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27 MARCH, 2017 
 
Tourism Australia has partnered with Bauer Media’s premier food, travel and lifestyle brand 
Australian Gourmet Traveller to launch Taste of Australia, a look at the best dining and travel 
experiences across the country.  
 
Curated by the Gourmet Traveller team, the 100-page booklet is a snapshot of everything 
good to eat in Australia right now. From cafés in the Kimberley to the shiniest new 
restaurants on Sydney Harbour, the best Chinese tucker in Alice Springs, a wine tasting in a 
converted 19th century stone shearing shed under 400-year-old red gums in the 
Coonawarra, to the coldest Martini served in Melbourne after two in the morning or the 
freshest in Australian seafood, Taste of Australia has it covered.  
 
The special edition will be mounted on the cover of Gourmet’s April issue.  
 
Cornelia Schulze, general manager of food at Bauer Media said: “We are delighted to be 
partnering with Tourism Australia to showcase the best of what this country has to offer 
when it comes to fine dining and travel experiences. Taste of Australia marks our first 
collaboration and with so many common areas of interest between Tourism Australia and 
Gourmet, and I look forward to working together again.” 
 
Tourism Australia managing director John O’Sullivan said: “In Australia we are literally spoilt 
for choice when it comes to our world-class food and wine offering, with the freshest of 
produce and remarkable people creating a cuisine that is complemented by our spectacular 
natural environment – and this is a great opportunity to share our story with the world.” 
 
Pat Nourse, managing editor of Gourmet Traveller said: “We’ve designed it to be as much 
use to someone flying into the country for the first time as it is to someone just driving across 
town looking for something new and interesting – anyone who gets a kick out of discovering 
great food and sharing it, in other words.” 
  
The April issue of Gourmet Traveller goes on sale from 27 March. 
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About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. 
They include some of the longest-running and most successful mastheads, such as the country’s 
biggest-selling monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly 
magazine, Woman’s Day, NW, TV Week, Cosmopolitan, ELLE, Australian Gourmet Traveller, 
Australian House & Garden and Wheels. Integral to the company’s success are vibrant, information-
packed websites, mobile apps and social media platforms managed by Bauer Xcel Media, Bauer’s 
global digital division. BauerWorks leads the way in creating branded cross platform editorial content 
for major clients including Telstra, Myer and Weight Watchers. For more information visit http://bauer-
media.com.au 
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