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NICK CHAN APPOINTED BAUER MEDIA CEO 
  
 
7 APRIL, 2016 

 
Bauer Media is pleased to announce the appointment of highly experienced media executive 
Nick Chan as its new chief executive officer for Australia and New Zealand. 
 
Chan has worked at some of Australia’s biggest media companies for more than three 
decades. Most recently he was chief operating officer at Seven West Media and prior to that 
ran Pacific Magazines for ten years. He started his publishing career at ACP Magazines, 
which Bauer Media acquired in 2012, where he worked for 18 years rising to become chief 
operating officer. He also chaired the magazine industry’s peak body, Magazine Publishers 
of Australia. 
 
Bauer Media interim CEO Andreas Schoo said: “We are delighted Nick is joining Bauer 
Media to head our Australia and New Zealand operations. His understanding of the media 
market and leadership experience is extensive and he brings that knowledge to Bauer at an 
exciting time in the company’s development. 
 
“Having run media businesses for many years Nick is aware of the challenges facing the 
industry and publishers in particular and he has shown great strategic insight into how to 
best manage this evolution. As a multiplatform media business spanning magazines, digital 
and live experience I believe he is best placed to ensure the future prosperity of Bauer 
Media.” 
 
In addition to Bauer Media, Chan will oversee digital division Bauer Xcel Media, content 
business BauerWorks, Bauer Trader Media and Bauer Books.  
 
Speaking on his appointment, Chan said: “Bauer’s portfolio of magazine brands, digital 
properties and events are second to none in Australian media. I’m excited by the opportunity 
to work with these special brands and the talented teams that drive these assets.” 
 
Chan is expected to start in the role mid year after completing his current commitments. 
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For more information:  
Tim Addington | TAG PR | tim.addington@tagpr.com.au | 0405 904 287	

 
About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 



	

Dolly, NW, TV Week, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and Wheels. 
Integral to the company’s success are vibrant, information-packed websites, mobile apps and social media 
platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in creating 
branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. For more 
information visit http://bauer-media.com.au 
	
	


