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SHOP TIL YOU DROP REVIVES MINI-MAGAZINES WITH 
THE RETURN OF SHOP WEDDINGS  

  
 
22 AUGUST, 2016 
 
Brides to be will not want to miss the Spring issue of SHOP Til You Drop which sees the 
return of SHOP Weddings – a 32-page mini-magazine giving readers the best, latest and 
most beautiful pieces for their special day.  
 
From romantic editorials, advice from the experts, to the latest trends for brides, bridesmaids 
and accessories, SHOP Weddings will become an annual fixture in the publishing calendar. 
 
SHOP Weddings makes a return after several years and is in response to demands from 
readers for a curated overview to make the wedding shopping experience both exciting and 
easier and comes ahead of the popular Spring wedding season.   
 
It also marks the return of the SHOP mini-magazine which was a reader favourite when the 
title was monthly. This time it will be linked heavily with SHOP’s social media channels.  
 
Alissa Thomas, editor of SHOP Til You Drop said: “The return of SHOP Weddings is an 
exciting venture of the SHOP brand. A return to genre-specific mini-magazines, which have 
always been a key part of what readers love about SHOP. A wedding is such an important 
time in a woman’s life, and an absolute key time for shopping. We look forward to inspiring a 
whole new generation of fashionable brides.” 
 
The 32-page special mini mag will be on sale with the Spring issue of SHOP TIl You Drop 
from Monday 22 August. 
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For more information:  
Tim Addington | TAG PR | tim.addington@tagpr.com.au | 0405 904 287 
 
 
About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, Cosmopolitan, Australian Gourmet Traveller, Australian House & Garden and Wheels. 
Integral to the company’s success are vibrant, information-packed websites, mobile apps and social media 
platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in creating 



	

branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. For more 
information visit http://bauer-media.com.au 
 
 


