
2019: A Wellbeing Revolution
DLA Piper is proud to be the thought leadership sponsor for the FSC and Workplace Savings 
New Zealand Conference 2019.

The theme ‘Towards Wellbeing’ is timely considering the 
government’s recent presentation of the budget. The wellbeing 
budget signals a new approach to how the government 
will work, placing the wellbeing of New Zealanders at the 
heart of what it does. Although hailed as a fi rst, the need for 
measurements beyond GDP is a commonly held view and 
quality of life and measurements to determine quality of life are 
widespread, particularly in the Nordic countries and within the 
European Union. 

For us at DLA Piper there are two parts to this. The fi rst is 
looking after the wellbeing of our staff , their families and our 
communities. The second is in the work that we do each 
day and how that contributes to the wellbeing of our clients 
and customers.

The conference will focus on both of these themes.

We are in the midst of a revolutionary change in societal 
attitudes and values in many aspects of our life. 

Societal values are changing from materiality and wealth to 
quality of life and concern for our communities and our planet. 
Wellbeing is at the heart of this. Non material factors such as 
social support, fairness and our environment will play a much 
bigger role in the future. We are therefore all required to 
change our thinking and make decisions by looking through a 
diff erent lens.

This conference is important as we need to understand what 
this change will mean and how our businesses must adapt. The 
conference themes of insurance, investment, wellbeing and 
claims underwriting will be looked at through this new lens.

These changes are upon us now and we need to deal with them. 

The conduct and culture cloud has settled on our industry and 
government, regulators and society expect good conduct and a 
culture that focuses on the betterment and wellbeing of all New 
Zealanders.

We will soon see the introduction of conduct regulation and 
extended powers for the Financial Markets Authority. The 
conduct and culture piece is like a stone being thrown into a still 
pond. While its immediate impact has been on banks and life 
insurers, it has extended to the broader insurance sector, and 

We are in the midst of a revolutionary 
change in societal attitudes and 
values in many aspects of our life. 
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may spread wider to managed investments schemes and to non-
bank deposit takers. 

We are shortly to see the next KiwiSaver Default Provider Review. 
The terms of reference are expected to focus, not just on fees, 
but also member engagement, capability and the conduct of 
providers in engaging the members.

There is an expectation that the needs of our clients and 
customers are front and centre in our decision making and this 
is no better illustrated than in the new Financial Adviser Regime 
and Code of Conduct. There is a new statutory duty requiring 
any person giving regulated fi nancial advice to a client to give 
priority to the client’s interest over their own interests and those 
of any other person when giving that advice. The Code also, 
amongst other things, requires that clients are treated fairly.

We are seeing the increased prominence of SRI or ESG investing. 
Immediately after the horrendous 15 March Christchurch 
Mosque massacre we saw the banning of certain fi rearms. Social 
media was also in the headlights with major investors engaging 

directly with social media networks and reconsidering their 
investment in these companies. We can expect this to escalate.

We have seen the rise in the power of data and the struggle 
to get control of data for use in business decision making. The 
control and use of data rubs up against privacy laws and in New 
Zealand we will shortly see the new Privacy Bill passed, which 
increases obligations, penalties and introduces mandatory 
reporting.

The Insurance Conduct Law Review will also see a move in favour 
of the consumer. The new Act will make it harder for insurers to 
decline cover for non disclosure of matters not relating to the 
relevant risk. 

Finally, a comment on technology. Technology is rapidly 
changing the way we do things and think of things. We need to 
accept this and realise change is accelerating and the way that 
we do things now will be diff erent, not in 10 years’ time, but 
within fi ve years. 

Revolutionary change is upon us. Leading up to the conference 
we will provide our insight into these topics and other topics 
featured at the conference.

We look forward debating these topics with you in the lead up to 
what will be a provoking and exciting conference.

See you there.
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At DLA Piper, we believe great business can make 
a better world. That’s why, every day, we help 
our clients succeed. Bold thinking and trusting 
relationships are at the heart of our work. 
Together, we can make business better. 

We’re the only established truly global law fi rm 
in New Zealand with national coverage through 
our two offi  ces in Auckland and Wellington. Our 
progressive mindset challenges conventions and 
evolves our global legal offering into broader 
advisory services and new business areas. 
We don’t just operate in all the world’s major 
economies - we are global in how we think and act.

About DLA Piper

Revolutionary change is upon us. 
Leading up to the conference we will 
provide our insight into these topics 
and other topics featured at the 
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