
       

Job Title: Senior Product Owner Job Category: Product Management & 
Marketing 

Department/Group: Product Management & 
Marketing 

Reports to: Chief Product & Marketing 
Officer 

Location: Sydney Travel Required: No 

ROLE AND RESPONSIBILITIES 

The role 

We are seeking a passionate product owner to bring valuable insight and experience to our business, while 
playing a significant role in the development and execution of our medium- and long-term strategies.  Reporting 
to the Chief Product and Marketing Officer, the Senior Product Owner will be a key contributor to the 
successful delivery of Class’ product vision and strategy.  

 

• Lead and develop the product strategy and vision for our core product, with an ongoing focus on product 

commercials to meet financial targets 

• Develop a strategic perspective on the competitor landscape and identify emerging opportunities across 

the value chain  

• Collaborate with stakeholders, user experience and technology to deliver product roadmap 

• Assess opportunities to ensure a strong strategic rational i.e. assess the case for buying vs. building vs 

partnering, align the organizational fit, develop the business case and obtain buy in 

• Lead discovery and inception workshops to conduct cost benefit analysis and determine portfolio 

prioritization to ensure we deliver maximum value for customers and our business 

• Determine the timeline for product releases, and then communicate those expectations to teams, including 

end to end accountability for developing quality customer support and communications for related 

products and features 

• Monitor the performance and feedback loop through web analytics and ongoing customer research to 

validate concepts 

• Use a data driven approach by analysing customer segmentation & consumer insights and research to drive 

product development and rely on data and research to support product decisions Analyse a broad range of 

product and technology data analytics to identify valid insights and convert these insights into 

recommendations the business can use to make decisions. 

• Coordinate the business and functional requirements, performing user story refinement, backlog 

prioritization and working with agile scrum teams 

• Ensure the final product has the customer experience in mind, whilst considering the efficiency of delivery 

within the constraints of legislative deadlines, and market competitiveness 

• Provide coaching & mentoring to other members of the product team, fostering a culture of collaboration, 

continuous learning & development and high performance. 

 

• Provides thought leadership ensuring innovative and world class approaches 

QUALIFICATIONS AND EDUCATION REQUIREMENTS 

• 5+ years in an agile, innovation or leadership related role; 

 

• Extensive experience and comfortable with lean discovery and agile methodologies including minimum 

viable product, design sprints and running inceptions 
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• Strong communication and presentation skills with the ability to tailor approach for relevant audiences to 

help influence and drive outcomes 

 

• Technical Delivery, Product Owner, or Consulting background, working with cross functional teams 

 

• Industry and domain knowledge across accounting, financial advice or superannuation 

 

• Ability to conceptualize, present the big picture and then break it down to user stories; 

 

• Ability to use data and behavioural analytics to back up a hypothesis and drive decisions; 

 

• Experience in working with user experience, research and visual design specialists to create customer 

journey maps, wireframes and mock-ups; 

 

• Ability to consult with internal and external stakeholders to help understand requirements, design product 

roadmaps and deliver products that meet customer expectations  

 

This is an opportunity for a passionate product owner with a customer-first approach that thrives in high 
growth, collaborative, and results-driven environment.   

 

ABOUT CLASS LTD 

Class was established in 2005, when a team of people set out with a vision to develop and deliver industry 
strength software solutions for the Australian wealth accounting industry.  It has evolved into a leading 
Australian company, listed on the ASX, which is a testament to the strength of the technology developed and 
the business’s ability to differentiate itself within the market. Class has won multiple awards over the years such 
as Accounting Innovator of the year, Software Services Innovator of the Year, SMSF Provider, Overall 
Satisfaction SMSF to name a few.   

 

In 2009, Class Super was launched which is now a leading cloud-based Self Managing Super Fund (SMSF) 
administration software. This solution allows businesses to quickly and efficiently automate manual workloads, 
driving high levels of processing efficiency and scalability by supporting accounts and their clients with 
delivering digital SMSFs. This results in increased profitability to fuel business growth and deliver better client 
service.  Today, Class enjoys approximately 28% market share across all SMSFs.   

 

Then in 2015, Class Portfolio was launched which is a powerful solution for investment portfolio accounting, 
administration and reporting for non-SMSF entities such as companies, trusts and individuals.  Over the years, 
Class has gone through lots of change as we’ve continued to develop a strong and innovative organisation. But 
at the core, we’re still doing what we set out to do – delivering robust wealth accounting solutions that drive 
positive change and deliver significant business results. Following the recent appointment of a new CEO, the 
business is in a transformative phase, with a strong focus on redefining the company vision, strategy and ways 
of working. 

 

 

 


