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NEW FOOD MAGAZINE OUT NOW 
THE AUSTRALIAN WOMEN’S WEEKLY FOOD   

 
 

19TH JANUARY, 2015 
 
Seasonal dishes, sumptuous desserts, one-dish dinners and tried and tested recipes from 
Australia’s most trusted test kitchen can all be found in the new monthly food magazine from 
Australia’s number one magazine brand, The Australian Women’s Weekly. 
 
On sale today, The Australian Women’s Weekly Food is set to follow in the footsteps of The 
Australian Women’s Weekly cookbook range, providing readers with a premium and trusted 
source when it comes to food and inspirational recipes.  
 
On the new magazine, Pamela Clark, Editorial and Food Director of The Australian Women’s 
Weekly cookbooks, said, “Cooking and baking is our passion and we are very excited and 
proud about the launch of our new monthly food magazine. 
 
“More than 1 in 4 women have read or cooked with a Women’s Weekly cookbook in the past 
month and for decades our readers have been asking when we were going to publish a 
Women’s Weekly magazine devoted just to food, well now that time is here, and we hope 
you love it as much as we do.” 
 
Targeting women 25-54, the monthly magazine is underpinned by The Weekly’s tried and 
triple tested recipes, showcasing more than 80+ seasonal dishes, mid-week meal inspiration 
and step-by-step photography, along with a range of tips and tricks from the Test Kitchen 
experts.  
 
“The new magazine is a result of consumer testing and successful one-off Women’s Weekly 
food magazines we have trialled in the market over the past 12 months; the result is a 
beautifully shot premium food experience that will connect with The Weekly’s readers,” said 
Jo Runciman, Bauer Media’s Specialist Publisher. 
 
The launch of The Australian Women’s Weekly Food marks the beginning of a big year for 
The Australian Women’s Weekly and Bauer Media, with the new magazine to be followed by 
a digital relaunch of The Australian Women’s Weekly and the release of the first phase of 
Bauer Media’s new digital women’s network, Food to Love. 
 
The first issue of The Australian Women’s Weekly Food is priced at $9.95 and is on sale 
today in newsagencies and selected supermarkets nationally. 
 

-Ends- 

Source: Newspoll telephone survey, n=603 Australian women 



 

 
For more information please contact:  
 
Jo Runciman, Specialist Publisher 
(T) 02 8116 9388 (E) JRunciman@bauer-media.com.au 

 
Luke Robinson, Trade Marketing Manager 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 
About Bauer Media: Australia’s leading multi-platform magazine publisher 

Bauer Media publishes 60-plus magazines in Australia, with 40 audited titles selling over 60 million copies each 
year. They include some of the longest-running and most successful mastheads such as the country’s biggest-
selling monthly magazine, The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s 
Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo 
Weekly, Top Gear Australia and Wheels. Integral to the company’s success are vibrant, information-packed 
reader websites, mobile apps and social media platforms. Bauer Media currently produces digital editions for 47 
of its Australian titles. Bauer Custom Media leads the way in creating branded editorial content for major clients 
including Telstra, Qantas and Myer. For more information visit http://bauer-media.com.au 
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