
	

  
 

 
 
MEDIA RELEASE 

THE AUSTRALIAN WOMEN’S WEEKLY IS THE MOST 
READ MAGAZINE ACROSS PRINT AND DIGITAL  

  
13 MAY, 2016 

Bauer Media welcomes the enhanced cross-device and cross-platform audience data 
released by Roy Morgan Research which shows the total audience for titles including The 
Australian Women’s Weekly and Cosmopolitan continue to experience growth. 

Bauer is the first publisher in Australia to fully implement Roy Morgan’s total online audience 
solution which provides the most accurate profile of our readers’ online behaviour across 
platforms, operating systems and devices for all of brands. 

When added to Roy Morgan’s readership data, Bauer Media can now give advertisers and 
agencies a comprehensive view of the combined audience size across print and digital.  

The quarterly figures released today show The Australian Women’s Weekly with a de-
duplicated multi-platform reach of 2.07 million people monthly and Cosmopolitan with 
503,000 readers – equivalent to the readership level of both titles in 2012. 

Woman’s Day has a total cross platform audience of 1.498 million, Gourmet Traveller 
449,000; Australian Geographic 749,000 and ELLE 211,000.  

Andreas Schoo, Interim CEO at Bauer Media said: “The new audience measurement 
platform from Roy Morgan means we can give advertisers the clearest view yet of the total 
audience size for all our titles across magazines and digital combined. As a multi-platform 
business this data reliably shows the continued strength of our brands in reaching 
consumers on the channels of their choice. 

“Our customers have been asking for this detailed audience data and we have worked 
closely with Roy Morgan to develop this innovative metric. 

“Bauer Media is the first publisher in Australia to offer this level of insight and we will shortly 
be revealing further enhancements for advertisers that will transform the way magazines are 
planned and measured against ROI.” 
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About Bauer Media:  



	

Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and Wheels. 
Integral to the company’s success are vibrant, information-packed websites, mobile apps and social media 
platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in creating 
branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. For more 
information visit http://bauer-media.com.au.	
	


