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Bauer Media will recognise Australia’s most courageous children when the revamped and 
expanded Bravest Kids Awards returns in 2017. 
 
As part of a major overhaul, the former Take 5 Brave Kids Awards, are being relaunched 
and will harness the power of Bauer Media’s portfolio of leading magazine and digital brands 
including Now To Love, The Australian Women’s Weekly, Woman’s Day, Take 5 and Yours. 
These brands tell the emotional and powerful stories of everyday Australians and connect 
with women and families at scale, reaching 1.9 million parents and 2.7 million women each 
month.  
 
Each of the four brands will recognise a young Australian who has shown outstanding 
courage, such as young carers, local heroes, sporting champions as well as those that have 
demonstrated inspiration and bravery. 
 
Editors from each of the four brands; Kim Doherty, The Australian Women’s Weekly; Fiona 
Connolly, Woman’s Day; Paul Merrill, Take 5 and Lisa Sinclair, Yours; will decide the most 
deserving winners who will be featured across Now To Love, via social channels and in 
magazine.  
 
Jayne Ferguson, general manager of women’s lifestyle and entertainment at Bauer Media 
said: “After a hugely successful ten year run in Take 5 magazine we have decided to 
broaden the reach of Bravest Kids to recognise, celebrate and reward the most inspiring 
young Australians.  
 
“By extending the program across magazine, digital and social platforms, we are maximising 
the opportunity to unearth those selfless kids and dedicated sporting heroes who contribute 
so much to our communities. We also encourage Australian business to join us and 
demonstrate their support in recognising these courageous kids from across the country.” 
 
The competition will open for nominations in the second half of the year.  

 

-ENDS- 

For more information:  
Tim Addington | TAG PR | tim.addington@tagpr.com.au | 0405 904 287 
 

About Bauer Media:  
Bauer Media publishes 60-plus magazines in Australia, selling more than 60 million copies each year. 
They include some of the longest-running and most successful mastheads, such as the country’s 
biggest-selling monthly magazine, The Australian Women’s Weekly, Australia’s number-one weekly 
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magazine, Woman’s Day, NW, TV Week, Cosmopolitan, ELLE, Australian Gourmet Traveller, 
Australian House & Garden and Wheels. Integral to the company’s success are vibrant, information-
packed websites, mobile apps and social media platforms managed by Bauer Xcel Media, Bauer’s 
global digital division. BauerWorks leads the way in creating branded cross platform editorial content 
for major clients including Telstra, Myer and Weight Watchers. For more information visit http://bauer-
media.com.au 
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