
 

 

 

 

 

 

PRESS RELEASE  

 

BAUER MEDIA ACQUIRES LEADING DIGITAL BEAUTY 
BUSINESS – THE BEAUTYHEAVEN GROUP 

 
27th February, 2015 
 

Bauer Media today announced the acquisition of the beautyheaven Group, Australia’s leading 

online beauty business comprising three digital destinations: beautydirectory, beautyheaven and 

the more recently launched homeheaven. 

 

David Goodchild, CEO Bauer Media Australia and New Zealand said, “The acquisition of this 

market leading online business supports our strategy to be the No. 1 digital destination for 

Australian women. With Bauer Media already No.1 in print (51.6% market share*) we see many 

opportunities to leverage our existing assets, experience and resources to add considerable value 

and scale to these growing digital businesses. The beautydirectory, beautyheaven and 

homeheaven teams have created highly impressive products and I look forward to working with 

them to take the business even further. 

 

“An acquisition such as this demonstrates our focus to invest in strategic opportunities which will 

grow the Bauer business across multiple media platforms.” 

 

The beautyheaven Group’s web, mobile and social media platforms deliver a compelling mix of 

up-to-the-minute product information, industry news, reviews, expert tips and advice, shopping 

directories, advertising and sampling opportunities. 

 

The audience is highly engaged with the content targeted to women interested in practical and in-

depth information within Bauer’s most profitable advertiser segments – beauty and homes. 

 

Tony Kendall, Director of Advertising Sales, Bauer Media said, “The integration of the 

beautyheaven Group into Bauer Media’s sales proposition will provide countless opportunities for 

our advertising partners. 

 

“Combining the Group’s  already impressive reach and engagement with our new digital “To 

Love” network creates an online powerhouse for marketing to women.” 

 

The beautyheaven Group was founded by former Public Relations agency owner, Jackie Maxted in 

1999. The business has established strong industry partnerships by being early online pioneers 

and now has a proven track record of engaging and influencing beauty industry specialists, beauty 

media and customers across a multiplatform offering that includes web, social, mobile and video. 
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The Group was co-founded by Janet Hayward, Managing Director of beautydirectory, who has 

extensive industry experience and connections. 

 

Jackie Maxted, Founder of the beautyheaven Group said, “I am proud to be partnering with Bauer 

Media and excited by this next stage in the evolution of the group. We have built a unique and 

strong team and a customer proposition built on achieving outstanding results and high quality 

service. I look forward to working with the Bauer group to continue to grow the business. “ 

 

The online assets include: 

 beautydirectory the leading online resource for beauty industry specialists and media  with 

19,000+ product listings across 650+brands in Australia and New Zealand. 

 beautyheaven Australia’s number one social beauty network with a highly engaged 

community of women and a compelling mix of consumer product reviews and expert 

beauty advice. The website has 160,000 reviews and live conversations across 450 

brands. 

 homeheaven launched in 2014 gives consumers a place to research products, swap 

household tips, discover delicious recipes, read DIY tutorials and participate actively in a 

community making purchasing decisions for their home. 

 

-Ends- 
 

Source: * AMAA, July-December 2014  

 

For more information please contact: 

Deborah Thomas, Editorial and Media Director 

(M) 0411 850 074, (E) dthomas@bauer-media.com.au 

 

Tony Kendall, Director of Sales 

(T) 02 9263 9760, (E) tkendall@bauer-media.com.au 

 

Nathan Reay, Acquisitions Director 

(T) 02 9263 9723, (E) nreay@bauer-media.com.au 

 

 

 

About Bauer Media 

Bauer Media is Australasia’s leading multi-platform magazine publisher. The company publishes 

more than 60 titles in Australia, selling over 62 million copies each year. The portfolio includes 

some of the country’s longest-running and most successful brands including the country’s biggest-

selling monthly The Australian Women’s Weekly, the number-one weekly magazine, Woman’s 

Day, Dolly, NW, TV Week, Harper’s BAZAAR, Cleo, Cosmopolitan, ELLE, Australian Gourmet 

Traveller, Australian House & Garden, Zoo Weekly, Top Gear and Wheels. In addition, Bauer 

Trader Media is the transport, motoring, caravan and marine specialist division of Bauer Media, 

which publishes some of Australia and New Zealand’s leading industry-specific magazines.  

For more information visit www.bauer-media.com.au. 
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