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Welcome to the 2015 GCA conference ‘The Brave New World of Government Communications’. It’s lovely 
to see so many familiar faces. If you are new to this conference, please take the time to come and say hello to 
me or one of the committee and we will ensure that you are looked after and introduced to your colleagues 
from around Australia. We all have stories to share and this is a safe place to share and contribute.

The next few years will bring a number of significant challenges to our sector and our professional practice. 
The 2015 Government Communications Australia Conference is the leading conference for professionals in 
the government sector and an important opportunity to keep abreast of these changes and trends. You will 
hear from innovative thinkers, learn about changes in our sector, best practice communications, engagement 
and customer experience, and take away practical tools and resources to implement in your own organisations.

They say you get out of a conference what you are prepared to put into each session. So I ask you to be truly 
‘present’ during the sessions, listening with an open mind and an open heart. If you find that you are hearing 
stuff that you already know, congratulations - it gives you a benchmark for your practice and use the time to 
reflect on what you may have learnt or shared so far.

I am very excited to report that we have had a 100% take up of our 2015 partnership packages. We are truly 
grateful for this corporate support. Please take the time to find out about their service and consider using 
them in the coming year. They clearly understand the work of government and our needs and expectations as 
communicators.

Finally we have had a joyous and crazy Committee year with monthly phone conferences, quick decisions and a lot of laughter.  
We have managed this minimalist approach to committee work by having the talented and committed conference, awards and partnerships 
management team.

(Drum roll) Caryn Morgan, CMA Events who pulls the conference together each year from speaker sourcing to event management and 
everything in between.  Jo Curkpatrick, Fingerpost  Communication, who handles our awards program to an international standard and Kelli 
Browne, Quantica Pty Ltd who has handled our communications, partnership work with great energy and skill, not to mention making sure 
the awards evening runs smoothly.  Heartfelt thanks to you all for a wonderful year’s work.

I would also like to thank our state colleagues who make up our wonderful 2015 committee.

Laura Beattie laura.beattie@woollahra.nsw.gov.au

Sue Beattie sbeattie@wodonga.vic.gov.au

Lucy Dempster ldempster@vicpark.wa.gov.au

Victoria Erskine victoria.erskine@bathurst.nsw.gov.au

Juanita Haisman juanita.haisman@manningham.vic.gov.au

Kai Lothian klothian@armadale.wa.gov.au

Sama Reid sama.reid@lga.sa.gov.au

Corey Speers cspeers@warwyn.tas.gov.au

Lisa Williams Lisa.Williams@belmont.wa.gov.au

A special thank you must go to Committee member, Lisa Williams from Belmont WA for our much improved digital presence, she just kept 
the website content current and publishing those e-bulletins! This would not have been achieved with the guidance and support of the 
wonderful team at Exa our Corporate Partner. Working with Exa to achieve a high-functioning digital response to information provision, 
bookings, mobile applications and so much more was seamless and responsive - what more could you ask for from a digital partner?

Enjoy the conference and the awards, connect with your colleagues and our conference partners and enjoy Sydney.

LETTER FROM PRESIDENT  
DEB GANDERTON
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ARE YOU READY FOR THE BRAVE 
NEW WORLD OF GOVERNMENT 
COMMUNICATIONS?

13 - 15 MAY 2015 
AMORA HOTEL JAMISON SYDNEY 
govcomms.com.au

 2.30 - 5pm Digital Space Workshop 
Boyd Room  
(limited availability)

Hosted by: EXA

Do you want to learn more about how to get your website more visible online? Do 
you want to better engage your audience or connect effectively through social media?

For the first time, we are offering an intensive ‘Digital Space Workshop’ at this year’s 
GCA Conference! This ‘Digital Space Workshop’ will be aimed at an intermediate 
to advanced level, exploring the following topics based on your feedback:

• Online Marketing: Understanding of search engine optimisation with a workshop 
element providing tips for optimising your website and creating content for the web. 
Quick understanding of mobile space and microsites.

•  Social Media: Tips and timeframes for each form of social media (Facebook, Linked 
In, Google +, YouTube, Pinterest, Instagram, Twitter, Tumblr). Live demonstration 
of how to do updates and understanding stats.

•  Your Choice: You will uniquely have the chance to send in your questions around 
the above two topics, which will be answered in detail.

