
 

  

 

 

MEDIA RELEASE 

ELLE REVEALS THE MANY FACES OF SUPERMODEL 

GEMMA WARD IN AUSTRALIAN FIRST COVER 
  
 

27 JUNE, 2016 
 
In an Australian first, ELLE magazine will release a lift-and-flip cover starring supermodel 

Gemma Ward, allowing readers to create a host of different beauty looks in one special 

collector’s edition. 

The July issue of ELLE features a unique mix-and-match cover consisting of five on-trend 

beauty looks split to enable each reader to create a possible 35 different combinations. 

Gemma Ward, arguably the most recognisable fashion face and one of Australia’s biggest 

modelling exports, is unmistakable despite the transformations. 

The gamification of the cover encourages women to engage with the ELLE brand and 

demonstrates Bauer Media’s continued commitment to innovation in magazines and creating 

meaningful connections with our consumers via premium content across all channels. 

ELLE Australia editor-in-chief Justine Cullen said: “Since launching almost three years ago, 

ELLE Australia has always sought to innovate. Traditionally, a magazine’s cover has been 

sacred ground, but I loved the idea of pushing the boundaries to get our audience to engage 

with the cover beyond the cover lines.  

 “Of course, a cover is just a means to an end – its job is to make you pick up the magazine 

and discover the world of smart features and inspiring fashion inside. But with this execution 

playing into our ever-growing obsession with beauty, with gamification and nostalgia, it’s also 

just straight-up fun in its own right.” 

The July issue of ELLE Australia with the cover line “The many faces of Gemma Ward” goes 

on sale from Monday June 27. 

-ENDS- 

For more information contact:  

Tim Addington | TAG PR | tim.addington@tagpr.com.au | 0405 904 287 

 
About Bauer Media:  

Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and Wheels. 
Integral to the company’s success are vibrant, information-packed websites, mobile apps and social media 
platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in creating 
branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. For more 

information visit http://bauer-media.com.au 
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