
This is video 1.1 in the online course:

Learn SEO Copywriting

Module 1:
An introduction to SEO copywriting



What we’ll cover in this session

• What is SEO?

• What is SEO copywriting?

• How does Google work 

• Factors that affect website rankings



What we’ll cover in this session

• What Google looks for and how to write 

optimised copy

• Black hat vs white hat SEO

• On-page vs off-page SEO 



What is SEO?

• Marketing activity 

• Focused on growing visibility in organic 

(non-paid) search engine results 

• Includes technical and creative elements



What is SEO copywriting?

• Many aspects to SEO – words, links, 

structure on your page

• Write for humans, not Google

• Drives commerce – most purchases 

begin with a Google search



Why learn about SEO copywriting?

• If you can understand Google, you may 

be able to get on page one of Google

• Higher rankings lead to more clicks

• Instils trust and credibility



Why learn about SEO copywriting?

• Google rewards quality content

• The words you use matter

• Strategic placement of words is critical



Types of search engines



Most used search engines 

• Google.com 59.30%

• Google Images 26.79%

• YouTube.com 3.71%

• Yahoo! 2.47%



Most used search engines 

• Bing 2.25%

• Google Maps 2.09%

• Amazon.com 1.85%

• Facebook.com 0.69%

– Source: https://moz.com/blog/state-of-searcher-behavior-revealed

https://moz.com/blog/state-of-searcher-behavior-revealed


That’s why we’ll focus mainly on…



Who founded Google?



The Google story 



What are people typing in to find you?



What is a search query?



What is a search query?

• The words users type into the search 

box 

• Where Google searches begin 

• Very important to understanding SEO 



Search Engine Results Page (SERP)



Focus on organic, not paid search



Focus on results

• ‘Almost half of articles in Australian 

trade press were about social media. 

That makes up 5% of the media spend.’

- Prof Mark Ritson



A vital component

• Most companies invest in social media 

but not SEO

• Investing in SEO can deliver an 

exceptional rate of return

• It touches on many disciplines



Elements of SEO



The value of SEO?

• All these elements require word 
placement

• Knowing what words to use and where 
to place them is the essence of SEO 

• SEO copywriting – art and science of 
creating content 



The value of SEO?

• Can get you thousands of visitors and 

increased attention

• Can elevate your site to page one

• Can bury your site on page 20



The value of SEO?

• SEO can get technical

• The basics are easy to understand

• Small changes to a site can make a big 

difference



Skills involved

• Copywriting

• Digital marketing

• User experience (UX)  

• Web development



What’s involved

• PR

• Blogging

• Data analytics

• Psychology and consumer behaviour



Demand for SEO copywriters

• High and growing rapidly

• Early days, exciting opportunities

• Plays a major role in marketing 



All top disruptors value SEO



How does Google work?



No one really knows



What we do know

• Many factors and they change often

• Closely guarded by Google  

• Can impact a company’s fortunes 

instantly



What we do know

• What used to work doesn’t work now

• Need to keep updated

• Major reference points



Google Webmaster Guidelines



Google Webmaster Guidelines



Google Webmaster Guidelines



Google Quality Rating Guidelines





Google Quality Rating snapshot



Google Quality Rating scorecard



How does Google work?



WWW = a network of stops



Crawling and indexing

• Each stop is a unique document (web 

page, PDF, JPG, or other file)

• Google needs a way to ‘crawl/index’ the  

‘city’ to find all the stops along the way

• Uses the best path available - links



Link structure – binds web pages

• Once the engines find these pages, they 
decipher the code from them 

• Stores selected pieces in massive 
databases

• Recalled later when needed for a search 
query



Storage of data

• Storage facilities (data centres) house 

thousands of machines 

• Process large quantities of information 

very quickly

• Results provided instantaneously



Google data centres



Speed and trust

• ‘Searchers’ have zero tolerance for 

delays

• Google has zero tolerance for delays

• Values fast, well structured sites

• Helps deliver fast, relevant results



Speed and trust



Relevance and popularity

• It returns only those results that are 
relevant or useful to the searcher's 
query

• It ranks those results according to the 
popularity of the websites serving the 
information



Relevance and popularity

• SEO influences relevance and popularity

• Google assumes that the more popular 

a website (or document), the more 

valuable the information it contains 

must be



Relevance and popularity

• Google measures and ranks accordingly

• Relevance and popularity aren’t 

determined manually



Relevance and popularity

• Google uses mathematical equations 

(algorithms) to measure relevance of 

sites

• It rank the sites in order of quality 

(popularity)



Ranking factors

• These algorithms often comprise 

hundreds of variables

• They’re referred to as ‘ranking factors’ 

• SEO is all about influencing those factors  



What is Page Rank?

• An algorithm used by Google search 

to rank websites in search engine results

• Larry ’Page’, co-founder of Google

• Measures the importance of website 

pages



Algorithms



Early version of PageRank algorithm



Context

• Search has evolved

• Used to be about keywords and 

technical elements

• Now it’s also about context and user 

intent



Google understands - contextual



Google can determine intent



What Google cares about? Relevance

• Google’s primary purpose is to serve 

relevant results to their users

• It all starts with words typed into a box

• Search query



This is the end of video 1.1 in the online course:

Learn SEO Copywriting

Module 1:
An introduction to SEO copywriting


