


Raine & Horne was recognised as the most outstanding brand in its field as part of 
Superbrands. Alongside the likes of Vegemite, RM Williams and the Royal Flying Doctor 
Service, Raine & Horne is the only property company included in the illustrious list. 
Participation in Superbrands is by invitation only, and inclusion strengthens a brand’s 
position, adds prestige, and reassures consumers and suppliers that they are buying the 
best brand in its category. This means that by choosing Raine & Horne, you’re choosing 
Australia’s most trusted property brand.

Our Recognition



THE MARKET
You could say that real estate is in their blood. 
An integral part of the property market landscape 
since 1883, Raine & Horne is proudly 100% 
Australian owned, and in their fourth generation 
of family ownership, under Angus Raine. Leaders 

wars, booms, busts, depressions and recessions, 
all the while helping hundreds of thousands of 
Australians realise their own ‘Great Australian 
Dream’ of property ownership. 

ACHIEVEMENTS
With more than 136 years in business, Raine & 

in the Southern Hemisphere. Inextricably linked to 
the Australian property market, Raine & Horne is 

which allows the brand to remain an industry 

highest performing real estate networks year after 
year. 

world’s most substantial real estate groups. The 

of local demographic and market information for 
its clients, as well as a platform to market their 

offer a sophisticated and professional real estate 
experience and ensure that Raine & Horne clients 
get the highest results possible.

as a leader in the real estate industry. With their 

across sales, leasing, management and consulting 

time again. 

HISTORY
The Raine & Horne story has 
been closely tied to the growth 
and progress of the Australian real 
estate industry, beginning in 1883, 
when Tom Raine and Joseph Horne 
opened the doors of their iconic 

in Sydney.
Throughout the 1880’s, the 

responsibilities of a land agent were 

consultancy and rent collection. 

the foundation for Raine & Horne’s 

outstanding reputation.

Max Raine in the 1970’s and beyond, the Raine 
& Horne network continued to expand across 

growth, the Raine & Horne board went one step 
further, deciding to become only the second 
Australian property group to pursue a franchising 

company has grown exponentially; now boasting 

In 2012, Raine & Horne was inducted into 

contribution that Raine & Horne makes to the 
Australian economy, community and culture as a 
family business. With family businesses accounting 
for around 70% of all Australian businesses and 
employing 50% of the Australian workforce, the 

award acknowledges Raine & Horne’s success as 

Now into its fourth generation of family 

Angus Raine, the company’s successful growth 

amongst the highest in the country.

THE PRODUCT

Along with the expansion of its residential 

element in the company’s sustainability, the 

concentrated on the commercial, industrial, retail 
and specialist property markets. Today, Raine & 

Meanwhile, trained and experienced Raine & 

alongside the great Australian rural way of life, 

In addition, the lending specialists at Our Broker 

& Horne’s clients. Our Broker’s panel of accredited 

commercial property loans and business loans, 
to superannuation, home and contents insurance, 

mortgage protection, business insurance products, 

With the strength of these four great brands, 

exceeding customer expectations.

RECENT DEVELOPMENTS

DigiKit and Amplify.

can be sent, read and shared anywhere with 

company, the platform uses sophisticated coding 
to analyse exactly what the client is most interested 

read and totally personalised. 
Introduced to the network in Raine & Horne’s 

marketing tool places more than 72 different 

Google. It targets audiences based on their online 

million consumers.
In recent times, Raine & Horne also completed 

media, incorporating digital platforms, marketing, 

many strengths of the brand with a sophisticated, 
fresh and contemporary design that encapsulates 
the organisation’s genuine care and respect for 
people.

trademarked ampersand symbol representing Raine 

buyers’, and ‘property managers & tenants’.

PROMOTION

the hallmarks of the Raine & Horne brand and 

to the door.
Raine & Horne also has a strong commitment 

to playing a role in its communities, with many of 

BRAND VALUES
The Raine & Horne brand essence is focussed on 

position in a saturated real estate industry. It 
represents all that Raine & Horne is, in a clear and 

consistent manner, representing people, products, 
and processes.

This powerhouse real estate brand prides itself 

changing Australian and international property 

Horne bases its practices around integrity, honesty 

recruitment and retention programs that continue 
to attract and retain the best real estate agents in the 
business. Raine & Horne also recognises the need 

on ongoing training and support to help agents 

THINGS YOU DIDN’T KNOW ABOUT 
RAINE & HORNE

 Raine & Horne got its start looking 

 
in its earliest years but, are listed in the 
1891 telephone directory with the phone 
number ‘1088’.

 Raine & Horne secured another early 

 Raine & Horne is still 100% Australian 
family owned and in the hands of its 
fourth generation.

 

opened in Armidale, NSW.

 
was Mr Harold Horsley, who chalked up 
more than 60 years.

 

 In support of the ban on plastic, Raine 

Australia to introduce reusable shopping 
bags to their network in 2008.

 

It is completely paperless and helps to 

 Raine & Horne pioneered the use of QR 

in 2011.
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