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BauerWorks, Bauer Media’s content marketing division, today announced the appointment 
of Lisa Bjorksten to the role of Group Digital Director.  
 
The appointment follows the recent relaunch of Bauer Custom Media to BauerWorks and the 
appointment of Mark Scruby as Group Account Director, Melbourne. These appointments 
signify the division’s investment in the multi-channel content marketing space. 
 
In her appointment as Group Digital Director, Bjorksten will spearhead BauerWorks’ 
continued growth and evolution across digital platforms. She brings with her extensive 
experience managing and executing digital strategy and content creation for a range of 
media and lifestyle brands including Jurlique International, Yahoo!7 and, more recently, a 
global content marketing agency where she held the role of Vice President – launching and 
running the North American operations out of New York.  
 
On the appointment, BauerWorks Executive General Manager, Niall Murphy said, “Lisa’s 
experience in digital content marketing and strategy in the US, Asia and Australia will add a 
strong advantage to our content marketing offering, and build upon the growth we have 
experienced in this area over the past 12 months. We are committed to delivering our clients 
not just first-class content, but also a premium client management and strategy service.”  
 
On her appointment Lisa Bjorksten said, “I am delighted to be joining BauerWorks at an 
exciting time in its evolution. It is a business with a fantastic portfolio of clients and 
opportunities. I am also excited by working with the whole group to maximise the endless 
possibilities that Bauer Media’s Digital network provides our partners.”  
 
Bjorksten will join BauerWorks in January 2016.  
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For more information:  

Luke Robinson, Head of Trade Marketing & Communications 
lrobinson@bauer-media.com.au (M) 0417 548 688 
 
 

Niall Murphy, Executive General Manager, BauerWorks 
nmurphy@bauer-media.com.au (T) 02 9282 8627 
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About Bauer Media:  

Bauer Media publishes 60-plus magazines in Australia, selling more than 65 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and 
Wheels. Integral to the company’s success are vibrant, information-packed websites, mobile apps and social 

media platforms managed by Bauer Xcel Media, Bauer’s global digital division. For more information visit 
http://bauer-media.com.au 
 
About BauerWorks:  

BauerWorks leads the way in creating branded cross-platform editorial content for major clients including Telstra, 
Myer and Weight Watchers. For more information visit bauerworks.com.au 
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