
 

 

  

 

 

 

PRESS RELEASE 

BAUER XCEL MEDIA ANNOUNCES WOOLWORTHS 
AS LAUNCH PARTNER FOR FOOD TO LOVE 
 
 
1 APRIL, 2015 
 

Bauer Xcel Media, Bauer Media’s digital division, is pleased to announce Woolworths as the 

official launch partner of Australia’s newest digital food and recipe destination, FOOD TO 

LOVE. 

Powered by Bauer Media’s rich portfolio of trusted food brands, including The Australian 

Women’s Weekly and Woman’s Day, FOOD TO LOVE will take the pain out of feeding the 

family with the very best recipes, cooking tips and expert advice from Australia’s leading test 

kitchen.  

On the partnership and the launch of FOOD TO LOVE, Tony Kendall, Bauer Media Director 

of Sales said, “We have taken a mobile first approach with FOOD TO LOVE, providing 

Australian consumers with a trusted source of food inspiration anytime, on any device. 

“Featuring rich video content, through to the very best recipes, FOOD TO LOVE will add 

value to every household’s recipe repertoire and I couldn’t think of a better launch partner 

than Woolworths to bring this inspiring new product to consumers.”  

Woolworth’s partnership with FOOD TO LOVE will feature a range of integrated advertising 

solutions and plans for e-commerce connectivity with woolworths.com.au.  

FOOD TO LOVE forms part of Bauer Xcel Media’s TO LOVE digital women’s network, 

bringing together Australia’s leading magazine brands online,  including The Australian 

Women’s Weekly, Woman’s Day, ELLE, Australian Gourmet Traveller, Harper’s BAZAAR, 

Cosmopolitan, Dolly, CLEO and the soon to launch HOMES TO LOVE.   

 FOOD TO LOVE will be supported by a multi-million dollar marketing campaign including 

online and above the line activity, and launches alongside the digital relaunch of The 

Australian Women’s Weekly and Woman’s Day.  

Visit Australia’s newest digital food and recipe destination at www.foodtolove.com.au  
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http://www.foodtolove.com.au/


 

For more information please contact:  
Luke Robinson, Trade Marketing Manager 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 
About Bauer Media  

Bauer Media is Australia’s leading multi-platform magazine publisher. The company publishes more than 60 titles 
in Australia, selling over 62 million copies each year. The portfolio includes some of the country’s longest-running 
and most successful brands including the country’s biggest-selling monthly The Australian Women’s Weekly, 
Australia’s number-one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Harper’s BAZAAR, Cleo, 
Cosmopolitan, ELLE, Australian Gourmet Traveller, Australian House & Garden, Zoo Weekly, Top Gear and 
Wheels. In addition, Bauer Trader Media is the transport, motoring, caravan and marine specialist division of 
Bauer Media, which publishes some of Australia and New Zealand’s leading industry-specific magazines. For 
more information visit www.bauer-media.com.au. 
 
 
About Bauer Xcel Media  

BAUER XCEL MEDIA is advancing the media industry by applying user driven strategies to deliver cutting edge 
news and build original, innovative products centered around audience needs. With 130 million monthly unique 
users and offices in New York, Hamburg, London, Sydney, Melbourne and Warsaw, BAUER XCEL MEDIA is one 
of the world's fastest growing digital media companies. 
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