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PROGRAM

TUESDAY MAY 23

4.00pm – 6.00pm Registration
Ann Street Lobby, Conference Floor, Level 1

6.00pm – 8.00pm Food and Grocery Australia Welcome Reception 
Soiree Terrace, Level 3 (access via lifts)

WEDNESDAY MAY 24

7.30am Registration
Ann Street Lobby, Conference Floor, Level 1

8.30am Food and Grocery Australia Conference Opening
Terry O’Brien, Chairman, Australian Food and Grocery Council

Conference Plenary Session 1 – Ballroom Le Grand

8.35am Global grocery: staying one step ahead of the shopper
Joanne Denney-Finch OBE, Chief Executive, IGD  

IGD has identifi ed three big battlegrounds that will defi ne the future of global food and grocery: 
online versus physical stores, large versus small shops and food to go versus eating at home. 
How are these contests playing out around the world? What will be the winning formula to keep 
inspiring shoppers? And what must manufacturers do to stay relevant for retailers and consumers? 

Joanne Denney-Finch, Chief Executive of global research organisation IGD, will outline her vision 
of the future of the food and grocery industry.

9.20am Retailer Keynote – Coles 
Our customers are your customers

Chris Nicholas, Merchandise Director, Coles

Our customers have told us what is important to them and we are focused on delivering. Together 
with our suppliers we will continue to deliver the quality, value and innovation that our customers 
expect.



8

9.50am Where to now for price inflation and can online grocery succeed
Craig Woolford, Head of Research and Consumer Sector Analyst, Citi Research Australia and New 
Zealand

Among the many lively debates in the grocery industry, two topics with wide-ranging views are 
whether the pace of Australian industry growth will rebound and whether online grocery will 
disrupt incumbent retailers. 

Craig Woolford will explore the latest insights on both. In overseas markets, the pressure is 
building for price rises and we can learn from repercussions in those markets. For online grocery, 
the focus is often on Amazon’s plans, but there are many online grocery business models vying for 
a profitable future. Craig will discuss developments in both the US and UK in online grocery. 

10.20am MORNING TEA – Ann Street Lobby, Conference Floor, Level 1  

Conference Plenary Session 2 – Ballroom Le Grand

10.50am Food security in a crowded world
Bernard Salt, Partner, KPMG

Over the balance of the century world population will rise by four billion.  Australia’s agriculture 
resources will be in greater demand. But will we have the skills let alone the sovereignty over our 
prime agricultural assets to leverage prosperity and security for the Australian people?  Australia 
does not have a large-scale agribusiness business as do the New Zealanders (Fonterra).  We have 
sold off much of the means of production and increasingly our faming lands.  Infrastructure such 
as ports also seems to be being sold off.  All this produces prosperity for now.  But what of the 
future?  What should Australia be doing now to ensure long term food security?  Bernard Salt AM is 
a compelling speaker.  This session is not to be missed.

11.30am Winning in an ethnically diverse landscape
Justin Sargent, Chief Executive Officer, Nielsen Pacific

The rapidly expanding ethnic Australian community will drive a huge proportion of the growth 
in food and grocery spending over the next 5 years, with Nielsen estimating this group will be 
spending an extra $5Bn per annum on top of their spend today. Those organisations that can 
dissect the unique behaviours and mindset of this group will gain a disproportionate share of that 
growth opportunity, especially if they can also learn from the winning brands and companies of 
2016 who have tapped into the broader market trends and shifting consumer dynamics.

12.00pm Building consumer trust – SmartLabel ™ and the power of transparency
Jim Flannery, Senior Executive Vice President, Operations and Industry Collaboration, GMA

SmartLabel™ is a US retailer / manufacturer initiative to provide consumers the information they 
are seeking about the food, beverage, personal care and household products they use and 
consume.

12:30pm LUNCH – Ann Street Lobby, Conference Floor, Level 1
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1:30pm Concurrent Session 1: Ballroom Le Grand 3

Health and Wellness Mega Trends
Session Facilitator: Professor Martin Cole, Deputy Director, CSIRO Agriculture and Food

How health is driving market outcomes in Australian FMCG
Daniel Bone, Channel Insights Manager, IRI
Health heavily influences consumer attitudes and intent. Two-thirds of IRI’s shopper panellists say 
that nutritional information displayed on products affects their purchases, and over half have (or 
plan to) change aspects of their diet. But how is the amplified role of health actually influencing 
actual purchase choices and market performance trends? IRI’s Channel Insights Manager, Daniel 
Bone, will provide a unique cross-channel overview of health-led market trends in Australian 
Packaged Grocery, Liquor and OTC Healthcare.

What our customers are saying and doing on health
Stevie Wring, Health & Nutrition Manager, Woolworths
Our customers are trying to eat better and exercise more.   Healthy eating means very different 
things to people and life stage has a big impact on health and food. With health information 
everywhere, obesity and sugar are top of mind issues.  The universal customer desire is for support 
in their quest for health.  Delivering this through shortcuts to healthy meal preparation, seamless 
inspiration and rewards for healthier choices.  Customers are very positive towards receiving 
simple guidance. 

