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Bauer Custom Media, in partnership with Weight Watchers, announced today the relaunch  
of Weight Watchers magazine.  
 
Weight Watchers is evolving from weight-loss to address the more holistic benefits of a 
healthy lifestyle. The new-look magazine will spearhead the global transformation of the 
iconic brand, unveiling a modern, fresh and authentic lifestyle brand targeting women 30+.  
 
On the relaunch of Weight Watchers, Paul Schiffner, Managing Director Weight Watchers 
said, “Our research shows that the consumer’s focus is shifting from weight-loss goals 
towards healthy life transformations; consequently the changes we are making to our 
products and services better reflect the consumer’s mindset and promotes our new holistic 
approach to a healthy lifestyle.” 
 
“We know that more than 80 per cent of Australians have health goals they want to tackle at 
the moment, but time, budget and knowledge are inhibiting them from achieving these goals. 
Our aim for the relaunch of Weight Watchers is to transform the way consumers approach 
their health by providing an innovative range of products and services that will help members 
achieve a better level of health and a better quality of life.”  
 
The new-look Weight Watchers magazine delivers an inspiring, motivational take on building  
a healthier you - physically and mentally - with the latest seasonal recipes, fashion and 
beauty features, real-life success stories, along with easy-to-follow fitness programs. The 
magazine will also carry the new-look Weight Watchers logo which will be rolled out across 
program material, cookbooks, products and digital content.  
 
“We’re really excited to be relaunching Weight Watchers magazine. Whether it’s in-

magazine or online, the content has been beautifully curated to provide Weight Watchers 

with a marketing vehicle that speaks to the next generation of consumers in a relevant, 

engaging and inspiring format,” added Niall Murphy, Executive General Manager Bauer 

Custom Media. 

The new-look Weight Watchers magazine goes on sale Thursday, 13 August.  
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For more information please contact:  
 
Advertising:  
Kariena Foyle, Corporate Sales Manager  
(T) +61 2 9928 1374 (M) +61 458 180 227 (E) kfoyle@weightwatchers.com.au 
 
Media: 
Luke Robinson, Head of Trade Marketing and Communications 

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 
 
About Bauer Media:  

Bauer Media publishes 60-plus magazines in Australia, selling more than 65 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and 
Wheels. Integral to the company’s success are vibrant, information-packed websites, mobile apps and social 
media platforms managed by Bauer Xcel Media, Bauer’s global digital division. Bauer Custom Media leads the 
way in creating branded cross platform editorial content for major clients including Telstra, Myer and Weight 
Watchers. For more information visit http://bauer-media.com.au 
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