
 

 

 

 

PRESS RELEASE 

FOXTEL MAGAZINE BECOMES AUSTRALIA’S  

NO.1 ENTERTAINMENT MAGAZINE 

 
 The 4th most-read monthly magazine 

 +223,000 readers in the latest emmaTM readership survey 
 
 

11 August, 2014 
 

Foxtel magazine has become Australia’s most-read entertainment magazine and one of 

the country’s fastest-growing titles, as shown by the latest emmaTM readership survey for 

June 2014. 

The monthly entertainment magazine, which was relaunched for Foxtel by Bauer Custom 

Media last November, has seen readership grow by 223,000 to 978,000 readers per issue.  

This strong result represents 29.5% year-on-year growth and takes Foxtel magazine to the 

7th most-read magazine in Australia, and the 4th most-read monthly.  

Foxtel magazine was relaunched with new editorial direction and design in November 2013. 

The relaunch was backed by an extensive marketing and promotional campaign. 

“Our aim was to become Australia’s number one entertainment magazine while maintaining 

the great engagement with our already loyal audience, and we are thrilled to have achieved 

that goal today. We are delighted that the new direction has been such a success.” said Cait 

Taylor, Magazine Manager at Foxtel.  

Editor Kara Byers said: “It’s thrilling to know that the new-look Foxtel magazine is being so 

well received and that our readers, new and long-standing, are finding pleasure and value in 

it. We’re committed to telling the best possible stories about Foxtel’s unrivalled content and 

the amazing innovations happening in entertainment right now. We listen to our readers 

closely and this increase shows just how vital their input is to the magazine’s success. Our 

next goal is to hit the one million mark.” 

Foxtel magazine is delivered by mail to its massive audience across Australia and with 2.6 

readers per copy; it is a staple in many family households. It is referred to on a day-to-day 

basis, due to its in-depth channel listing and unrivalled access to the biggest stars in TV, 

movies, sport and music, giving unparalleled engagement for advertisers.  

CAB circulation data to March 2014 shows circulation at 377,232 up 105,984 (39%) on the 

previous period. The circulation growth stems from the successful unification of Foxtel 

magazine with the former Austar magazine, last August.  



 

Niall Murphy, Executive General Manager, Bauer Custom Media – Asia Pacific, said: “Foxtel 

magazine is loved by its audience. Relaunching the title with a bold new direction was a 

significant step, so we are excited to see such successful outcomes for our partners at 

Foxtel and the magazine’s many advertisers.” 

-Ends- 

Source: emma
TM

 conducted by Ipsos MediaCT, 12 months ending June 2014.  

 

 
For more information please contact:  
 
Deborah Thomas, Director – Media, Public Affairs and Brand Development 

(M) 0411 85 00 74   (E) dthomas@bauer-media.com.au 

 

Foxtel: Jamie Campbell, General Manager Publicity and Talent, Foxtel  
 (P)+61 2 9813 7315; (M) +61 (0) 418 269 088 (E) jamie.campbell@foxtel.com.au 
 
Advertising queries: Jayne Robertson, Advertising Sales Manager 
 (P) +61 2 9282 8019  (E) Jayne.Robertson@bauer-media.com.au 
 
About Foxtel 
Foxtel is one of Australia’s most progressive and dynamic media companies, directly employing around 2,500 people, and 
delivering a diverse subscription television service to both regional and metropolitan areas over cable, satellite and broadband 
distribution. We offer a better entertainment experience every day to each one of our 2.3 million subscribing homes through 
delivery of exclusive and inspiring programming across all genres, the world’s most popular channel brands, and investment in 
high quality local content. As constant champions of innovation we have brought customers the iQ personal digital recorder, 
Australia’s largest HD offering, Foxtel 3D, and more recently, the Foxtel Go App for iPad. Foxtel is owned by Telstra 
Corporation Limited ACN 051 775 556 (50%) and The News Corporation Ltd (50%). foxtel.com.au   
 
 
About Bauer Media: Australia’s leading multi-platform magazine publisher 
Bauer Media publishes 60 plus magazines in Australia, with 40 audited titles selling over 65 million copies each year. They 
include some of the longest-running and most successful mastheads such as the country’s biggest-selling monthly magazine, 
The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Cleo, 
Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo Weekly, Top Gear Australia and Wheels. 
Integral to the company’s success are vibrant, information-packed reader websites, mobile apps and social media platforms. 
Bauer Media currently produces digital editions for 47 of its Australian titles. Bauer Custom Media leads the way in creating 
branded editorial content for major clients including Telstra, Qantas and Myer. For more information visit http://bauer-
media.com.au 
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