 6 - 8pm Registration & Welcome Cocktail Party in the Level 2 Lobby
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Time Speaker Organisation Title Focus Demo

8.45am Deb 
Ganderton

City of 
Boroondara

Association President Welcome

9 - 9.45am

Venue:  
Whiteley 1

Felicity Grey Managing 
Director 
Nuffnang

Taking control of the online narrative. Blogger 
outreach is now a mainstay in the life of PR 
professionals and is increasingly valued as an 
important area of influence for brands. So why 
not governments and their publics? What are 
the insights of bloggers regarding working 
with PRs and how can we create a sustainable 
working relationship for the future?

Emerging   
Practice

Everyone

9.45 - 10.30am

Venue:  
Whiteley 1

Kathy Jones     Director new 
Democracy 
Foundation

Democracy - why is it important? And what 
can we as communicators do about it?  
Currently electoral figures show that we’re 
suffering from a crisis of non-participation. At 
the last NSW local government elections, over 
40% of NSW voters did not participate in the 
elections. As communications and 
engagement professionals, we have an 
important role to play in maintaining the 
legitimacy of our Australian Democratic system 
through our work.

Core Comms Everyone

10.30 -10.45am Michelle 
Blicavs

IAP2  
COOL TOOLS 

Learn how Community and Stakeholder 
Engagement is changing. This session will 
include the new IAP2 Australasia Community 
Engagement Model and a sneak peek at the 
new Methods Matrix, to help you select the 
right engagement technique for your project.

Core Comms Everyone

10.45 - 11.15am: Morning Tea

11.15 - 12pm

Venue:  
Whiteley 1

Neryl East Director     
Neryl East  
Communications

Game-changer: Why council communicators 
need big EARS. The Digital Age offers complex 
opportunities - a key challenge is to rise above 
the day-to-day churn of information and truly 
understand what this game change means for all 
of us.

Core Comms Everyone

12 - 12.45pm

Venue:  
Whiteley 1

Paula Giles Director 
Consulting

CSBA—the 
Customer 
Service 
Specialists

Reputation and Experience: The twin pillars of 
customer-centric organisations. 
Communication professionals are often caught 
in the cross hairs of trying to build and sustain 
an agency’s reputation or to mitigate potential 
damage from a service failure or shortfall in the 
service delivery experience.

Emerging 
Practice

 

Everyone

12.45pm - 1.45pm: Luncheon - followed by Concurrent Sessions - Make your choice!

PLENARY SPEAKERS 

Felicity Grey
Kathy Jones
Michelle Blivacs
Dr Neryl East
Paula Giles
Gerry McCusker
Jonathan Champ
Andres Puig

CONCURRENT SESSION 
SPEAKERS

Tracey Varley
Nadine Crowley
Llewellyn Rees
Steph Mellor
Chris Taylor
David Pembroke
Matt Taylor
Corey Speers

 PANEL

Sam Sangster
Deb Ganderton
Jamie Morse
Fiona Hando
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Time Speaker Organisation Title Focus Demo

1.45 - 2.30pm

Venue:  
Whiteley 1

Tracey 
Varley

Executive 
Officer 
Communications

Yarra Ranges 
Council

Concurrent 1a: How measured is the 
communication approach at your organisation? 
Communities expect information that is direct, 
informative and responsive. They want to be 
able to read information in their own way and in 
their own time, and they expect to be advised 
of issues that directly affect them - Yarra 
Ranges’ transition from print to online. A 
journey that has seen the team shift the 
thinking of councillors and leaders in the 
organisation.

Core Comms Everyone

1.45 - 2.30pm

Venue:  
Whiteley 2

Nadine 
Crowley

Director 
Comms&Co 
(ex Wagga 
Wagga City 
Marcoms 
Manager)

Concurrent 1b: Building a multidisciplinary 
Marketing and Communications Team from 
scratch! In Local Government the 
communication requirements can be endless 
and at the very least, expansive. So how do 
you navigate nay-sayers, tight budgets and 
rolling restructures to get to the point of having 
a multi-disciplinary team that can effectively 
and efficiently deal with those requirements? 
Then when you finally have it, how do you get 
the best out of a team of creatives in the 
Council environment? 

Leadership Consolidators; 
Influencers

2.30 - 3.15pm

Venue:  
Whiteley 1

Llewellyn 
Rees

Project Director 
KJA

Concurrent 2a: A perfect storm - what can 
local governments do to address the erosion 
of their financial base and democratic licence?

