
 

  

 

 

MEDIA RELEASE 

WESTPAC AND DAVID JONES JOIN HARPER’S 
BAZAAR IN CELEBRATING CHINESE NEW YEAR  

  

 
23 JANUARY, 2017 
 
Harper’s BAZAAR is once again launching a dedicated Chinese language edition to mark 
Chinese New Year, with Westpac and David Jones signing on as key commercial partners.  
 
Now in its sixth year, Harper’s BAZAAR Chinese issue is the quintessential guide to 
Australia’s premium luxury brands showcasing the best in shopping, entertainment and 
culture for Chinese tourists, Chinese Australians and Diagous.  
 
In the lead up to its 200 year anniversary, Westpac has partnered with Harper’s Chinese for 
the fifth year running, with David Jones also supporting the issue which features its 
ambassador, Jessica Gomes, on the cover.   
 
Fiona Legdin, general manager fashion, beauty and heath at Bauer Media said: “This edition 
is one of two Chinese-language editions we create each year and we are seeing a huge 
growth in this market. We are delighted that Westpac and David Jones are partnering with 
us to bring our premium Harper’s content to our Chinese visitors and residents.” 
 
Kellie Hush, editor-in-chief of Harper’s BAZAAR added: “The latest Harper’s BAZAAR 
Chinese-language edition is a beautifully crafted and deeply luxurious shopping guide. 
Editorially we strive to deliver content to inspire some serious shopping while we celebrate 
Chinese New Year in Australia.” 
 
The issue is also being supported by Harper’s BAZAAR Chinese foundation clients including 
Chanel, Lancome, Cartier, Estee Lauder, Chole, Miu Miu, Furla, Bulgari, Mont Blanc, Marc 
Jacobs, Ole Lynggaard, Burberry and Dan Murphy’s.  
 
The 100-page edition will be distributed nationally from 23 January. 
 
Harper’s BAZAAR publishes a second Chinese language edition to coincide with Golden 
Week in October.  

-ENDS- 

For more information:  
Tim Addington | TAG PR | tim.addington@tagpr.com.au | 0405 904 287 
 

About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. 
They include some of the longest-running and most successful mastheads, such as the country’s 
biggest-selling monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly 
magazine, Woman’s Day, NW, TV Week, Cosmopolitan, ELLE, Australian Gourmet Traveller, 
Australian House & Garden and Wheels. Integral to the company’s success are vibrant, information-
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packed websites, mobile apps and social media platforms managed by Bauer Xcel Media, Bauer’s 
global digital division. BauerWorks leads the way in creating branded cross platform editorial content 
for major clients including Telstra, Myer and Weight Watchers. For more information visit http://bauer-
media.com.au 
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