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Anti 

Bullying

be the change

 The Competition

Blue Light, with sponsorship from AA 

Insurance, is giving students the 

chance to win cash for their school 

by producing what they consider to 

be the best Ant i  Bul ly ing TV 

advertisement/Social Media Clip. 

This competition is open to all 

Schools in New Zealand. In 2013, 

Blue Light & Youthline held a hui with 

a large group of young people to talk 

about bullying.  The outcome was  a 

national anti-bullying campaign  titled ‘Be the 

change’, in which young people emphasised the 

need for us all to be ethical by-standers to eliminate 

bullying in our communities.

 Learning Outcomes

New Zealand has one of the highest rates of bullying 

among young people in the OECD.

Frequent bullying is associated with a number of 

problems, including increased rates of mental health 

issues including self harm and suicide, relationship 

difficulties, and an elevated risk of violence toward 

others. 

“Bullying is widespread in New Zealand and has 

been shown to result in poor educational, social and 

emotional outcomes for our young people. The 

digital world has added a new dimension to bullying 

and we are only now just beginning to see the 

devastating effects online bullying can have on our 

young people”, Brendon Crompton, Blue Light 

National Manager.  

This competition is based around peer education 

and action based learning to address this issue. 

 

Due to the competition including drama and film as 

well as covering health and safety messages the 

competition fits into a number of key curriculum 

areas such as English, Drama, Film Studies, Health 

and Social Sciences.

This competition is seen as a vehicle for schools to 

talk openly about these issues and create a forum to 

support students in making good choices.  

 Time Frames

Competition launches Monday 15 February 2016  

(Schools can begin working on their entries). 

Competition closes Friday 23 September 2016 

(last day, term three). 

 Entry Registration

Please register your interest as early as possible. 

Registration is via email to lynley@bluelight.co.nz 

Please provide name of the school and contact  

details for those taking responsibility for the entry.  

 Judging

The judging panel will be made up of representatives 

from AA Insurance, NZ Police and Blue Light.    



 Award Winners

 Winners to be advised by 14 October 2016. Arrangements will be made to present the prizes to a school  

 assembly and to show winning entries.  

 Categories & Prizes

  Winning Primary School    $ 1,000 

  Winning Intermediate School    $ 1,000 

  Winning Secondary School    $ 1,000  

 Entries Must Include

 l Name of School including postal and email address 

 l Name of teacher involved including telephone and email address

 l Names of young people involved and year level

l Brief summary of the project

 l All entries become the property of Blue Light and the entrant gives permission for Blue Light to use as 

  required

 Submitting Entries

 All entries to be received at the Blue Light National office before or by close of business on 

 Friday 23 September 2016.

  Via Post:   Blue Light, PO Box 102199, North Shore, Auckland 0745. 

    Please note, Blue Light takes no responsibility for entries missing in the post  

    For enquiries about entries please contact lynley@bluelight.co.nz  



 Entry Details

l  The Advert will remain under 40 seconds in 

  length and be based on an anti-bullying 

  message 

 l The underlying theme of the Advert is ‘A small 

  gesture goes a long way’ and the clip will 

  illustrate the chosen theme either in a positive 

  way, or show the consequences of the negative 

  outcome. 

l Competition is open to ALL year groups within 

  Secondary, Intermediate and Primary schools. 

  Judging will take into account the relevant age 

  group and experience. 

 l The final production is to be placed onto a USB 

  and posted to Blue Light for judging. 

 l PLEASE NOTE: If you are using an existing 

  song within your short film please contact the 

  distributor (record company) of the track you 

  wish to use for Record Company approval. The 

  link below lists all major distributors in NZ : 

  http://www.rianz.org.nz/rianz/ppnz_

  copyrightclearances.asp

 l If you do not know who the distributor is please 

  contact Phonographic Performances Limited 

  (PPL) on 09 360 5085 or email: 

  jacque@rianz.org.nz and request a search. 

Information About Blue Light 

New Zealand Blue Light is a registered charity and 

community organisation which aims to build positive 

youth and police partnerships. For the past 30 years 

Blue Light has run programs and activities for young 

people throughout New Zealand free from drugs, 

alcohol and violence.

Blue Light aims to reduce youth crime, build 

community partnerships, build young peoples self-

esteem, develop young leaders, promote road 

safety, as well as build positive youth and police 

partnerships.

Blue Light is supported by police officers, who carry 

out Blue Light activities over and above their normal 

police duties along with civilian volunteers. Those 

involved with Blue Light are passionate about the 

young people of New Zealand.

For further information see 

www.bluelight.co.nz 

or email 

lynley@bluelight.co.nz
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