
This is video 1.2 in the online course:

Learn SEO Copywriting

Module 1:
An introduction to SEO copywriting



What we’ll cover in this session

• On-page SEO factors

• How to write meta tags:

– Page titles (‘title tag’)

– Meta-description (‘description tag’)

– Image tags



See handout 1.2



See handout 1.3



Our focus?







On-page SEO factors



On-page SEO factors  



Meta tags  



2 meta tags – title and description



Meta tags – title  



Meta tags – description



Title tags – in blue



Description tags – in black



URL – in green



Virgin Airlines website example



Virgin Airlines website example



Page (title) shows up in the browser bar



What is a title tag?

• A title tag is an HTML element that 

specifies the title of a web page

• Title tags are displayed on search engine 

results pages (SERPs) as the clickable 

headline for a given result



What is a title tag?

• The title tag of a web page is meant to 

be an accurate and concise description 

of a page's content

• Important for usability, SEO and social 

sharing



What is a title tag?

• Most title tags are limited to 50 - 60 

characters to allow them to be viewed 

correctly 

• For the most accurate results, view on a 

desktop browser



Title tag character count

• Google displays the first 50 - 60 
characters of a title tag

• If it goes over, Google will cut it off (…)

• You need to specify the title tag content 
or Google will pick it up from your site 
for you



Title tag character count

• There's no exact character limit

• Characters can vary in width 

• Titles cut out (currently) at 600 pixels



Why are title tags important?

• Title tags are a major factor in helping 

search engines understand what your 

page is about

• They are the first impression many 

people have of your page



Why are title tags important?

• Your title tag determines your display 
title in SERPs 

• It is a search visitor's first experience of 
your site

• Even if your site ranks well, a good title 
is essential to generating click-throughs



Why are title tags important?

• Title tags ‘show up’ in three key places:

– SERPs (Search Engine Results Pages)

– Web browsers

– Social networks



1. SERPS (search engine results pages)



2. Web browsers

• Displayed at the top of your web 

browser

• Acts as a placeholder, especially for 

people who have multiple tabs open



2. Web browsers



3. Social networks

• Some external websites - especially 

social networks - will use your title tag to 

determine what to display when you 

share that page

• Example: Facebook



3. Social networks



3. Social networks

• Facebook and Twitter (and others) have 
their own meta tags

• Allows you to specify titles that differ 
from your main title tag

• Helps you to optimise for each network, 
and provide longer titles when beneficial



How to write title tags

• Unique and easily recognisable titles

• Put important keywords near the front

• Helps ensure that people don't lose 

track of your content



How to write title tags

• Title tags are an important part of SEO 

and user experience (UX) 

• Well written tags are an ‘easy win’:

– low-effort

– high-impact SEO task 



Watch your title length

• Stick to between 50 – 60 characters

• If your title is too long, search engines 
may cut it off by adding an ellipsis (...) 
and could end up omitting important 
words

• ‘Front load’ it with keywords



Watch your title length

• Some characters naturally take up more 

space

• A character like uppercase W is wider 

than a lowercase character like i or t 



Example



Example 

• Title 1: 77 characters because the ‘ittl’ in 

‘Littlest’ is very narrow, and the title 

contains pipes (‘|’)



Example 

• Title 2: cuts off after only 42 characters 

because of wide capital letters (like ‘W’)



Tips for writing title tags

• Try to avoid ALL CAPS titles:

– hard for people to read

– limits the number of characters Google will 

display

– looks spammy



Tips for writing title tags

• Longer titles may work better for social 

sharing

• There are no penalties for long titles

• Use your judgement - think like a ‘search 

visitor’



Test your titles out

• Be mindful of how your titles appear in 

search results

• Edit and re-edit to get it right

• See it in advance here with this tool



Test your titles out

• https://moz.com/learn/seo/title-tag

https://moz.com/learn/seo/title-tag


Options for writing a title tag

1. Let Google write it for you  (not ideal)

2. Write it yourself without worrying 

about character count

3. Follow the character count guidelines 

and hope Google picks it up



Don't overdo SEO keywords

• There is no ‘penalty’ for long titles

• But don’t keyword stuff 

• Creates a bad user experience:

– Buy Widgets, Best Widgets, Cheap Widgets, 

Widgets for Sale



Don't overdo SEO keywords

• Avoid titles that are just a list of 
keywords or variations of the same 
keyword

• Search engines understand variations 
of keywords 

• Keep the reader in mind



Keyword ‘stuffing’



How do you change the tags?



Give every page a unique title

• Helps search engines understand that 

your content is unique and valuable

• Drives higher click-through rates (CTR)

• Can be automated for large sites



Give every page a unique title

• Product colour  – product category –

company name



Give every page a unique title

• Product type – product category –

company name



Avoid default titles

• Avoid titles like ‘Home’ or ‘New Page’:

– Google may think that you have duplicate 

content across your site 

– It reduces click-through rates

– Would you click on a page called ‘Untitled’?



Put important keywords first

• Keywords closer to the beginning of 

your title tag may have more impact on 

search rankings

• People may scan as few as the first two 

words of a headline



Take advantage of your brand

• If you have a strong, well-known brand, 

then adding it to your titles may help 

boost click-through rates

• Generally put your brand at the end of 

the title 



Write for your customers

• Whilst important for SEO, the title tag’s 

job is to attract clicks from well-targeted 

visitors who are likely to find your 

content valuable

• It’s an advertisement for your website



Why won't Google use your title tag?

