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ELLE Australia is set to launch an Australian magazine first, placing the reader front and 

centre on the cover of the October edition of the magazine.  

Featuring a mirrored cover treatment that allows the reader to place their reflection where a 

cover model would usually sit, the October edition of ELLE is the first of its kind in Australia 

and is the first-time a model, star or influencer has not graced the cover of the magazine.    

“The October issue is about celebrating the true identity of today’s Australian women in a 
way that showcases the varied, layered and complex creatures that we are. It is about 
celebrating the state of the nation’s women right here, right now.  
 
“Our feature story ‘We are Women’, captures an incredible portrait of the different faces of 
Australian women, alongside stories of dreams and challenges. We hope our cover 
execution will encourage our readers to add their story to this history making snapshot,” said 
Justine Cullen, Editor-in-Chief, ELLE Australia.  
 
‘We are Women’ showcases 47 women and girls aged one-month through to one-century, 
with household names including Lisa Wilkinson, Julie Bishop, Margaret Pomeranz and 
Chrissie Swan expressing their hopes, dreams and challenges, alongside incredible every-
day women and girls. 
  
Readers can contribute to the ‘We Are Women’ gallery by submitting their own headshot via 
facebook.com/ELLEaus.  
 
The October edition of ELLE Australia is on sale Monday 21 September, and features a free 
60-page spring racing style guide created in association with MYER.  
  

-ENDS- 
For more information contact: 

Luke Robinson, Head of Trade Marketing & Communications, Bauer Media  
(E) lrobinson@bauer-media.com.au (M) 0417 548 688 
 
About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They include some of the 
longest-running and most successful mastheads, such as the country’s biggest-selling monthly magazine, The Australian 
Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, 
Australian Gourmet Traveller, Australian House & Garden and Wheels. Integral to the company’s success are vibrant, 
information-packed websites, mobile apps and social media platforms managed by Bauer Xcel Media, Bauer’s global digital 
division. Bauer Custom Media leads the way in creating branded cross platform editorial content for major clients including 
Telstra, Myer and Weight Watchers. For more information visit http://bauer-media.com.au 
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