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ELLE AUSTRALIA UNVEILS FIRST EVER MALE 
COVER STAR – MICK FANNING  
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Mick Fanning - one of the world’s most sought-after surfers, triumphant in the wake of a life-
affirming shark attack and on his way to securing his fourth world title - is ELLE Australia’s 
first male cover star. Fanning joins Australian supermodel Jessica Hart on the cover of the 
November issue of ELLE. 
 
In this massive ELLE Australia exclusive, the Aussie icons reflect on life in the fast lane, from 
world-class surfing to ruling the runway and launching a global beauty empire. 
 
On the cover star combo ELLE Australia Editor-in-Chief Justine Cullen said, “With her stand-
out personal style, positive outlook and entrepreneurial spirit, Jessica Hart embodies the 
ELLE girl, while Mick blew all of us away with how he handled the shark attack in South 
Africa, both in the water and out of it. He showed himself to be strong, powerful and 
inspiring, but humble and vulnerable at the same time – the ultimate modern male. I couldn’t 
think of a better man than him to be the first guy to grace the cover of ELLE Australia. 
 
“The November issue marks a super start to summer with one of our favourite supermodels 
standing alongside one of our most recent superheroes - two modern day Aussie icons 
making it big on the global stage.”  

 
The November edition of ELLE Australia featuring Mick Fanning and Jessica Hart on the 
cover is available in store and digitally from October 26.  
 

-ENDS- 

 
For more information please contact:  
 
Luke Robinson, Head of Trade Marketing & Communications 
lrobinson@bauer-media.com.au (M) 0417 548 688 
 
Brooke Bickmore, ELLE Australia  
bbickmore@bauer-media.com.au (M) 0498 801 716 
 

Photography credit: ELLE Australia/Simon Upton  

 

mailto:lrobinson@bauer-media.com.au
mailto:bbickmore@bauer-media.com.au


About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They include some of the 
longest-running and most successful mastheads, such as the country’s biggest-selling monthly magazine, The Australian 
Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, Dolly, NW, TV Week, Cleo, Cosmopolitan, 
Australian Gourmet Traveller, Australian House & Garden and Wheels. Integral to the company’s success are vibrant, 
information-packed websites, mobile apps and social media platforms managed by Bauer Xcel Media, Bauer’s global digital 
division. BauerWorks leads the way in creating branded cross-platform editorial content for major clients including Telstra, Myer 
and Weight Watchers. For more information visit http://bauer-media.com.au 
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