels. Integral to the company’s success are vibrant, information-packed 
reader websites, mobile apps and social media platforms. Bauer Media currently produces digital editions for 47 
of its Australian titles. Bauer Custom Media leads the way in creating branded editorial content for major clients 
including Coles, Telstra, Qantas and Myer. For more information visit http://bauer-media.com.au 

 

 

mailto:dbibby@bauer-media.com.au
mailto:lrobinson@bauer-media.com.au
http://bauer-media.com.au/

