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CITROËN PRESENTS THE INAUGURAL  
ELLE STYLE AWARDS 

 
24 OCTOBER, 2014  
 
 
Leading automotive brand Citroën are delighted to present the inaugural ELLE Style Awards, 
celebrating the best of local and international fashion, style and innovation.  
 
Citroën are the presenting partner with category partners Petaluma, Topshop and Swarovski each 
providing unique activations at the prestigious event.  
 
International fashion icons Jean Paul Gaultier, Rachel Zoe and Zoe Kravitz will walk the red carpet, 
leading a glamorous line up of Australia’s most influential celebrities, designers and social identities to 
celebrate the inaugural ELLE Style Awards, this Friday, October 24, 2014.  
 
“I can't think of a more fitting end to ELLE's first year than to be bringing the ELLE Style Awards to 
Australia. The night promises to be a true celebration of Australian style, our incredibly talented 
designers, and the people shaping the zeitgeist right now,” said Justine Cullen, Editor in Chief, ELLE. 
 
Over the course of the evening there will be a multitude of engaging experiences including a Piper 
Heidseick Champagne Tower, a flower-encrusted bar by Petaluma, an interactive photo booth by 
Swarovski and a vending machine gifting station to entertain guests. The awards themselves will be 
presented via cutting edge technology, featuring the highest calibre of Australian and international 
talent.  
 
Eight awards will be announced across the fields of fashion, film, music and television, with one 
reader voted award for ELLE Style Awards 2014 Blogger of the Year. The nominees for this award 
are: Amanda Shadforth, Elle Ferguson & Tash Sefton, Kate Waterhouse, Liz Mcleish, Margaret 
Zhang, Nicole Warne, Sara Donaldson and Zanita Whittington.  
 
A highlight of the evening, Kravitz’s band, LOLAWOLF will be performing live as a special guest of 
Topshop and ELLE, and guests will enjoy cocktails throughout the event courtesy of Patrón Tequila 
and Absolut Elyx.  
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For more information: 
 
Jessie Hargreaves, Publicist MAXMEDIALAB 
(M) +61 450 009 454 (E) jessie@maxmedialab.com.au   
 
Camille Thioulouse, Publicity Director MAXMEDIALAB 
(M) +61 406 574 127 (E) camille@maxmedialab.com.au  
 
Luke Robinson, Trade Marketing Manager 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 

 
About Bauer Media: Australia’s leading multi-platform magazine publisher 
Bauer Media publishes 60 plus magazines in Australia, with 41 audited titles selling over 67 million copies each year. They 
include some of the longest-running and most successful mastheads such as the country’s biggest-selling monthly magazine, 
The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Cleo, 
Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo Weekly, Top Gear Australia and Wheels. 
Integral to the company’s success are vibrant, information-packed reader websites, mobile apps and social media platforms. 
Bauer Media currently produces digital editions for 47 of its Australian titles. Bauer Custom Media leads the way in creating 
branded editorial content for major clients including Telstra, Qantas and Myer. For more information visit http://bauer-
media.com.au 
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