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COSMOPOLITAN LAUNCHES HUNT FOR 2016  

MEDIA BACHELOR OF THE YEAR  
 

 
29th AUGUST, 2016 
 
Calling all media bachelors, we’ve got a few million ladies we’d like to introduce to you. 

Australia’s biggest media man hunt is on once again, as COSMOPOLITAN searches for its 

Media Bachelor of the Year.  

Open to single, eligible men working in media, marketing, advertising and PR, the winner of 

this year’s competition will be decided by a public vote and will join the line-up of 

COSMOPOLITAN’s top 30 best men in a special Bachelor of the Year edition of the 

magazine. 

Men working in media can nominate themselves or be nominated, but you’ll have to be quick 

as nominations close on September 9 with the media industry able to vote on their favourite 

nominee from 12 September. To enter click here.  

COSMOPOLITAN remains the leading media brand for connecting with single women with a 

combined audience reach of 527,000* people every month. The Bachelor franchise provides 

an additional opportunity for our audience to engage with COSMOPOLITAN and our 

commercial partners. 

Fiorella Di Santo, director of sales at Bauer Media said: “The Media Bachelor of the Year 

competition has become something of a tradition and we’re delighted that it continues in 

2016 with COSMOPOLITAN. The response in previous years has been great and we 

encourage the eligible male colleagues in our industry to once again put themselves 

forward.” 

Last year’s Media Bachelor of the Year was Rafe Berding, marketing and communications 

executive at GlobalX Legal Solutions in Queensland. 

 

This year Tinder, the world’s most popular app for meeting new people, will be the principal 

partner for COSMOPOLITAN’S Bachelor of the Year competition, with Tinder users given 

the power to nominate potential candidates by swiping right for Mr Right. McWilliams 

Henkell, Ulta3 Cosmetics and Novo Shoes have also signed on as commercial partners. 

 
Roy Morgan Single Source, Jul15 – Jun16 

 
 

-ENDS- 

http://www.bauer-media.com.au/mediabachelor.


 
For more information:  

Tim Addington | TAG PR | tim.addington@tagpr.com.au | 0405 904 287 

 
 
 
 
 
 
About Bauer Media:  

Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. They 
include some of the longest-running and most successful mastheads, such as the country’s biggest-selling 
monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly magazine, Woman’s Day, 
Dolly, NW, TV Week, COSMOPOLITAN, Australian Gourmet Traveller, Australian House & Garden and Wheels. 
Integral to the company’s success are vibrant, information-packed websites, mobile apps and social media 
platforms managed by Bauer Xcel Media, Bauer’s global digital division. BauerWorks leads the way in creating 
branded cross platform editorial content for major clients including Telstra, Myer and Weight Watchers. For more 
information visit http://bauer-media.com.au 

 
About Tinder: 

Launched in 2012, Tinder is the world’s leading social app for meeting new people. With its global reach, people in all 196 

countries around the world are swiping right to connect with others, making it a top 10 lifestyle app in more than 110 countries. 

In 2015, the company introduced Tinder Plus, giving users access to premium features, Rewind and Passport. Each day, 26 

million matches are made on Tinder with more than 11 billion matches made to date. 

 


