
 

 

 

 

 

PRESS RELEASE 

THE AUSTRALIAN WOMEN’S WEEKLY APPOINTS 
SHEREE MUTTON TO BEAUTY AND HEALTH 

DIRECTOR  
 
6 NOVEMBER, 2015 
 
Australia’s number one magazine brand, The Australian Women’s Weekly is pleased to 

announce the appointment of Sheree Mutton to the role of Beauty and Health Director, 

previously held by Kelly Baker who left the magazine last month to become Associate Editor 

of Shop Til You Drop magazine.  

Sheree brings to the role a wealth of journalism experience working across news, health, 

beauty and fashion, as well as an extensive knowledge of the brand and what engages The 

Australian Women’s Weekly reader. Sheree has been integral to the continuing success of 

the magazine’s digital footprint, successfully growing The Weekly’s online and social 

presence in her current role as Digital Associate Producer for The Australian Women’s 

Weekly.  

“Sheree combines a great nose for news stories with a passion for beauty and health. She is 

also perfectly placed to extend our beauty and health content into the digital space,” says 

The Australian Women’s Weekly Deputy Editor, Juliet Rieden.  

Sheree will commence her new role from January 2015. 

-Ends- 

For more information please contact:  
 
Juliet Rieden, Deputy Editor, The Australian Women’s Weekly 
(T) 02 8267 9501 (E) jrieden@bauer-media.com.au 

 

Luke Robinson, Trade Marketing Manager 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 
About Bauer Media: Australia’s leading multi-platform magazine publisher 

Bauer Media publishes 60 plus magazines in Australia, with 40 audited titles selling over 65 million copies each 
year. They include some of the longest-running and most successful mastheads such as the country’s biggest-
selling monthly magazine, The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s 
Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo 
Weekly, Top Gear Australia and Wheels. Integral to the company’s success are vibrant, information-packed 

reader websites, mobile apps and social media platforms. Bauer Media currently produces digital editions for 47 
of its Australian titles. Bauer Custom Media leads the way in creating branded editorial content for major clients 
including Telstra, Qantas and Myer. For more information visit http://bauer-media.com.au 
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