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Australia’s number one entertainment magazine, TV WEEK is kicking off the new year with a 
bang, unveiling the biggest and best shows of 2016 in a bumper special edition of TV WEEK 
Extra. 
 
From exclusive plots and insider secrets to the hottest new dramas and reality offerings, TV 
WEEK Extra is your go-to-guide for the most comprehensive reviews and insider gossip from 
the biggest shows of 2016.  
 
“The quality and volume of programs hitting our screens this year is huge and we have 
pulled no punches in getting the juicy inside goss from the hottest new and returning shows 
of the year,” said Emma Nolan, TV WEEK Editor. 
 
“The TV WEEK team have had a lot of fun putting the final touches to this collector’s edition, 
allowing our readers to be one step ahead of their friends when it comes to knowing the set 
secrets from Australia’s top dramas, overseas gems and must watch reality shows.”  
 

Whether its Seven’s hit drama 800 Words, reality new comer Kiss Bang Love, Channel 

Ten’s Australian Survivor, or Nine’s The Farmer Wants a Wife, TV WEEK Extra offers a 

comprehensive star rating to the hits and misses for the year ahead.  

The special edition of TV WEEK Extra featuring Asher Keddie and Steve Peacocke on the 

cover is on sale Monday, 11 January. 

-ENDS- 

For more information or interview requests with editorial, contact:  

Luke Robinson, Head of Trade Marketing & Communications 
lrobinson@bauer-media.com.au (M) 0417 548 688 
 

 
 
About Bauer Media:  

Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cleo, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and 
Wheels. Integral to the company’s success are vibrant, information-packed websites, mobile apps and social 
media platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in 
creating branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. 

For more information visit http://bauer-media.com.au 
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