Business 
Development

Everyone

2.30 - 3.15pm

Venue:  
Whiteley 2

Steph 
Mellor

Senior Designer 
THINKPLACE

Concurrent 2b: GovHack Shifting 
Organisations from “holding their information” 
to trusting that the world is full of very talented 
innovative people who wish to contribute to 
the “good society” and innovate for the 
common good.

Development Career 
Builders; 
Influencers 

3.15 - 3.45pm: Afternoon Tea and return to Plenary Room

3.45 - 4.15pm

Venue:  
Whiteley 1

Angely 
Grecia

Meltwater 
COOL TOOLS

Big brands, government departments and 
organisations of all shapes and sizes are all 
competing for share of influence alongside 
anyone with a Twitter handle. Engagement 
etiquette varies. Communications strategies 
can shift in minutes. As the global leader in 
media intelligence, Meltwater’s Public 
Relations manager Angely Grecia will share 
insights into incorporating a social media 
intelligence platform into your communication 
programs.

Social media 
intelligence for 
communications 
professionals

4.15pm - 5pm

Venue:  
Whiteley 1

Gerry 
McCusker

Director 
EngageORM

Social Media for Emergencies - immersion into 
a scenario using a social media crisis 
simulation platform and social content sharing 
hub.

Core Comms Everyone

Get Ready for the 5th GCA Awards for Excellence

 7pm: Pre Dinner Drinks in Ballroom Foyer

 7.30pm:  GCA Awards for Excellence The Whiteley Ballroom, Amora Hotel Jamison Sydney Dress Ladies: After 5 / Men: Lounge Suit
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Time Speaker Organisation Title Focus Demo

8.15am: Government Communications Australia Annual General Meeting, Whiteley Ballroom

8.45am Deb  
Ganderton

City of 
Boroondara

Association President Welcome

9 - 9.45am

Venue:  
Whiteley 1

Jonathan 
Champ

Founder 
Meaning 
Business

EVERYTHING changes: Communication in the age of 
perpetual disruption. It is no longer enough to thing 
that change is the new normal. Political, economic, 
social and technological shifts mean that there is 
never a stable ‘current state’ from where to 
communicate change. How do communicators 
navigate this disrupted world? What are the essential 
practices for communication to remain relevant when 
everyone is a ‘content creator’.

Emerging   
Practice

Everyone

9.45 - 10.30am

Venue:  
Whiteley 1

Andres 
Puig

Director 
The Civic 
Group

Council: Community Advocate

Across Australia, councils are taking on the role of 
advocate as they try to secure state and federal 
government support for the infrastructure, facilities 
and services they need and deserve, but is beyond 
the remit of local government to fund.

Having a good policy or worthwhile project is not 
enough anymore. Advocacy is the solution. And to 
advocate effectively, you have to run a campaign.

Core 
Comms

Everyone

10.30 - 10.45am Casey 
Aimer

Head of Digital 
Blaze 
Advertising 
COOL TOOLS

Handy Digital Tools and Tips

Casey will expose some digital tools and applications 
for communication professionals, bringing you up to 
speed on some really handy time and cost saving 
hacks.

Core 
Comms

Everyone

10.45 - 11.15am: Morning Tea - followed by Concurrent Sessions—Make your choice!

11.15am - 12pm

Venue:  
Whiteley 1

Chris 
Taylor

Director    
Shabbadu

 Concurrent Session 3a Watch your tone. Find your 
voice. How many times have you heard the phrase 
“it’s not what you say, it’s how you say it’? In this 
session we’ll explore the opportunities communicators 
have to differentiate, delight and dominate through 
tone of voice.

Core 
Comms

Consolidators; 
Influencers

11.15am - 12pm

Venue:  
Whiteley 2

David 
Pembroke

Founder and 
CEO 
Contentgroup

 Concurrent Session 3b Content marketing is a 
strategic business process that involves the creation, 
curation and distribution of useful, relevant and 
consistent content which is designed to meet the 
needs of a specific audience in order to achieve a 
desired citizen or stakeholder action.

Marketing 
and 
Comms 

Career  
Builders; 
Consolidators

govcomms.com.au
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Time Speaker Organisation Title Focus Demo

12 - 12.45pm

Venue:  
Whiteley 1

Matt Taylor Founder 
The Explainers

Concurrent Session 4a The Power of Video Content. 
The LG sector is diverse in terms of geographic size, 
populations, marketing budgets and available talent in  
the communications sector. Despite these differences  
the challenges are not so different, and when it comes  
to finding creative solutions to communications 
problems the process starts in the same place.

