
  

 
 
 

 

PRESS RELEASE 

BELLE SET TO UNCOVER AUSTRALIA’S NEXT ART 
SENSATION WITH THE LAUNCH OF ARTSTART  

  
 

3 NOVEMBER, 2015 
 

Belle magazine in partnership with Belle Property is pleased to announce the launch of 

ArtStart - Australia’s newest art prize that aims to unearth and celebrate emerging talent by 

discovering unrepresented painters.   

Open to artists aged 16-25 not currently represented by a commercial art gallery; Belle 

ArtStart offers entrants the chance to win a share in over $20,000 worth of cash and prizes, 

and the chance to sell their art at the inaugural Belle ArtStart exhibition in Sydney on 17 

November.  

On the brand extension and the launch of ArtStart, Belle editor, Tanya Buchanan said, “Belle 

ArtStart is a great opportunity for up and coming artists to raise their profiles, win some great 

prizes and meet with art and design industry heavyweights.  

“The program is a great extension to our recent online art shop, Belle Works on Paper, and 

provides readers with more ways to bring the Belle brand into their home.”  

Artwork submitted to Belle ArtStart will be judged by a panel of industry experts including 

Barry Keldoulis, CEO and Group Fairs Director of Art Fairs Australia, Michael Reid, art 

expert and Michael Reid Gallery director, David Cook, art consultant and curator, Fiona 

Biondi, Belle Property corporate services manager, Alesandro Ljubicic, artist and owner of 

The Sydney Art Store, Harry Roberts, Belle features writer and Tanya Buchanan, Belle 

editor. 

Entries to Belle’s ArtStart close Friday, 13 November, 2015, with all finalists presented at the 

ArtStart exhibition on Tuesday, 17 November.  

For application forms and prize details click here.  

-ENDS- 

For more information:  

Sarah Hayes, Belle Editorial Co-ordinator 
SHayes@bauer-media.com.au  (P) 02 8267 9572 
 
Luke Robinson, Head of Trade Marketing & Communications 
lrobinson@bauer-media.com.au (M) 0417 548 688 

http://www.homestolove.com.au/calling-all-young-artists-2107
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About Bauer Media:  

Bauer Media publishes 60-plus magazines in Australia, selling more than 65 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and 
Wheels. Integral to the company’s success are vibrant, information-packed websites, mobile apps and social 

media platforms managed by Bauer Xcel Media, Bauer’s global digital division. Bauer Works leads the way in 
creating branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. 
For more information visit http://bauer-media.com.au 

 
 


