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Bauer Media’s Australian House & Garden magazine, in conjunction with project partner 

Mirvac and sponsors CSR Hebel, Myer, Quick-Step, Reece, Smeg, Taubmans and Viridian, 

is pleased to announce the winner of the My Ideal House competition – a landmark project to 

design, build and decorate a house that reflects the modern Australian way of life. 

The winner of the inaugural design competition is Sydney architect Madeleine Blanchfield, 

whose design was praised by the expert judging panel for its brilliant planning, affordability 

and respect for the environment and neighbours. 

Australian House & Garden editor in chief Lisa Green said of the winning design: “The My 

Ideal House competition was conceived to generate a timely discussion about how we can 

build and live more sustainably, how to create community without sacrificing privacy and how 

good design can nurture families through every life stage. 

“Madeleine has produced a home design that sets a new blueprint for the Australian 

suburban home, meeting all the needs of a family and leaving plenty of space to enjoy the 

indoor-outdoor lifestyle we love. 

“She is a worthy winner, from a strong set of finalists, and a deserving recipient of the 

$25,000.” 

The innovative competition was launched in February by NSW Planning Minister Rob Stokes 

and has exceeded all expectations, with more than 80 submissions received and interest 

from many quarters. 

“We were thrilled by the enthusiasm shown by the design community and the truly innovative 

ideas that were presented,” Green added. “We had a shortlist of six terrific finalists and each 

of them had sufficient merit to win this competition.” 

The winning design will be built at CREST by Mirvac at Gledswood Hills, in the south-west 

growth corridor of Sydney that lies in the Camden LGA, with profits from the sale going to 

charity. The build cost of the house is likely to range from $280,000 with a land cost of 

approximately $365,000. 



 

Mirvac general manager design, sales and marketing, Diana Sarcasmo, said the winning 

design would win favour with the ultimate judges – future home buyers. 

“This is a home we feel confident our customers would love to live in. It offers everything that 

we know families value in a home. Its cleverness lies in its modular form, which can be 

adapted for a number of different sites and orientations. We are looking forward to offering 

the design to our customers at CREST.” 

Winning architect Madeleine Blanchfield added: “The design we presented is 100 per cent 

based on good planning. The fact that we came in on budget is a testament to design being 

about spaces and how they come together and not about covering the walls in gold.” 

Her solution involves a modular form that can be easily adapted four ways depending on site 

orientation. With a two storey street frontage and bedrooms on the upper level, living is 

contained within a single-storey pavilion connected to the outdoor space. This approach 

ensures living areas enjoy northern light, privacy is maintained and there is no 

overshadowing of neighbouring homes. 
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About Bauer Media:  

Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and Wheels. 
Integral to the company’s success are vibrant, information-packed websites, mobile apps and social media 
platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in creating 
branded cross-platform editorial content for major clients including Telstra, Myer and Weight Watchers. For more 
information visit http://bauer-media.com.au 

 
About Mirvac: 

Mirvac is a leading Australian property group, listed on the Australian Securities Exchange (“ASX”). Mirvac’s 
investment portfolio, Mirvac Property Trust, has interests in office, retail and industrial assets, while its 
development business has exposure to both residential and commercial projects. With more than 40 years of 
experience, Mirvac has an unmatched reputation for delivering quality products and services across all of the 
sectors in which it operates. Mirvac’s Development Division in New South Wales is responsible for some of 
Australia's leading residential projects including Harold Park in Glebe, ERA in Chatswood and Elizabeth Hills in 
Sydney’s south-west. 