In this session we will begin with a top level overview  
of the opportunities which online video can play in a 
communications strategy and run through some case 
studies. We will then throw the microphone over to the 
audience to find existing issues, work through our 
process live and find some creative solutions to council 
challenges. Video is no longer a static medium and 
there is no reason why looking at your problems can’t 
be done in.

Emerging 
Practice 

Career  
Builders; 
Influencers

12 - 12.45pm

Venue:  
Whiteley 2

Corey 
Speers

Communications 
Officer 
Waratah-
Wynyard & 
Circular Head 
Councils

Concurrent Session 4b Top 20 tips, tricks and 
takeaways. Working as individuals or in small teams, 
where can you find key information, ideas, concepts? 
We have many networks in government 
communications - we have a wealth of knowledge and 
experience at our finger tips - we have the power to 
revolutionise the way we communicate! Learn how!

Marketing 
and Comms

Career  
Builders; 
Consolidators

12.45 - 2pm Luncheon  Including from 1.15 - 2pm 2015 GCA Awards Showcase in The Whiteley Ballroom

2 - 2.45pm

Venue:  
Whiteley 1

Matthew 
Gordon

OurSay What’s the Big Idea? A radical experiment of direct 
digital democracy. OurSay partnered with Hepburn 
Shire Council in Victoria to gauge community 
priorities for a Council Plan - a strategic document 
outlining goals and strategies for the next four years. 
OurSay used a simple online voting mechanism, 
integrated with popular social media channels to 
crowd-source the ten big ideas for the council plan. 
Council committed that the top 10 ideas developed 
through OurSay would inform the Council Plan. That’s 
right, we’ll say it again, Council committed that the top 
10 ideas developed through OurSay would inform the 
Council Plan.

Marketing 
and Comms

Career  
Builders; 
Consolidators

2.45 - 3.30pm

Venue:  
Whiteley 1

Deb 
Ganderton

Executive 
Manager,  
City of 
Boroondara

A not to be missed panel discussion - So what  
is next? Overview of the Future of Government 
Communication and the communicators’ role in this 
Brave New World. This is a unique chance to hear 
possible, plausible and even preposterous scenarios 
on future roles for you and your teams.

Panelists

Sam Sangster, CEO Health Infrastructure NSW 
(Panel Host)

Deb Ganderton, Executive Manager Communications 
and Engagement City of Boroondara

Jamie Morse, Director, Corporate Services Horizon 
Communication Group

Fiona Hando, MD There Communications

Everyone

3.30pm - 3.45pm It’s a wrap!

govcomms.com.au
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OUR SPEAKERS

FELICITY GREY

MANAGING DIRECTOR
NUFFNANG

Felicity Grey is an experienced PR 
practitioner with more than 10 years of 
experience. Felicity spent eight years with 
the Victorian Government and quickly 
moved through the ranks from Executive 
Assistant to Communications Advisor while 
studying a PR degree. Realising her 
entrepreneurial spirit, Felicity launched her 
own PR agency The Theory Crew, working 
with a diverse mix of brands across 
entertainment, FMCG, government and 
B2B. This experience led to her relationship 
with Nuffnang, which earlier this year 
resulted in her appointment as Managing 
Director of Australia’s largest blogging 
community in Australia with over 8000 
bloggers.

Felicity will also host a panel session with 
some of bloggersphere’s key influences. 
This will be a big bang start to our Brave 
New World!

KATHY JONES

DIRECTOR 
NEWDEMOCRACY

Kathy Jones is one of the three founding 
directors of newDemocracy, chaired by 
Luca Belgiorno-Nettis. Her initial interest 
in “doing democracy better” came from 
her observations and experiences of the 
way government, the media and the 
bureaucracy had become an impenetrable 
cabal in some jurisdictions. She is 
passionate about showing how real citizens 
engagement in government through 
deliberative processes can improve 
decision making; and ultimately our 
democracy.

