
 

  

 

 

MEDIA RELEASE 

BELLE REVEALS WINNERS OF ARTSTART 2017 

  
22 FEBRUARY, 2017 
 
Bauer Media’s premium homes magazine Belle has revealed the winners of this year’s Belle 
ArtStart competition which unearths Australia’s most talented unrepresented artists.  
 
The competition, which is sponsored by Belle Property, Peroni and Kerry Armstrong Art, has 
named 24-year-old UNSW Art & Design graduate, Henry Curchod, as the winner of this 
year’s $10,000 prize for his piece, ‘Land More Bright than Sky’. 
 
Now in its second year, Belle ArtStart is a prize with a difference, as entrants aged 16 to 25 
must be willing to sell their work at the event, held last night at a warehouse space in 
Sydney’s Alexandria, and all submissions must be painted on the same size canvas. 
 
Second prize of $5,000 went to ‘The Flight Home’ by Phoebe Halpin, 25, a graduate of the 
National Art School, while 21-year-old Anna May Henry, also a graduate of the National Art 
School took home $2,500 for her painting, ‘Gumnuts’. 
 
Belle editor Tanya Buchanan said: “Belle readers are passionate about art and this 
competition is a recognition of the burgeoning talent we have in Australia. This year we had 
close to 100 entries and all were of a high standard. I want to thank all those that submitted 
pieces and congratulate our three outstanding winners.” 
 
The winning works and the event coverage will be featured in the May issue of Belle – on 
sale April 17. A catalogue of all the works is available from belleartstart@bauer-
media.com.au. 
 

Bauer Media is the market leading publisher of homes magazines in the country, with brands 
including Australian House & Garden, Homes+, Real Living and Belle. 
 

-ENDS- 

 

For more information:  
Tim Addington | TAG PR | tim.addington@tagpr.com.au | 0405 904 287 
 
About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. 
They include some of the longest-running and most successful mastheads, such as the country’s 
biggest-selling monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly 
magazine, Woman’s Day, NW, TV Week, Cosmopolitan, ELLE, Australian Gourmet Traveller, 
Australian House & Garden and Wheels. Integral to the company’s success are vibrant, information-
packed websites, mobile apps and social media platforms managed by Bauer Xcel Media, Bauer’s 
global digital division. BauerWorks leads the way in creating branded cross platform editorial content 
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for major clients including Telstra, Myer and Weight Watchers. For more information visit http://bauer-
media.com.au 
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