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FARMBUY.COM UNVEILS MOBILE SITE 

 

Australia’s leading rural and lifestyle property marketplace farmbuy.com has unveiled a new 

mobile website designed for those looking to buy or sell on the go. 

 

The new site allows buyers to search thousands of rural properties for sale across Australia 

and by key property types, from cropping, horticulture, lifestyle and mixed farms, to dairy, 

livestock, viticulture holdings – all in a simple, easy-to-use, mobile-friendly format. 

 

Visitors can submit enquiries to the relevant agent or private seller by phone or email straight 

from their mobile – and even print brochures for future reference. 

 

What’s more, potential buyers can also search, compare and buy new and used tractors for 

sale on sister site TradeFarmMachinery.com.au. 

 

Launch of the new mobile site is being supported by a major print and digital advertising 

campaign across market-leading farming titles including Blue’s Country, Farms & Farm 

Machinery and New Farm Machinery. 

 

Graham Gardiner, Bauer Trader Media’s general manager, transport and machinery, says 

the launch is in line with farmbuy.com’s vision to be the leading source of rural properties 

nationally. 

 

In 2014 25,646 rural properties worth a combined $13.72 billion were sold nationally, 

according to Landmark Hardcourts/CoreLogic data. 



 

 

“We see opportunity to grow with the market and evolve with the needs of real estate agents, 

vendors, buyers and the rural property industry. A rural property website for rural property 

people, delivered by one of Australia’s leading rural media groups,” he says. 

 

For more information visit: www.farmbuy.com 
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For more information please contact:  
Luke Robinson, Head of Trade Marketing & Communications  

(T) 02 9282 8943 (E) lrobinson@bauer-media.com.au 

 

 
About Bauer Media  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and 
Wheels. Integral to the company’s success are vibrant, information-packed websites, mobile apps and social 
media platforms managed by Bauer Xcel Media, Bauer’s global digital division. Bauer Custom Media leads the 
way in creating branded cross platform editorial content for major clients including Telstra, Myer and Weight 
Watchers. For more information visit http://bauer-media.com.au 
 
 
 
About Bauer Xcel Media  
BAUER XCEL MEDIA is advancing the media industry by applying user driven strategies to deliver cutting edge 
news and build original, innovative products centered around audience needs. With 130 million monthly unique 
users and offices in New York, Hamburg, London, Sydney, Melbourne and Warsaw, BAUER XCEL MEDIA is one 
of the world's fastest growing digital media companies. 
 