NERYL EAST

DIRECTOR 
NERYL EAST COMMUNICATIONS

Dr Neryl East is a reputation expert who 
shows Councils how to stand out for the 
right reasons, rather than being crippled 
by negative issues. Neryl delivers highly 
engaging workshops for staff and 
Councillors on media skills, how to present 
with impact and plain language writing. 
She also develops innovative and insightful 
communication and engagement 
strategies. Neryl has three decades of 
experience in local government and  
media, and has a PhD in journalism. 
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PAULA GILES

DIRECTOR OF CONSULTING 
CSBA

Paula is an experienced executive  
who has successfully led major business 
improvement and change programs across 
‘whole of enterprise’ and ‘whole of system’ 
settings in both public and private sectors. 
Possessing a successful track record of 
achieving sustained commercial service 
delivery and policy outcomes within 
complex political, governance and 
operating environments, Paula has deep 
grounding in the professional practice of 
business transformation, project 
leadership, customer service and culture 
change, applying her expertise in an 
executive and consulting capacity.

TRACEY VARLEY 

EXECUTIVE OFFICER - 
COMMUNICATIONS 
YARRA RANGES COUNCIL

Tracey Varley leads the Communications 
Team at Yarra Ranges Council. She has 
15 years experience working in local 
government communications, and over the 
past few years has been working with her 
team to shift the council’s communications 
focus from print publications and media 
to building Yarra Ranges own digital 
channels.

NADINE CROWLEY

DIRECTOR 
COMMSANDCO

Nadine has 16 years experience 
developing, implementing and advising on 
media, communication and engagement 
strategy. After time in the private and State 
Government sectors, Nadine spent ten 
years with Wagga Wagga City Council 
where she successfully built and led an 
award winning team that included media, 
web, engagement and graphic design skill 
sets. Leaving the world of Local 
Government, Nadine established 
Comms&Co. where she now gets to work 
with more than one Council as well as 
other government agencies and commercial 
enterprises in the client list. 

OUR SPEAKERS
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LLEWELLYN REES

PROJECT DIRECTOR 
KJA

Llewellyn Rees is a stakeholder 
engagement and issues management 
specialist with a career spanning 15 years. 
He has worked as an adviser to the 
Victorian government and Federal Members 
of Parliament and held senior roles in 
membership based organisations and 
public relations companies. He is skilled 
at creating research and polling campaigns, 
implementing media relations strategies, 
onl ine engagement and cr is is 
communications plans. 

STEPH MELLOR

SENIOR EXECUTIVE DESIGNER,  
THINKPLACE (GOVHACK)

Steph Mellor is a design thinker, former 
federal public servant and geek advocate 
who operates at the intersection of 
technology, government and society. 
Steph’s primary interest is in fostering 
relationships and bridging the divide 
between those who embrace social and 
technological change, and those who fear 
it, in service of positive change. Steph 
currently works as a senior executive with 
ThinkPlace, a global research and design 
c o n s u l t a n c y  w h i c h  f o c u s e s  
on government projects that deliver public 
value and better outcomes for individuals, 

communities and society.

GERRY MCCUSKER

CEO 
ENGAGE ORM

Gerry McCusker is an issues management 
specialist and the author of the ‘PR 
Disasters’ academic book and blog; he 
also runs Australia’s annual PR Disasters 
Awards which is now in its tenth year. 
Cutting through the spin and snowstorm 
of social media, Gerry helps ‘tough-to-love 
brands’ to more productively, strategically 
and cost-effectively engage in online media 
and channels.

Gerry fully understands all the dynamics 
and key issues relating to corporate, 
governmental and personal reputation. 

OUR SPEAKERS
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JONATHAN CHAMP

FOUNDER AND CHIEF CONSULTANT
MEANING BUSINESS

Jonathan Champ has helped organisations 
to communicate meaningfully for two 
decades. He is the founder of Meaning 
Business, formerly Research and Content 
Director for Melcrum Asia and the head of 
Communication for QBE Australia. He has 
advised on internal communication, 
engagement, strategy, leadership and 
change in education, manufacturing, 
professional services, energy, resources, 
infrastructure, aviation, healthcare and 
government. A creative professional, he 
was the executive director of 
TEDxParramatta.

ANDRES PUIG

SENIOR PROJECT MANAGER 
THE CIVIC GROUP

Andres Puig is a Director at The Civic 
Group, a bipartisan public affairs agency. 

He brings with him more than a decade of 
experience across federal, state and local 
government. As a former Councillor and 
Mayor, Andres also brings a unique insight 
into the workings of local government.

With experience working as an adviser to 
federal and state politician and as Victorian 
Assistant State Secretary of the Australian 
Labor Party, Andres has a thorough 
understanding of communications, 
campaigns and consultation. 

