
 

 

 

 

 

 

 

PRESS RELEASE 

ELLE AUSTRALIA PARTNERS WITH CITROËN FOR THE 

INAUGURAL ELLE STYLE AWARDS 
 

8 September, 2014 
 
Bauer Media is pleased to announce CITROËN as principle sponsor of the inaugural ELLE 
Australia Style Awards; a celebration of local fashion and global style. 
 
Taking place in Sydney on October 24, CITROËN will join category sponsors Petaluma 
Australia, Top Shop and Swarovski, as ELLE awards and celebrates the best of international 
and Australian fashion designers, accessories innovators, models and celebrities who 
inspire and empower ELLE followers with their ground breaking work.   
 
On the awards, Justine Cullen, Editor-in-Chief, ELLE Australia said, “I’m excited to bring this 
innovative brand initiative to Australia and continue the multi-channel growth of ELLE. The 
awards are a big part of the ELLE brand calendar in 15 markets across the globe and create 
a great platform to showcase some incredible local and international talent and style 
influencers.  
 
“ELLE has had a really strong first year in Australia, maintaining circulation, increasing our 
readership across four consecutive surveys to reach 207,000 readers per issue, while 
continuing to grow our digital and social media platforms with over 400,000+ fans and 
followers; I couldn’t think of a better way to celebrate our first birthday.”  
 
Central to CITROËN’S sponsorship will be the latest DS Line vehicle range which will come 

to life using a multi-channel marketing campaign across Bauer Media brands and assets, 

including online activity across ELLE.com.au, curated in-magazine editorial coverage and 

bespoke event activations at the awards.  

On the partnership, Marketing Director for CITROËN, Dimitri Andreatidis said, “We’re 
extremely excited about this new partnership. There’s a natural fit between ELLE and 
CITROËN – especially with our DS Line. We both embody French style, design and 
innovation in everything we do." 
 
For more information on the ELLE Style Awards, visit www.elle.com.au/elle-style-awards.  
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Tweet @ELLEaus / Follow us on @ELLaus  
Or like us on Facebook: Facebook.com/ELLEaus 

 
For more information please contact: 

Deborah Thomas, Director – Media, Public Affairs and Brand Development 

(M) 0411 85 00 74   (E) dthomas@bauer-media.com.au 

 

Luke Robinson, Trade Marketing Manager 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 
Source: emmaTM conducted by Ipsos MediaCT, 12 months ending June 2014 

 
 
About Bauer Media: Australia’s leading multi-platform magazine publisher 

Bauer Media publishes 60 plus magazines in Australia, with 41 audited titles selling over 67 million copies each 
year. They include some of the longest-running and most successful mastheads such as the country’s biggest-
selling monthly magazine, The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s 
Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo 
Weekly, Top Gear Australia and Wheels. Integral to the company’s success are vibrant, information-packed 
reader websites, mobile apps and social media platforms. Bauer Media currently produces digital editions for 47 
of its Australian titles. Bauer Custom Media leads the way in creating branded editorial content for major clients 
including Telstra, Qantas and Myer. For more information visit http://bauer-media.com.au 
 
About Hearst Magazines International  

As the largest U.S. publisher of magazines worldwide, Hearst Magazines International, a unit of Hearst 
Corporation, encompasses 300 magazines and 200 websites in 34 languages and 81 countries.  Major titles 
include powerful brand equities like Cosmopolitan and ELLE, both international super-brands with more editions 
than any other women’s magazines in the world; ELLE DECOR, Esquire, Good Housekeeping, Harper's 
BAZAAR, Popular Mechanics, and Seventeen.  In addition, Hearst Magazines International publishes other titles 
through joint ventures, including Men’s Health and Runner’s World in the U.K. and The Robb Report in Russia 
and China.  Hearst Magazines has wholly-owned subsidiaries in China, Italy, Japan, the Netherlands, Spain, 
Taiwan and the UK. Hearst Magazines publishes 21 titles in the U.S.  

 
The CITROËN brand 

CITROËN harnesses creative flair and technology to enhance well-being. 
Since 1919 CITROËN has made a major contribution to putting cars within reach of the greatest number, 
providing practical and purposeful answers to the questions arising in each era. In 2014 CITROËN’s models offer 
more of what really matters – better design, greater comfort and additional useful technology – at an affordable 
price.  
With 10,000 customer contact points and presence in over 90 countries, CITROËN sold 1,266,000 vehicles in 
2013. The brand has also amassed eight Constructors’ titles in the WRC and entered the WTCC in 2014. 
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