
 

 

 

 

PRESS RELEASE 

 

JESSICA PARRY AND KIRSTIE CLEMENTS 
APPOINTED TO EMPORIUM EDITORIAL TEAM  

 
17

TH
 NOVEMBER, 2014  

 
Bauer Custom Media in partnership with Myer are pleased to announce the appointment of 
Jessica Parry to the role of Editor, with Kirstie Clements taking on the newly created role of 
Editorial Ambassador, for Myer Emporium, Australia’s leading department store fashion, beauty 
and lifestyle magazine.    
 
Effective immediately, the new appointments signify a new phase in the partnership between 
Bauer Custom Media and Myer, as well as further growth in the multichannel content strategy for 
the Myer Emporium brand.  
 
On the new appointments, Niall Murphy, Executive General Manager, Bauer Custom Media Asia 
Pacific said, “We have big plans for the Myer Emporium content strategy and the appointment of 
Jessica and Kirstie will provide the brand with a wealth of unrivalled editorial experience in the 
fashion, lifestyle and beauty categories”.  
 
Richard Umbers, Chief Information & Supply Chain Officer at Myer said, “We are delighted to 
welcome Jessica and Kirstie to the Myer Emporium team. This is set to be a formidable editorial 
combination, that will provide a wealth of fresh ideas and content concepts that resonate with 
Myer’s customers”. 
 
With more than 15 years’ experience in the media, including newspapers and magazines, 
Jessica Parry has worked on some of Australia’s biggest magazine titles, most recently as acting 
editor of Cosmopolitan and previously as Features Editor of marie claire magazine.   
 
“I am excited to be joining such an iconic brand at this exciting time in the content marketing 
space. Emporium is a leading example of a multichannel custom content strategy that is well 
thought through and executed with the customer top of mind,” said Ms Parry. 
 
With more than 25 years’ experience working across some of Australia’s most iconic mastheads, 
Kirstie’s wealth of experience includes 13 years as Editor of Vogue Australia, a columnist for the 
Sunday Telegraph and as a judge on Australia’s Next Top Model.  
 
“This is a great opportunity for me to share my experience and passion for fashion and beauty 
with the team and I am looking forward to seeing the Emporium brand continue to grow in its 
influence,” said Kirstie Clements, Editorial Ambassador Myer Emporium. 
 

-Ends- 
 
For more information: 
 
Deborah Thomas, Editorial & Media Director - Women's & Custom Magazines, Bauer Media 
Corporate 
(T) 0411 850 074 (E) dthomas@bauer-media.com.au 
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Luke Robinson, Trade Marketing Manager 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 

Patricia Connolly, National Group Sales Manager, Custom Media Advertising 

(T) 02 9282 8418 (E) pconnolly@bauer-media.com.au  

 
About Bauer Media: Australia’s leading multi-platform magazine publisher 
Bauer Media publishes 60 plus magazines in Australia, with 40 audited titles selling over 60 million copies each year. They 
include some of the longest-running and most successful mastheads such as the country’s biggest-selling monthly magazine, 
The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Cleo, 
Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo Weekly, Top Gear Australia and Wheels. 
Integral to the company’s success are vibrant, information-packed reader websites, mobile apps and social media platforms. 
Bauer Media currently produces digital editions for 47 of its Australian titles. Bauer Custom Media leads the way in creating 
branded editorial content for major clients including Telstra, Qantas and Myer. For more information visit http://bauer-
media.com.au 
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