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The Australian Women’s Weekly is pleased to announce Qantas as the official partner of the 
2015 Women of the Future scholarship alongside associate partner Acer, event sponsor 
Crown Resorts and broadcast partner SKY NEWS.    
 
Now in its third year, the campaign awards and celebrates talent and entrepreneurship. It’s 
about finding the young women who, through their smart and inspirational ideas, will be part 
of building the nation’s future.   
 
Thanks to Qantas the scholarship awards one People’s Choice winner and a Judges Choice 
winner who will each receive $10,000 cash, a $10,000 Qantas travel bursary plus a year-
long Qantas club membership. Six runners-up will receive $5000 cash and a $5000 Qantas 
travel bursary.  
 
“We received an overwhelming amount of high calibre entrants from women from all around 
Australia, and as you will see from the list of semi-finalists we have unearthed some 
amazing young women doing incredible things,” said The Australian Women’s Weekly 
Editor-in-Chief, Helen McCabe.  
 
The winners of The Australian Women’s Weekly Qantas Women of the Future scholarship 
will be announced at an awards dinner at the Art Gallery of New South Wales on Tuesday 
22 September. The evening will be hosted by SKY NEWS Political Editor David Speers and 
presided over by former Governor-General, the Honourable Dame Quentin Bryce, in her role 
as Patron of the Award.  
 
In attendance will be some of the Women of the Future judges which included The Hon. 
Julie Bishop, Turia Pitt, Olivia Wirth, Leigh Sales, Lisa Wilkinson, Denise Morcombe, Chloe 
Shorten and Jesinta Campbell.  
 
The search for this year’s winners took The Australian Women’s Weekly staff on a cross-
country odyssey, – visiting every corner of the nation to meet, interview and ultimately 
uncover the young women who will help secure Australia’s future.  
 
Qantas has amplified their association through a multi-channel advertising campaign across 
the print and digital assets of The Australian Women’s Weekly, event integration and co-
branded content running across Qantas owned media channels including Qantas Club 
lounges and in-flight entertainment.  
 
To view the semi-finalists of the 2015 Women of the Future scholarship, visit  
http://ww.aww.com.au/women-of-the-future/  
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For more information: 

Luke Robinson, Head of Trade Marketing & Communications 
(E) lrobinson@bauer-media.com.au (M) 0417 548 688 
 
 
About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They include some of the 
longest-running and most successful mastheads, such as the country’s biggest-selling monthly magazine, The Australian 
Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, 
Australian Gourmet Traveller, Australian House & Garden and Wheels. Integral to the company’s success are vibrant, 
information-packed websites, mobile apps and social media platforms managed by Bauer Xcel Media, Bauer’s global digital 
division. Bauer Custom Media leads the way in creating branded cross platform editorial content for major clients including 
Telstra, Myer and Weight Watchers. For more information visit http://bauer-media.com.au 
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