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Fill In The Blanks: Unique Selling Proposition (USP) Template 

Who am I? 

‘I love ____________________ but was fed up with ____________________. So I created 

____________________ that ____________________.’ 

 

Your answer: 

___________________________________________________________________________ 

___________________________________________________________________________ 

 

Here are some examples of the template in action (name the company if you can). 

Who am I? 

‘I love beautiful shoes but was fed up with wearing shoes that looked awful and didn’t fit 

right because the stores never stock my size. So I created an online shoe design service that 

lets women design their own shoe so that it looks beautiful and fits perfectly’.  

Answer: Shoes of Prey. 

Who am I? 

‘I love drinking wine but was fed up with friends paying too much for wine that wasn’t 

worth it. So I created an online wine service that helps people buy the wine they want, at 

great prices, educates them about what they’re drinking and delivers it to their door’. 

Answer: Vinomofo. 

Who am I? 

‘I love building online businesses, but was fed up with the cost of using expensive web-

development agencies. So I created a platform that enables business owners to connect 

with individual web developers from around the world to cut out the middleman and 

reduce the costs’. 

Answer: Freelancer. 

By using this template, you are not only defining who you are, you are also giving your 

customers the phrase to use when telling someone about you.  
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Try It For Yourself 

Here’s the USP template broken down into components.  

I love ____________________ (insert category of business) but was fed up with 

____________________ (state the problem most people have). So I created 

____________________ (nominate the solution) that ____________________ (outline the 

benefit of why it helps them).  

 

Here are some handy rules to follow when you fill in your USP template: 

 Keep it to 2 sentences 

 Describe what you have done, rather than what you will do 

 Keep your product names out of the sentences 

 Don’t over-think or over-complicate 

 Solve a problem for people 

 Keep it simple and clear 

 Write it for 1 person, not a group 
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Here are some questions you can use to maximise your interview: 

1. What is so good about ____________________? 

 

2. Can you give us a little bit of background about how you got involved in 

____________________ and what led you to become such an expert? 

 

3. What are the top 3 things that someone should know in order to be successful in 

____________________? 

 

4. What’s the best way to get started? 

 

5. How long does it take to really become proficient at ____________________? 

 

6. Will your methods or advice work in any area and for anyone? 

 

7. How much experience does a person need to ____________________? 

 

8. Can you provide some real-life examples of other people who have followed your 

advice? 

 

9. If you had one secret to give about ____________________, what would it be? 

 

10. What are some of the common problems that people experience in 

____________________? 

 

11. Some people might think that it all sounds too good to be true. Is there a catch? 

 

12. What sort of things can someone do to stay on top? 

 

13. Where can people find more information about ____________________? 

 

14. How can people contact you? 

 

 

 


