
 

MEDIA RELEASE  

1st February, 2017  

 

COSMOPOLITAN X TINDER BACHELOR OF THE YEAR 

WINNER ANNOUNCED 

The search spanned from builders to bartenders and every guy in between! And the winner of the 

first ever Cosmopolitan X Tinder Bachelor of the Year is… South Australian RSPCA Inspector, Ryan 

Anderson.  

And great news for the ladies – he’s on Tinder! For the first time ever, Cosmopolitan partnered with 

Tinder to search for Australia’s most eligible bachelor. Anderson, 30, beat 29 other hopefuls to take 

out the crown, which was announced at the Cosmopolitan X Tinder Bachelor of the Year party at Ivy 

in Sydney.  

The self-confessed “larrikin” vows to do good with his title: “I’d like to use the exposure to get more 

rescue dogs adopted,” he says.  

As for Anderson’s ideal date? “It would be an early start. We would put the surfboards and the dogs 

in the car and head to a secluded beach, stopping for coffee on the way,” he says. “We’d spend the 

day surfing, swimming, snorkelling and hanging out. I think surfing is a good ice-breaker and who 

doesn't love dogs and the beach?” 

Cosmopolitan editor Claire Askew says: “Ryan is a truly worthy winner of our inaugural Cosmo X 

Tinder Bachelor of the Year. He embodies the spirit of a true Aussie bloke, winning Cosmo readers 

over with his giant heart. He’s dedicated his life to rescuing abused and homeless dogs and even had 

fellow Bachelor finalist actor Ishak Issa urging people to vote for him. There’s no denying Ryan’s a 

top bloke and the bonus is he’s on Tinder – so get swiping, ladies!”   

As part of the coveted title, Anderson will take home $5,000. 
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About Bauer Media:  Bauer Media publishes 60-plus magazines in Australia, selling more than 60 

million copies each year. They include some of the longest-running and most successful mastheads, 

such as the country’s biggest-selling monthly magazine, The Australian Women’s Weekly, Australia’s 

number-one weekly magazine, Woman’s Day, NW, TV Week, Cosmopolitan, Australian Gourmet 

Traveller, Australian House & Garden and Wheels. Integral to the company’s success are vibrant, 

information-packed websites, mobile apps and social media platforms managed by Bauer Xcel 

Media, Bauer’s global digital division. BauerWorks leads the way in creating branded cross-platform 

editorial content for major clients including Telstra, Myer and Weight Watchers. For more 

information visit bauer-media.com.au. 

  

About Tinder: Launched in 2012, Tinder is the world’s leading social app for meeting new people. 

With its global reach, people in all 196 countries around the world are swiping right to connect with 

others, making it a top 10 lifestyle app in more than 110 countries. In 2015, the company introduced 

Tinder Plus, giving users access to premium features, Rewind and Passport. Each day, 26 million 

matches are made on Tinder with more than 11 billion matches made to date.  

 


