
 

  
 
 

PRESS RELEASE 

CPA AUSTRALIA AND BAUER CUSTOM MEDIA  
WIN BIG AT INTERNATIONAL CONTENT MARKETING 

AWARDS  
  

7 AUGUST, 2015 
 

INTHEBLACK magazine, published by Bauer Custom Media on behalf of CPA Australia, has 

been announced as the winner of two prestigious Content Marketing Awards from the US-

based Content Marketing Institute.  

INTHEBLACK was recognised as Best Association Publication and for Best Use of 

Illustration. The title was also short-listed as a finalist for Best Overall Editorial (Print). 

The Content Marketing Awards are open to entrants worldwide and are the leading 

international accolades for corporate content creation and distribution. This year they 

attracted more than 1200 entries globally. The double win rewards the high-quality, timely 

and incisive content that is at the core of INTHEBLACK’s offering.  

Bauer Custom Media’s Niall Murphy said, “Bauer’s double win reflected Australia’s ability to 

deliver world-beating work for clients.  Australian content marketers and our clients are 

creating and executing world’s-best ideas in a constantly-evolving environment.”  

 “These honours also reflect the willingness of organisations like CPA Australia to set a bold 

global-scale vision and invest to deliver on it.” 

Equally delighted with the win, CPA Australia’s COO Member Services Jeff Hughes added, 

“CPA Australia is a global brand and we are thrilled to have won this international award with 

our publishing partner, Bauer Custom Media. INTHEBLACK is consistently recognised as 

the best business magazine in Australia, and it is gratifying to see this being recognised 

internationally. We look forward to working with Bauer to take INTHEBLACK to the next 

level.” 

The Best Association Publication Award reflects the publication’s ability to achieve 

communication goals by bringing together all the elements of editorial and design.  

As Australia’s highest-circulating monthly business magazine, INTHEBLACK underpins CPA 

Australia’s communications strategy with members and the broader community. The 

INTHEBLACK brand brings together print, online and live events to engage the CPA’s global 

membership and serve an audience across the APAC region. 

A full list of CMA 2015 winners is at: contentmarketingawards.com/2015-winners/ 

-ENDS- 

http://contentmarketingawards.com/2015-winners/


  

 

For more information and interviews with editorial:  

Luke Robinson, Head of Trade Marketing & Communications 
lrobinson@bauer-media.com.au (M) 0417 548 688 
 
 

Niall Murphy, Executive General Manager, Bauer Custom Media  
nmurphy@bauer-media.com.au (P) 02 9282 8627 
 
 

Nada Jolic, General Manager, Content and Publishing, CPA Australia  
(P) 03 9606 9713 
 
 
About Bauer Media:  

Bauer Media publishes 60-plus magazines in Australia, selling more than 65 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and 
Wheels. Integral to the company’s success are vibrant, information-packed websites, mobile apps and social 

media platforms managed by Bauer Xcel Media, Bauer’s global digital division. Bauer Custom Media leads the 
way in creating branded cross platform editorial content for major clients including CPA, Telstra, Myer and Weight 
Watchers. For more information visit http://bauer-media.com.au 
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