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Australia’s number one magazine brand, The Australian Women’s Weekly is pleased to 

present My Love Affair with Food, a new cookbook from one of Australia’s best-loved 

celebrities, Deborah Hutton. 

Featuring Maggie Tabberer’s signature chicken curry, sensational seared scallop risotto and 

the easiest banana soufflé you’ll ever come across, My Love Affair with Food reveals 

Deborah’s passion for entertaining, as she shares her favourite recipes and food memories 

collected from over the years.  

And while there are delicious recipes aplenty, My Love Affair with Food also presents a 

unique insight into the former supermodel’s amazing life.      

On the new book, Deborah Hutton said, “Nothing gives me greater pleasure than inviting a 

bunch of friends over, chilling the wine and cooking up a feast in the kitchen. Over the years 

I’ve collected quite a large stock of my favourite crowd-pleasing recipes that are both easy to 

cook and seriously delicious. I have always wanted to do a cookbook, I’m so thrilled with the 

results; it’s basically my scrapbook of personal stories and favourite food moments. Maybe 

now my friends might stop harassing me for the recipe!”  

“We are delighted to have been able to collaborate with Deborah Hutton on this book project, 

Deborah is an Australian icon and we are excited to be able to bring her ideas and passion 

for food and entertaining to life through My Love Affair with Food, added Jo Runciman, 

Bauer Media’s Specialist Publisher. 

My Love Affair with Food by Deborah Hutton ($14.95 RRP) is available from selected 

newsagents, supermarkets and www.awwcookbooks.com.au from 2 April 2015. 

-Ends- 

http://www.awwcookbooks.com.au/


 

 

 
For more information and interview requests please contact:  
 
Michele Downey, Marketing Co-Ordinator  
(T) 02 9300 6200 (M) 0452 402 635 (E) michele@deborahhutton.com 
 
Luke Robinson, Trade Marketing Manager 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 
About Bauer Media: Australia’s leading multi-platform magazine publisher 

Bauer Media publishes 60-plus magazines in Australia, with 40 audited titles selling over 60 million copies each 
year. They include some of the longest-running and most successful mastheads such as the country’s biggest-
selling monthly magazine, The Australian Women’s Weekly, Australia’s number one weekly magazine, Woman’s 
Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden, Zoo 
Weekly, Top Gear Australia and Wheels. Integral to the company’s success are vibrant, information-packed 
reader websites, mobile apps and social media platforms. Bauer Media currently produces digital editions for 47 
of its Australian titles. Bauer Custom Media leads the way in creating branded editorial content for major clients 
including Telstra, Qantas and Myer. For more information visit http://bauer-media.com.au 
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