CHRIS TAYLOR

CREATIVE DIRECTOR 
SHABBADU

Chris developed a fascination with the 
power of words at a very early age. With 
20 years experience as an advertising 
copywriter, he’s helped brands of all 
shapes and sizes persuade, inform and 
delight their customers in just about every 
channel available. Yet, despite writing 
hundreds upon hundreds of thousands of 
words, he still finds it incredibly difficult to 
write about himself – especially in the third 
person. 

OUR SPEAKERS
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DAVID PEMBROKE

FOUNDER & CEO 
CONTENTGROUP

David’s dynamic career and has seen him 
work for the American Multi-national 3M 
in marketing, report for ABC radio current 
affairs for almost a decade, direct 
communication for the World Cup winning 
Wallabies and run his own communication 
company for 17 years.

David is a story teller who specialises in 
solving difficult communication problems. 
He is a skilled advocate with a broad 
network of contacts and a demonstrated 
record of high level, reliable and timely 
advice particularly to Government and  

not-for-profit clients.

MATT TAYLOR

FOUNDER 
THE EXPLAINERS

The Explainers are a digital communications 
studio focused on explainer videos, 
infographics and content strategy. Founder, 
Matt Taylor, is an award-winning animation 
director and illustrator, with a strong 
interest and knowledge of the digital 
content landscape. His passion is high-
quality video content, in the form of 
Explainers, and he brings solutions to 
marketing and brands themselves, through 
video content and strategy. The Explainers 
work across finance, technology, 
government, ecommerce, public health 
and corporate responsibility verticals. 

COREY SPEERS

COMMUNICATIONS OFFICER 
WARATAH-WYNYARD AND 
CIRCULAR HEAD COUNCIS

Corey Speers is a resource-shared 
Communications Officer with Waratah-
Wynyard and Circular Head Councils in 
Tasmania. Corey has been working in Local 
Government for more than three years after 
trading in journalism and he couldn’t be 
happier. Corey is particularly passionate 
about communications and community 
engagement and is in the process of 
working towards a Certif icate in 
Engagement with the International 
Association of Public Participation.

OUR SPEAKERS
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MATTHEW GORDON

CO-FOUNDER/PROJECT DIRECTOR 
OURSAY

Matthew Gordon is public-servant-turned-
social-entrepreneur, cofounding OurSay 
in 2010. He currently occupies the role 
of Chief Operations Officer at OurSay, 
or “the glue”, ensuring the practice, 
systems and house are in order. Matt 
delivers social media engagement training 
to Victorian Local Government via LGPro. 
He regularly speaks at industry, media 
and government events.

SO WHATS NEXT?

SAM SANGSTER  
(PANEL HOST)

CHIEF EXECUTIVE, HEALTH 
INFRASTRUCTURE, NSW 
GOVERNMENT

Sam spent his early career with some of 
Australia’s largest ASX-listed companies 
and professional services firms in a range 
of leadership, commercial and project 
delivery roles. In these roles he led 
operational and infrastructure project 
delivery outcomes, applying a combination 
of negotiation skills, commercial acumen, 
innovation and an ability to build 
professional teams that delivered 
outstanding outcomes.

DEB GANDERTON 

EXECUTIVE MANAGER, 
COMMUNICATIONS & ENGAGEMENT, 
CITY OF BOROONDARA 

Deb Ganderton is passionate about public 
relations praxis and local government and 
has an insatiable curiosity. Her background 
included agency, corporate and 
government roles and she is a recognised 
leader in strategic communications, 
government relations, media, and 
community and employee engagement. 
She has led projects achieving national 
and international recognition for strategy 
and evaluation. She is a story teller, an 
influencer and a futurist working in a 
government env i ronment where 
management and employees are up for  
all she has to offer.

FIONA HANDO

MANAGING DIRECTOR,  
THERE COMMUNICATIONS

Fiona is a seasoned communications and 
media strategist providing long-term 
reputational resilience particularly in 
uncertain and complex environments.  She 
held senior roles in local and state 
government organizations and as MD of 
There Communications has provided 
strategic communications advice to 
Maddocks Lawyers; the Regional Rail Link 
Authority; and the Metropolitan Fire 
Brigade, amongst others.

