
	

  
 
 
 
MEDIA RELEASE 

KIM WILSON NAMED EDITOR-IN-CHIEF OF  
THE AUSTRALIAN WOMEN’S WEEKLY  

  
 
 
10 FEBRUARY, 2016 
 
Bauer Media today announced the appointment of Kim Wilson to the role of editor-in-chief of 
The Australian Women’s Weekly, the country’s highest selling monthly magazine.  
 
With an extensive background in women’s publishing, Wilson joins from NewsLifeMedia 
where she was editor-in-chief of Kidspot.com.au.  
 
Speaking on her appointment, Matt Dominello, publisher of The Australian Women’s Weekly 
said: “I am excited to announce that Kim Wilson has been appointed editor-in-chief of The 
Australian Women’s Weekly. Kim is an award winning editor with over 15 years’ experience 
launching and driving some of the biggest local and international women’s media brands 
across both print and digital. Kim will lead the talented and experienced editorial team on 
The Weekly into an exciting new era. 
  
“I would like to thank all the applicants who expressed interest in the position, I was 
overwhelmed by the calibre of the candidates. 
  
“Kim will start her new role in the coming months and in the interim I am pleased to 
announce that Juliet Rieden will be acting editor-in-chief.” 
 
Wilson added: “'I'm honoured and excited to be stepping into the shoes of so many great 
editors before me. I can't wait to join such a well-respected team, roll up my sleeves and 
deliver great stories for our readers. The Australian Women's Weekly holds a special place 
in the hearts of Australian women, I hope to do them proud.” 

Before joining NewsLifeMedia Wilson was the former editor-in-chief of Pacific Magazines’ 
New Idea for five years. She also launched the Australian edition of OK! Magazine, winning 
Magazine of the Year and Editor of the Year titles and held senior editorial positions at 
EMAP Magazines. 
 
The Australian Women’s Weekly has average monthly sales of 416,117 according to the 
latest Audited Media Association of Australia report. 
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For more information:  
Tim Addington 
TAG PR 
tim.addington@tagpr.com.au (M) 0405 904 287 

 
About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and Wheels. 
Integral to the company’s success are vibrant, information-packed websites, mobile apps and social media 
platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in creating 
branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. For more 
information visit http://bauer-media.com.au 
	
	


