
 

 

  

 

 

 

PRESS RELEASE 

 

PETER MANTEN APPOINTED 
DIGITAL COMMERCIAL DIRECTOR  

BAUER XCEL MEDIA 
 

14 OCTOBER, 2015 

Bauer Xcel Media today announced the appointment of Peter Manten to the role of Digital 
Commercial Director of Bauer Xcel Media Australia and New Zealand.  
 
In his role, Peter will oversee the day-to-day commercial success and sales operations of all 

of Bauer Xcel’s digital businesses, including some of Australia’s most recognisable 

consumer brands including The Australian Women’s Weekly, Woman’s Day, Australian 

Gourmet Traveller along with Bauer Xcel automotive properties, including the recently 

launched WhichCar.com.au. 

 

On the appointment, Bauer Xcel Media Managing Director, Carl Hammerschmidt said, 
“Peter’s appointment is a great win for Bauer Xcel as we continue to invest and drive 
momentum for our To Love digital women’s network, our automotive and classified 
businesses and explore further digital growth with new acquisitions.  
 
“Peter brings with him a wealth of knowledge and experience driving successful commercial 
strategy for some great brands within the media entertainment business. His understanding 
of the digital market, and experience with video, data and premium content makes him the 
ideal candidate to help drive our next phase of growth.” 
 
Peter brings to the role more than 15 years’ experience in media management, developing 

and executing commercial strategies for a range of publishers and media owners in Australia 

and abroad, including ITV UK and more recently Network Ten where he held the role of 

National Head of Sales,Digital Media, creating and managing the commercial strategy for its 

online catch-up and streaming service, tenplay. 

 
On the new role Peter said, “I’m excited to be joining Bauer at a time of immense growth and 
expansion and look forward to driving the commercial strategy that will enable Bauer Xcel to 
achieve the opportunities for a business with such strong brands, great products and 
ambitious plans.”  
 
Peter’s appointment commences early November. 
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For more information please contact:  
Carl Hammerschmidt, Bauer Xcel Media Managing Director 

(T) 02 9292 8129 (E) chammerschmidt@bauerxcelmedia.com.au 

 

 
 
About Bauer Media  

Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and 
Wheels. Integral to the company’s success are vibrant, information-packed websites, mobile apps and social 
media platforms managed by Bauer Xcel Media, Bauer’s global digital division. Bauer Custom Media leads the 
way in creating branded cross platform editorial content for major clients including Telstra, Myer and Weight 
Watchers. For more information visit http://bauer-media.com.au 
 
 
 
About Bauer Xcel Media  

BAUER XCEL MEDIA is advancing the media industry by applying user driven strategies to deliver cutting edge 
news and build original, innovative products centered around audience needs. With 130 million monthly unique 
users and offices in New York, Hamburg, London, Sydney, Melbourne and Warsaw, BAUER XCEL MEDIA is one 
of the world's fastest growing digital media companies. 
 

http://bauer-media.com.au/