JAMIE MORSE

DIRECTOR, CORPORATE SERVICES, 
HORIZON COMMUNICATION GROUP

In a career spanning 20 years he has worked 
with senior C-Suite, Board and Ministerial 
level executives in Australia, Asia and the 
Middle East.  His areas of expertise include 
corporate communications strategy, risk 
and reputation management, stakeholder 
and leadership communications and 
branded content. Clients include Infocomm 
Development Authority of Singapore, 
Korean Ministry of Strategy & Finance, Shell, 
LG Electronics, Ford Motors, Qatar 
Foundation and Qatar Olympic Committee.

OUR SPEAKERS
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We sincerely thank the Partners, known at the time this program went to print, whose support helps us secure high quality speakers for our 
conference series, and assists us in producing and staging the National Awards Program. Check out our website for the latest news on our 
conference partners and please consider supporting them throughout the year as they ‘get’ our work and what we are trying to do. They can 
make a difference to our service offer and performance.

Exa is AUSTRALIA’S BIGGEST DIGITAL AGENCY
 
Exa is a 360 degree Web Solutions Company, providing a complete range of services including 
website design and development, tailored digital strategies, search engine optimisation, mobile 
apps, social media campaigns and custom internal systems such as CRM and intranet; backed by 
24 hour support, hacker insurance and reliable hosting.

Do you desire a professional website and visibility online to achieve your objectives?
Exa is a 360 degree Web Solutions Company, providing a complete range of services for  
B2B, B2C, Government and not-for-profit; including website design and development, tailored 
digital strategies, search engine optimisation, mobile apps, social media campaigns and custom 
internal systems such as CRM and intranet; all backed by 24 hour support, hacker insurance  
and reliable hosting.

WE CAN HELP YOU

Exa can do a lot to help your business especially in…
•  Saving Money: Cost effective marketing spend> receiving a greater return  

on investment.

•  Making Money: Target clients, dominate your industry & increase quality  
lead generation.

•  Saving Time: Systems for better time management and organisation.

•  Targeted Approach: Target specific local, national or global audiences easily!

•  The Power of Attraction: Attract the right audience, as you select the right keywords.

•  Professional Image: Creating the desired professional image and drive conversion.

•  Smooth Operator: Customised CRM & timesheet/ project management software,  
intranets and the integration of your website with all sorts of backend systems.

•  MORE: Smartphone apps and mobile sites, email marketing, micro websites,  
social media & anything else you can dream of!

Check out our website for more information www.exa.com.au

Local Government NSW has supported GCA for more than 20 years.
 
They provide program input, are active members of the National Awards judging panel, and assist 
us to get our messages heard in NSW.

LONG TERM SUPPORTER

CORPORATE SUPPORTER

OUR PARTNERS
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We thank Blaze, EvanEvans, IAP2, and KJA for their partnership. 
 
Their support goes a long way in ensuring a high quality, diverse and targeted program; and in keeping the registration fees to a minimum. 
We couldn’t run the conference without them!

software

Blaze are a fully integrated agency with services in research, strategy, creative, production, digital 
services along with a solid background in media buying and planning. Find out more about blazing 
a trail with your next communication, visit blazeadvertising.com.au.

Although known for our quality flags and rich history in flag-making,  
Evan Evans has plenty more on offer.
 
We pride ourselves on our fast turnaround of flags, banners, media backdrops,  
road graphics, posters, fence mesh, window and wall graphics and striking  
signage of all kinds.
Whatever you’re looking for, we’re here to help - festivals, carnivals, schools, government, 
promotions, national flags from all over the world - just ask and  
we can make it.
www.evanevans.com.au

“Our point of difference is our ability to unravel the challenges faced by individual projects and 
establish robust engagement, communications and issues management strategies that support 
project delivery. “ 
Kathy Jones, Principal www.kjassoc.com.au

IAP2 is an international member association which seeks to promote and improve the practice of 
public participation or community engagement, incorporating individuals, governments, institutions 
and other entities that affect the public interest throughout the world. IAP2 Australasia is the leading 
public participation Association in Australasia.
IAP2 has developed the IAP2 Core Values for Public Participation for use in the development and 
implementation of public participation processes. These core values were developed with broad 
international input to identify those aspects of public participation which cross national, cultural, 
and religious boundaries. 
www.iap2.org.au

CONFERENCE SUPPORTERS

CONFERENCE PARTNERS

OUR PARTNERS
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Design concept & effects, brochure layout & design by Blaze Advertising
Print & print effects by Finsbury Green