Woolworths is committed to make it easier for everyone to choose healthier options through our 
product, range and communications.

Matching innovation to health and wellness trends across multiple markets 
Tom Dusseldorp, Chief Marketing Officer, Freedom Food Group Limited

1:30pm Concurrent Session 2: Ballroom Le Grand 1 & 2

Food and Grocery Code of Conduct

Decoding the Food and Grocery Code of Conduct: Impetuses, interests and implications
Professor Caron Beaton-Wells, Faculty of Law, University of Melbourne
The Food and Grocery Code of Conduct emerged out of what was a highly charged and contested 
public debate about the relations between major supermarkets and suppliers in Australia. 

On one view it is the product of an unprecedented and unusually close collaboration between 
otherwise fiercely competitive rivals, together with an unlikely ally in the peak supplier association, 
and with the strong support of a government under pressure to find a solution to a nagging 
problem.

This presentation will reveal the key preliminary findings of a major independent research 
project, based on analysis of the extensive documentary record and more than 60 interviews with 
stakeholders across industry, government and civic society, that has sought to interrogate the 
economic, social and political impetuses for and interests at stake in the Code’s development, and 
their implications.
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ACCC Update: Current issues in food and grocery regulation
Dr Michael Schaper, Deputy Chair, ACCC
The ACCC (the Australian Competition and Consumer Commission) is the national regulator 
responsible for policing industry codes such as the Food and Grocery Code and the Horticulture 
Code, unfair contract laws and competition issues. 

The Commission will provide an update on its recent work in the food and grocery sector, and 
outline its plans for the coming year.

Food and Grocery Code of Conduct update & supplier engagement
Neil Rechlin, Partner, NextGen Group
Neil will be looking at the progress the FMCG industry has been making in regard the Food 
and Grocery Code of Conduct.  Last year we looked at how the retailers were responding to 
the Code, this year we are going to look at how suppliers have been managing their Code 
engagement. There have been a number of recurring themes that we will briefly explore and make 
recommendations on how suppliers should consider engaging with the Code.

2:45pm AFTERNOON TEA – Ann Street Lobby, Conference Floor, Level 1

Conference Plenary Session 3 – Ballroom Le Grand

3:20pm Asia’s branded delicatessen
Jeremy Barker, Partner, Corporate Finance Strategy, EY

It is undeniable that China is becoming increasingly integrated with the Australian economy, 
be it as a buyer of commodities, investor in residential real estate, consumers of the Australian 
education system and as tourists and migrants.  

There has also been significant direct Chinese investment in sectors including resources, 
infrastructure, energy and, increasingly, agriculture.  Extensive free trade agreements have 
additionally opened up more export opportunities for Australian businesses in the Chinese 
economy.  Traditionally an exporter of bulk commodities, Australia is in an enviable position of 
leveraging its food quality, robust supply chains and multifaceted relationships with China to 
become a significant supplier of branded food and beverage products to that market.  

This presentation will highlight the success of some food and beverage businesses who have 
created their own brands beyond ‘brand Australia’ and, while a couple of high profile categories 
may have dominated the headlines, we will focus on other branded categories that have made 
inroads.  We will pull apart the underlying trade data and put forward a view as to where the future 
opportunities may lie for those food and beverage companies seeking to build sustainable export 
brands for the Asian market.

4:00pm Retailer Keynote- Alibaba 
E-commerce marketing in China in the ‘New Retail’ landscape
Maggie Zhou, Managing Director,  Australia and New Zealand, Alibaba Group

4:30pm Retailer Keynote – Metcash 
Successful independents
Steven Cain, CEO, Supermarkets and Convenience, Metcash Limited 

Following on from last year’s presentation, Steven will provide an update on progress towards 
Metcash becoming a World Class Wholesaler and IGA being the best store in town.
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5:00pm DAY ONE CLOSE

7:00 for 7:30pm Food and Grocery Australia Conference Dinner
Dinner Speaker: Michael Milton
Ballroom Le Grand

THURSDAY MAY 25

8.40am Book Launch: Celebrating Australian Food and Agribusiness Innovation
Terry O’Brien, Chairman, Australian Food and Grocery Council

Conference Plenary Session 4 – Ballroom Le Grand

9.00am Retailer Keynote - Costco
Driving Value
Patrick Noone, Managing Director, Costco Australia 

9.30am UBS/AFGC Supplier Study: A look at who is winning, and where to next?
Ben Gilbert, Executive Director and Lead Consumer Analyst, UBS

Release of the 3rd annual UBS / AFGC supplier study looking at key trends across market (trading, 
CAPEX, new entrants etc.) and expectations for the future.