• Your title is keyword stuffed

• Your title doesn't match the query

• If your page is matching for a search 
query that isn't well represented in the 
title, Google may rewrite your display 
title



What is a meta description?



What is a meta description?

• HTML attributes that provide concise 

summaries of webpages

• Can be a few words, one sentence or a 

short paragraph 



What is a meta description?

• They ‘advertise’ content to searchers

• Searchers decide whether the content 
is relevant and useful (based on their 
search query)

• If it meets their needs, they will click 
on it



Google ranking factor?

• Meta descriptions or meta keywords do 
not factor into Google’s ranking for web 
search

• They can however impact a page's CTR 
(click-through-rate) on Google which can 
positively impact a page's ability to rank



Optimal length   

• Was ~ 155 characters

• Changed to ~ 300 characters

• Changed back to ~ 155 characters

• Meta descriptions can be any length, but 

Google will truncate them 



Best practice for meta descriptions

• The ‘optimal’ length will vary depending 

on the situation

• Sometimes less is more

• Your primary goal should be to provide 

value and drive clicks



Best practice for meta descriptions

• Ensure that your descriptions make 

sense in the first 50 – 130 characters 

• This will work well on mobile as well as 

on desktop



How to write a meta description

• Natural, active, non-spammy way

• Use keywords that page is targeting

• Create a compelling description that a 

searcher will want to click



How to write a meta description

• Directly relevant to the page it describes

• Be unique from the descriptions for 

other pages

• Use keywords 



How to write a meta description tag

• To maximise click-through rates, Google 

bolds keywords in the description when 

they match search queries

• Bolding has no impact on ranking

• Italics has no impact on ranking



Google ‘bolds’ keywords



Example



Avoid duplicate meta description tags

• As with title tags, it's important that 

meta descriptions on each page be 

unique

• Otherwise, you'll end up with SERP 

results that look like this



Example 



Don't include double quotation marks

• Any time quotation marks are used in 

the HTML of a meta description, Google 

cuts off that description at the quotation 

mark when it appears on a SERP



Don't include double quotation marks

• If quotation marks are needed, use the 

HTML entity rather than double quotes 

to prevent truncation. 

• Learn more:

– https://www.w3schools.com/html/html_enti

ties.asp

https://www.w3schools.com/html/html_entities.asp


Google may overrule you

• Google may overrule the meta 
description you write

• Will insert a ‘better’ version

• It  identifies a snippet from the target 
page that better matches a searcher's 
query



How to see what tags others use

• You can see all the tags for most sites

• Here’s how to view ‘page code’

• Powerful tool to see what competitors 

are doing



View page code - PC



View page code - Mac



View page code - Mac



View page code - example



View page code - example 



View page code - example 



View page code - example 



Writing meta tags

• You’ll need access to the back end

• A good source of income for copywriters

• Need to liaise with the web developer or 

website owner/publisher

• An easy, quick win to improve CTR



Can you automate writing of meta tags?

• Yoast SEO software automatically add 

title and description templates to certain 

pages

• Read more here:
– https://kb.yoast.com/kb/yoast-wordpress-

seo-titles-metas-template-variables/

https://kb.yoast.com/kb/yoast-wordpress-seo-titles-metas-template-variables/


Alt image text



Vogue magazine – image tag



What is an alt tag?

• The ’alt tag’ (or alt text) is text that 

describes the image on the web page

• Screen readers for the visually impaired 

read it out 

• Makes your image accessible to Google



What is an alt tag?

• If you have an image that’s used as a 

button to buy product X, the alt text 

would say: ‘button to buy product X’

• It could contain an extra call-to-action, 

like ‘Buy product X now for $19’



Image tags

• Each image should have alt text

• Google places a relatively high value on 

alt texts 

• It helps Google determine the topic of 

surrounding text



Should you add an image to an article?

• Yes

• Images make an article more vivid 

• Contributes to the SEO of your content 



How to optimise images

• Make it as small as possible – in terms of 

download size – by using the right image 

compression 

• Give it the right name and alt text



Best practice for naming images



Best practice for naming images

• DSC4536.jpg (default tag)

• notre-dame-paris-sunset.jpg (SEO’d tag)

• Tell Google what the image is about

• The main subject/keyword - Notre Dame



Choose the right file name

• Put at the beginning of the file name

• Google Images is a search engine too

• Make the effort – valuable SEO



Case study 



Case study

• Case study: Wall Street Oasis

• Online community - careers in finance

• 2 million visits per month



The problem

• Traffic stopped

• Rankings fell

• Tested five hypotheses of how to boost 

organic traffic

• Here’s what they did



1. Longer content with subtitles

• Increased the length of the content and 
added relevant H2 and H3 subtitles to 
give the reader more detailed and useful 
information  



2. Changed the H1 tag

• …so that it matched more high-volume 

keywords using Moz’s Keyword Explorer



3. Changed the URL

• …so that it also was a better match to 

high-volume and relevant keywords



4. Added a relevant image  

• …to help break up large ‘walls of text’ 

and enrich the content



5. Added a relevant video

• …helped increase time on page and 

enrich the content around the topic



This is the end of video 1.2 in the online course:

Learn SEO Copywriting

Module 1:
An introduction to SEO copywriting


