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KIAORA MAGAZINE ADVERTISING SUSTAINABILITY PRINCIPLES 

I. Purpose 

At Air New Zealand we are committed to supercharging New Zealand’s success socially, 
economically and environmentally. To do this, we are committed to the highest standards of 
social and environmental responsibility and ethical conduct.  

We expect all companies advertising within Air New Zealand publications, including our 
inflight KiaOra magazine, to comply fully with all applicable laws and regulations. This 
includes when conducting business with Air New Zealand or with third parties working on our 
behalf, for example publishers. 

In addition, Air New Zealand seeks to engage with companies who share our commitment 
and approach to conducting business in a sustainable way. These Advertising Sustainability 
Principles are intended to support the continued application of our commitment to advance 
social, environmental and ethical responsibility beyond our own operations. We encourage, 
and expect that, all companies advertising within KiaOra magazine will be actively pursuing 
opportunities to improve their sustainable business practices, and that they will transparently 
communicate this progress. These same principles apply to Air New Zealand’s business 
conduct, as encapsulated in our Code of Conduct, and apply to all suppliers via our Supplier 
Code of Conduct.    

Air New Zealand intends to work with publishing partners to implement these Advertising 
Sustainability Principles and ensure sustainability and brand alignment of products and 
services being advertised within KiaOra magazine.  

II. Scope 

These Advertising Sustainability Principles are intended to apply to all companies (including 
advertising agencies and direct advertisers) that advertise in KiaOra magazine. 

III. Sustainability Principles 

Labour and Human Rights 

We expect that all companies advertising within KiaOra magazine support and advance the 
protection of human rights, guided by international principles and standards relating to 
human rights, including the United Nations Global Compact, the United Nations Universal 
Declaration of Human Rights, United Nations Convention on the Rights of the Child and the 
International Labour Organisation (ILO) Core Conventions. 

Environmental Sustainability 

We expect that all companies advertising within KiaOra magazine establish environmentally 
responsible business practices, minimise negative impacts of their business operations, and 
proactively improve environmental performance. Examples of such practices include 
minimising waste, energy use and carbon emissions.  

Ethical Business  

We expect all companies advertising within KiaOra magazine to adhere to high standards of 
moral and ethical conduct, comply with all applicable laws and regulations and refrain from 
engaging in any form of corrupt practices, including anti-competitive activity. We also expect 
all business dealings to be handled with integrity, transparency and honesty. 

https://p-airnz.com/cms/assets/NZ/PDFs/code-of-conduct-2015.pdf
https://p-airnz.com/cms/assets/NZ/PDFs/air-nz-supplier-code-of-conduct.pdf
https://p-airnz.com/cms/assets/NZ/PDFs/air-nz-supplier-code-of-conduct.pdf
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Prohibited Product and Service Categories  

Faith, religion, or equivalent systems of belief 

Tobacco products and eCigarettes 

Adult products and services 

Weapons and gun clubs  

Advertisements aimed at children and young people under the age of 18. Advertising of 
products for children or young people aimed at the parent, guardian or carer of children is 
acceptable. 

Infant formula (formula for babies under 6 months)  


