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Bauer Media today announces that Men’s Style, the go-to magazine for the modern 
Australian man, has launched mensstyle.com.au with supporting partners Ben Sherman, 
Cartier and Henkell.	
	
The website completes Men’s Style’s multi-platform offer and sits alongside the quarterly 
magazine, fortnightly eDM, its strong presence on social media and the prestigious Men of 
Influence and Men of Style events. 	
	
Mensstyle.com.au will present highly curated content which reflects the masthead’s key 
pillars of fashion, watches, fragrances and grooming, motoring, events, lifestyle and more. 
Exclusive video and stills content will make this an essential destination for the 
contemporary Australian man.	
	
Cornelia Schulze, publisher of Men’s Style said: “I am very excited to be adding yet another 
channel of communication to the Men’s Style brand. Our social reach has grown dramatically 
over the past twelve months, so adding another stylish, but focused digital offering was a 
logical next step. Market feedback has been excellent and we are very happy to launch this 
site with the support of a range of outstanding brand partners.”	
	
Men’s Style editor Michael Pickering added: “The launch of mensstyle.com.au completes the 
360-degree picture for the title and allows us to keep our audience more regularly updated 
on the things they already love the magazine for – our considered edit for their stylish 
modern lifestyle – as well as offering different and exclusive content that complements the 
print title.”	
 	
The launch of mensstyle.com.au coincides with the Autumn edition of Men’s Style which 
goes on sale today.	
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Tim Addington 
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About Bauer Media: 	
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and Wheels. 
Integral to the company’s success are vibrant, information-packed websites, mobile apps and social media 
platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in creating 
branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. For more 
information visit http://bauer-media.com.au	
	
	


