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PRESS RELEASE 

 

KELLY BAKER APPOINTED ASSOCIATE EDITOR  
OF SHOP ‘TIL YOU DROP 

 

21 August 2014 

 
Bauer Media today announced the appointment of Kelly Baker to the newly created role of 
Associate Editor of the Shop ‘til you drop brand, effective Monday 25th August. 

Kelly Baker is currently the Beauty and Health Director at The Australian Women's Weekly 
which she joined in 2010. An experienced editor and journalist, Kelly was previously the 
editor of Body+Soul in the Sunday Telegraph, deputy editor of New Woman and prior to that, 
TV Week. She has also held senior roles with many other titles across both newspapers and 
magazines. 

Sebastian Kadas, Publisher, said: “Kelly has had extensive experience across the Australian 
media; I am sure she will elevate Shop’s digital presence and bring a renewed vision for the 
brand’s expansion in print and across other platforms.   

“We continue to listen to the feedback from our consumers as we evolve the Shop brand. 
Currently Shop engages with over 200,000 Facebook fans every day and the Shop website, 
with an exciting e-commerce platform, is growing at an amazing rate.  

“The quarterly print edition of Shop ‘til you drop will become the “ultimate seasonal 
companion” to the digital and social platforms, offering readers a comprehensive and 
engaging edit of the major trends, designers, fashion and beauty innovations that matter 
most to Australian women and men.”  

The first quarterly issue will be on sale the 10th November, 2014. 
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Contact:  
Deborah Thomas, Director – Media, Public Affairs and Brand Development, Bauer Media 
(M) 0411 85 00 74   (E) dthomas@bauer-media.com.au 
 
Luke Robinson - Trade Marketing Manager 
(T) +61 2 9282 8943 (M) +61 417 548 688 (E) lrobinson@bauer-media.com.au 
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About Bauer Media: Australia’s leading multi-platform magazine publisher 
Bauer Media publishes 60 plus magazines in Australia, with 41 audited titles selling over 67 million 
copies each year. They include some of the longest-running and most successful mastheads such as 
the country’s biggest-selling monthly magazine, The Australian Women’s Weekly, Australia’s number 
one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet 
Traveller, Australian House & Garden, Zoo Weekly, Top Gear Australia and Wheels. Integral to the 
company’s success are vibrant, information-packed reader websites, mobile apps and social media 
platforms. Bauer Media currently produces digital editions for 47 of its Australian titles. Bauer Custom 
Media leads the way in creating branded editorial content for major clients including Telstra, Qantas 
and Myer. For more information visit http://bauer-media.com.au 
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