10.00am What happens when Amazon comes to town?
Yngve Andresen, Partner, Bain and Company

Amazon – the worlds most talked about retailer, the fastest company to reach sales of $100B, 
the innovation machine – is rumoured to set up shop in Australia. The breadth and depth of 
their product and service offerings and underlying infrastructure are unparalleled. If Amazon 
enter Australia – what will change? Will Amazon eat our breakfasts, lunches and dinners – as one 
Australian executive suggested? Despite the focus on Amazon, 8 out of 10 Australian Retail and 
Consumer Product executives do not feel they are ‘Amazon-ready’. 

This presentation seeks to highlight the impact Amazon could have on the Australian retail and 
FMCG landscape and the strategies you should put in place and actions you should take now – how 
Amazon ready are you?

10:30am MORNING TEA 
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11:00am Concurrent Session 3: Ballroom Le Grand 3

Digital Disruption and the Australian Food and Grocery Industry

There is no shortage of conversation about the impact digital disruption is having on the Australian 
business community. However, it is often discussed in the abstract with limited insights into how it 
will affect your business or input from the people behind it. 

This session will provide a very practical insight into digital disruption with a focus on the food and 
grocery sector. We will talk with three founders of start-up companies and discuss their businesses, 
as well as their thoughts on the major current trends in innovation. 

Our panelists will provide a view from the coal face of the innovation boom, and in doing so leave 
you with thoughts and ideas for embracing change in your businesses in the year ahead.

Panel Facilitator: 
 Pete McConnell, Founder and CEO, Commtract
Panel Members:
 Laurie Wespes, Co-Founder and CEO, Snooper
 Andrew Low, Co-Founder Ordermentum
 Tim Clover, Founder and CEO, Glow

11:00am Concurrent Session 4: Ballroom Le Grand 1 & 2

Industry Trends

Trust in Australia – Understanding  what 87% of the population really think and how that 
impacts business
Steve Spurr, Chief Executive Officer, Edelman

Trust in the institutions of media, business, NGOs and government has never been so low.  In an 
Australia where distrust is the default, what does that mean for business broadly and the food 
sector specifically?

Developing effective commercial relationships – What are the key drivers of success in 
today’s trading environment
John McLoughlin, Group Managing Director Asia Pacific, The Advantage Group

An examination of the attributes that correlate with delivery of successful commercial relationships. 
The presentation will cover an analysis of the key drivers of collaborative business relationships, 
the barriers to productive collaboration and where to focus when getting the organisation fit to 
collaborate.

Consternation, communication and collaboration
Peter Huskins, Company Director, Shop-ability

Transformation of category performance through the astute use of shopper insights and 
collaborative relationship management. Peter will present the collaborative planning process they 
went through with the client on a recent category project, including developing and implementing 
a shopper research plan with each of their retail customers including the use of accompanied 
shops and online research using an AUDB approach and positioning the retailers for a controlled 
store test. Hear highlights from this journey that demonstrate how to build shopper-based 
category engagement with retailers (and your own teams). 

12:15pm LUNCH 
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Conference Plenary Session 5 – Ballroom Le Grand

1.15pm Innovation and the fourth industrial revolution 
Nigel Andrade, Partner & Managing Director and David Gowans,  Partner, Manufacturing Centre 
of Excellence, Asia Pacific, A.T. Kearney

Innovation is a key driver for business competitiveness and economic growth.  A pillar of economic 
stability for many countries, the manufacturing industry is undergoing a radical change as 
disruptive technologies fundamentally transform the factory floor.  Advances in automation, 
artificial intelligence, additive manufacturing, internet of things and the use of predictive data 
analytics will present transformational opportunities for the manufacturing sector and have 
significant implications on the workforce.  Organisations will need to consider how to adopt a 
suite of these technologies and shift from traditional process innovation into customer centric 
innovation. 

A.T. Kearney is a strategic partner to the World Economic Forum (WEF).  Based on our discussions 
at the annual WEF meeting in Davos, A.T. Kearney Partners David Gowans and Nigel Andrade will 
explore the readiness of the Australian Food and Grocery sector to adopt and harness the power 
of new technologies, and what impact it will have on our economy and workforce.

1.45pm The Factory of the Year 

In 1992 A.T. Kearney pioneered a benchmarking competition for European manufacturers to 
define and uphold world class manufacturing standards.  The survey is considered to be one of the 
most respected benchmarks for the manufacturing industry.  A.T. Kearney, in collaboration with the 
Australian Food and Grocery Council, is delighted to bring this global benchmarking competition 
to Australia.  This year’s survey is focussed on the food and grocery industry as it represents nearly 
a third of Australia’s manufacturing industry. Manufacturers will now be able to measure and 
compare their performance as they embark on the transformative journey into next-generation 
centres of manufacturing.  

Today we acknowledge the winner of the 2017 ANZ Factory of the Year competition. 

2.00pm Retailer Keynote - Woolworths 
Steve Donohue, Head of Buying and Merchandising, Woolworths

2:30pm CONFERENCE WRAP UP AND CLOSE
Dr Geoffrey Annison, Acting Chief Executive Officer,  
Australian Food and Grocery Council




