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Australia’s magazine of the year*, Real Living, is pleased to announce the launch of an 

exclusive new homewares range for Freedom.  

The two year deal will see Real Living inspired products; including bedding, lighting, and 

home furnishings, stocked in 48 Freedom stores nationally and online at freedom.com.au 

from early April.  

On the new product range, Real Living Editor, Deborah Bibby said, “We’re really excited to 

be launching the new Real Living for Freedom product range. This is the ultimate brand 

extension for Real Living, providing our readers with the opportunity to own a little piece of 

the magazine that inspires them every month.  

“Creating the product range with the Freedom team was a very collaborative experience and 

pulls inspiration from all things nostalgic; the collection takes you back to all the best bits of 

your childhood. It’s where the word ‘home’ resonates with the soul inspiring memories, 

emotions and beautiful images.”  

The Real Living for Freedom range will be supported by a cross platform marketing 

campaign across Bauer Media and Freedom marketing channels, including magazine, 

television, point-of-sale, digital and social media, along with exclusive in-store events 

featuring the Real Living team. 

"Freedom is thrilled to have forged this new partnership with Real Living. There was a 
natural synergy between the two brands and we're ecstatic about the new collection being 
brought to life and of course seeing it in customer's homes,” added Jenny Gulliver, Freedom 
Marketing Director.  

Real Living magazine was awarded Magazine of the Year in 2014 and is one of Australia’s 
fastest growing magazine brands, posting the highest year-on-year readership gains in the 
homes category of any surveyed title in the latest emma readership survey, connecting with 
more than 207,000 readers every month.  
 
Watch Real Living Editor, Deborah Bibby talk about the new Real Living for Freedom range 

here. 

-Ends- 

Source: Magazine brand of the year based on 2014 Australian Magazine Awards*.  
Year-on-year readership based on Jan 2014 vs. Jan 2015 period. 

http://youtu.be/qiyYCz81ji8


 
For more information please contact:  
Luke Robinson, Trade Marketing Manager 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 
 
Bauer Media is Australia’s leading multi-platform magazine publisher. The company publishes more than 60 titles 
in Australia, selling over 62 million copies each year. The portfolio includes some of the country’s longest-running 
and most successful brands including the country’s biggest-selling monthly The Australian Women’s Weekly, 
Australia’s number-one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Harper’s BAZAAR, Cleo, 
Cosmopolitan, ELLE, Australian Gourmet Traveller, Australian House & Garden, Zoo Weekly, Top Gear and 
Wheels. In addition, Bauer Trader Media is the transport, motoring, caravan and marine specialist division of 
Bauer Media, which publishes some of Australia and New Zealand’s leading industry-specific magazines. For 
more information visit www.bauer-media.com.au. 
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