
 

 

 

 

 

PRESS RELEASE 

 

THE NEXT GENERATION IN MOBILE DIGITAL PUBLISHING 

HAS ARRIVED – INTRODUCING VIEWA 3.0 

25 AUGUST, 2014  
 
 

Bauer Media is pleased to announce the release of viewa 3.0, a new generation digital 

mobile publishing application (app.) that allows for deeper brand engagement across all 

media channels.    

Available now via the App Store and Google Play, viewa 3.0 comes with a suite of new 

features including a fresh user interface; the option to explore content without the need to 

scan the page; enhanced 3D content capabilities; support across 18 additional languages; 

and real time data reporting for advertisers.   

On the release of viewa 3.0, Tony Kendall, Director of Sales, Bauer Media said, “viewa 3.0 is 

an exciting new phase in mobile content publishing that will provide advertisers with a range 

of new features that can enhance their campaign and provide richer brand engagement with 

their audience. 

“We already provide clients such as Telstra and Avon with digital publishing solutions that 

connect their print, point-of-sale and out-of-home collateral using the viewa platform, and 

see viewa 3.0 as an even stronger trans-media tool that can add value to a client’s campaign 

across various elements in their marketing mix, regardless of whether that includes 

magazines.”  

Developed in 2012 by Bauer Media (formerly ACP Magazines), viewa has close to one 

million downloads and has redefined the possibilities of print media, bringing to life trusted 

curated content in magazines, catalogues, point-of-sale and out-of-home media without the 

need for QR codes or watermarks.  

 

The easy to use app provides advertisers and content creators with a trans-media tool that 

allows for deeper brand engagement across all media channels of a marketing campaign, 

connecting print creative with digital assets by simply scanning the creative with the viewa 

app on any smartphone or tablet.  

 

viewa is the leading augmented reality app in Australia / New Zealand and since 2013 has 

been adopted by publishers and clients to great success in the United Kingdom, China, 

Hong Kong, Canada, Thailand and Singapore. 

 
To request a live demonstration and to find out how viewa can enhance your marketing 
creative, contact Bauer Media on theinsiders@bauer-media.com.au or visit www.viewa.com.  
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For more information please contact:  
 
Deborah Thomas – Director of Media, Public Affairs and Brand Development 
(E) dthomas@bauer-media.com.au 
(M) 0411 850 074 
 
Luke Robinson - Trade Marketing Manager 
(E) lrobinson@bauer-media.com.au 
(T) +61 2 9282 8943 
(M) +61 417 548 688 
 

 
About Bauer Media: Australia’s leading multi-platform magazine publisher 

Bauer Media publishes 60 plus magazines in Australia, with 41 audited titles selling over 67 million copies each 
year. They include some of the longest-running and most successful mastheads such as the country’s biggest-
selling monthly magazine, The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s 
Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo 
Weekly, Top Gear Australia and Wheels. Integral to the company’s success are vibrant, information-packed 

reader websites, mobile apps and social media platforms. Bauer Media currently produces digital editions for 47 
of its Australian titles. Bauer Custom Media leads the way in creating branded editorial content for major clients 
including Telstra, Qantas and Myer. For more information visit http://bauer-media.com.au 
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